Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student: _[) € S\’\ wullh Sk e_.ku_ \ [N vt Pymber:_1 5533

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability

g}engagement.
“Agree (3) DSatisfactory 2) DDisagrec )

CO2: Students will demonstrate the ability to create multimedia storytelling content optimized
for diverse digital platforms.
/
Uz".-\gree (3) DSatisfactory 2) DDisagree (1)

COa3: Students will improve their practical skills in blog creation, content writing, and
promption in the Digital space.
\p’é (3) DSatisfactory 2) DDisagrec (1)

CO4: Students will be capable of creating engaging Face book content and
managing promotional activirj;s(tor personal and professional purposes.
DAgrec 3) Satisfactory (2) DDisagree (1)

CO57 Students will acquire the skills for effective communication and audience engagement.
Agree (3) DSatisfactory 2) DDisagrcc (1)

CO6: Students will be able to create and curate content for YouTube, optimizing it for
diseoverability and audience engagement.
\,Eigrce A3) DSulislhumry ) DDisagree (I

COT: Students will develop critical thinking skills to evaluate information authenticity and

infermed Digital communication environment.
\/m/fgrec (3 DSatisfactory 2) DDisagrcc (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student: N qor q—:‘e\ﬁ g a h""GE"\ Na 0' ¢ _Roll Number: | SS 2 9

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability

angrengagement.

Agree (3) DSatisfactory 2) DDisagrcc m
CO2: Students will demonstrate the ability to create multimedia storytelling content optimized
for diverse digital platforms.

Agree (3) [satistactory (2) DDisagree 1)

CO3: students will improve their practical skills in blog creation, content writing, and

promotion in the Digital space.
“JdAgree (3) DSatisfactory 2) DDisagree 1)

CO4: Students will be capable of creating engaging Face book content and

managing promotional activities for personal and professional purposes.
DAgree 3) ' Satisfactory (2) DDisagree (1)

CQ& Students will acquire the skills for effective communication and audience engagement.
Agree 3) Osatisfactory (2) Cpisagree (1)

COB6: Students will be able to create and curate content for YouTube, optimizing it for

discoverability and audience engagement.
Agree (3) DSatisfactm'y (2) DDisagree 1)

CO7: Students will develop critical thinking skills to evaluate information authenticity and

inf6rmed Digital communication environment.
Agree (3) [—_-lSatisfacmry,r (2) DDisagrcc 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student: T \—\o‘r‘ﬁbq‘ﬁ o) Q}".\' l(& QL\ g\\owtumber: s 9 "4\

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
and engagement.
DAgrec 3 _,Eétisfactory 2) L__IDisagrcc )

CO2:; Students will demonstrate the ability to create multimedia storytelling content optimized

for diverse digital platforms.
Agree (3) DSatisfactory ) DDisagree (1)

CO3: Students will improve their practical skills in blog creation, content writing, and

Mon in the Digital space.
Agree (3) DSatisfactory (2) DDisagree 1)

CO4: Students will be capable of creating engaging Face book content and
managing promotional activities for personal and professional purposes.
Agree (3) DSatisfactory (2) DDisagrec )

vglg,')a:/Students will acquire the skills for effective communication and audience engagement.
Agree (3) Csatisfactory (2) O pisagree (1)

CO6: Students will be able to create and curate content for YouTube, optimizing it for

discoverability and audience engagement.
,,B{g?i (3) Osatistactory (2) DDisagree )

infornfed Digital communication environment.

CO7: Students will develop critical thinking skills to evaluate information authenticity and
ﬂA/ngf:} DSatisfactory (2) DDisagrcc m




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media
Name of the student: D Q(JG\ kd’v" BO& %UIC! M Roll Number: | Eﬁ‘ 2 !3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

ngagement.

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
ande
Agree (3) DSatisfactory 2) DDisagrec 1)

CO2: Students will demonstrate the ability to create multimedia storytelling content optimized

for diverse digital platforms.
Agree (3) E]Satisfactory 2) DDisagree (1)

CO3: Students will improve their practical skills in blog creation, content writing, and
promdtion in the Digital space.
Agree (3) DSatisfactory @) DDisagree (1)

CO4: Students will be capable of creating engaging Face book content and
ma aﬁng promotional activities for personal and professional purposes.
Agree (3) ) DSatisfactory 2) DDisagree 1)

CO5Students will acquire the skills for effective communication and audience engagement.
Agree (3) DSatisfactory ) DDisagrec 1)

CO6: Students will be able to create and curate content for YouTube, optimizing it for
\Mrability and audience engagement.
Agree (3) DSaﬁsfacmry (2) DDisagree 1)
COT7: Students will develop critical thinking skills to evaluate information authenticity and
informed Digital communication ivironment.
DAgrca 3) \QS}.‘;t?sfactnr}' (2) DDisagrcc (1)




Anekant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 504 Course Title: Content development for digital media

Name of the student: D th‘\ p'VP YAang SQ-’QO!PS)\ Roll Number: 1352 L‘j

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to adapt their writing style for digital platforms, enhancing readability
and.€ngagement.
Agree (3) DSatisfactory 2) DDisagrec (1)

CO2: Sstudents will demonstrate the ability to create multimedia storytelling content optimized
for diverse digital platforms.
\_,E];&gree (3) ESatisfactory 2) DDisagree (1)

CO3: Students will improve their practical skills in blog creation, content writing, and

prometion in the Digital space.
\Pﬁi (3) DSatisfactory 2) DDisagree 1)

CO4: students will be capable of creating engaging Face book content and
managing promotional activities for personal and professional purposes.
Agree (3) DSatisfactor_v 2) DDisagree 4))

CO5 Students will acquire the skills for effective communication and audience engagement.
Agree (3) DSatisfactory 2) DDisagrcc 1)

CO6: Students will be able to create and curate content for YouTube, optimizing it for
discoverability and audience fégﬁggment.
DAgree 3) Satisfactory (2) DDisagree 1)

CO7: Students will develop critical thinking skills to evaluate information authenticity and

\iéf/om@d Digital communication environment.
Agree (3) Osatisfactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: KS\’\? ¥ %aﬁa"{ ' \] a'i,s\nnq J - Shm o\d\ Roll Number: 1 39 | ]

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.
Agree (3) DSatisfactory (2) DDisagree 1)

CO2: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.

\,Ef\gree 3) DSatisfactory 2) DDisugrec )
CO3: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.

v-E'./\grec 3) DSatisfactory 2) DDisagrec (1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.
DAgrec 3) \/Ef'aﬁsi'uctury (2) DDisagrcc ()]
CO5: Students will execute efficient production processes, demonstrating the ability to manage
and.deliver high-quality video content from ideation through post-production.

Agree (3) DSatisfactory 2) DDisagrce (1)

CO6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful
production management.

VZ,,\gree 3) DSatisfactory ) E]Disagrce ()

CO7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
contributing to the successful execution of video projects.

\Efgree 3) DSatisfactory ) DDisagrcc 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: j&(ﬂ'\{h} . R'\’U Lﬂ . ™M an G& _ Roll Number:m

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.

Agree (3) DSatisfactory ) DDisagrcc 1)
CO2: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.

Va’.-\gree (&) DSatisfactory (2) DDisagree (48]

CO3: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.
|:|Agree 3) . vEéatisfactory (2) DDisaglfee (1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.

Agree (3) v Csatisfactory (2) DDisagrce (1)
CO5: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.

Agree (3) DSalislecmry (2) DDis:lgrec (1)
COB6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful

production management.
\/ZAgree 3) DSatisfactory 2) DDisagree 1)

COT: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
contributing to the successful execution of video projects.

Agree (3) satisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: | }hggmtg . :](lﬁb!!)flﬂk ' [f!abad@ﬁ_—RollNumber: \3S 1

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1:; Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.

Agree 3) DSatisfactory 2) DDisagrec 1)
CO2: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.

\‘B.{igree 3) DSatisfactory 2) DDisagrec (1)

CO3: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.

Agree (3) i Osatisfactory (2) Opisagree (1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.

Agree (3) [Isatisfactory (2) DDisagrcc )
CO5: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.

Agree (3) Csatistactory (2) Opisagree (1)
CO6: Students will demonstrate effective collaboration within creative and technical teams,

showcasing a thorough understanding of the roles involved and contributing to successful
production management.

OlAgree 3) Vmisfactory Q) Clpisagree (1)

CO7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
contributing to the successful execution of video projects.

\/Ef\gree 3) DSatisfactory ) DDisagree )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

— ——

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student:: ig[!b;“%- M Q%‘/\&h(} . ,R.\/\; \)*{,ld.'l . Roll Number:_{ 3) 5 ]Lf

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.
Agree (3) [Csatisfactory (2) DDisagrcc (1)
CO2: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.
Agree (3) DSatisfactory 2) DDisagrec (1)
CO3: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.
DAgrEee 3) Sﬂtisfactory 2) ) DDisagrcc (1)
CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.
\/E%;ree 3) DSatisf’actory (2) DDisagrcc 1)
CO5: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.
Agree (3) DSatisfacmry (2) D[)iszlgrcc (1)
CO6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful
production management.
\ﬂfgree 3) - DSatisfactory 2) DDisagree(l)

COT7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
contributing to the successful execution of video projects.

\,Ef:gree 3) E]Satisfactory 2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati
Autonomous
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 505 Course Title: Video Production Group Project

Name of the student: | bg},t@n . jﬁghg . 3|a§lt’l0d Roll Number: '35‘ 5-

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate a nuanced grasp of moving image dynamics, showcasing the
ability to analyze and differentiate between still and moving images, and understand the
evolution of the medium from film to video.
Agree (3) DSatisfactory 2) DDisagrcc 1)

CO2: Students will produce well-integrated audio-visual projects, displaying proficiency in
understanding the physics and cultural implications of sound, achieving synchronization, and
effectively combining image and sound in a technical context.

vm/;\grec 3) DSatisfactory ) DDisagrec (1)
CO3: Students will demonstrate advanced visual composition skills, creating compelling shots,
scenes, and sequences while effectively incorporating elements of writing for the visual
medium within the dimensions of time and space.

Agree (3) DSatisfactory (2) DDisagrec (48]

CO4: Students will apply screen grammar principles, showcasing proficiency in using
various camera angles, ensuring continuity, and employing transitions, while
demonstrating a nuanced understanding of basic TV genres.
DAgree 3) _ Satisfactory (2) DDisagrce (1)
COS5: Students will execute efficient production processes, demonstrating the ability to manage
and deliver high-quality video content from ideation through post-production.

5 Agree (3) CSatistactory (2) DDis:zgrce (1)
CO6: Students will demonstrate effective collaboration within creative and technical teams,
showcasing a thorough understanding of the roles involved and contributing to successful

production management.
Agree (3) [satisfactory (2) O Disagree (1)

CO7: Students will operate production equipment competently, ensuring they can effectively
use cameras, lighting, sound, and editing equipment in real-world production scenarios,
coptributing to the successful execution of video projects.

\ﬁgrec 3) DSatisfactory ) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship

Name of the student: D ecsaMnmu k[’\@i I e ]'\(1 l \~QU r\n'u-ﬁloil Number: \ 5 N A }

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
“EA/gree 3) Osatisfactory (2) DDisagree 1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

‘—aﬁ'ec 3) [satisfactory (2) DDisagrec 1)
CO3: Students will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise

articulation of information. ]
'\Eigree 3) DSatisfactory 2) DDisagree (1)
CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
Agree (3) Osatisfactory (2) Cpisagree (1)

CO5: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
Agree (3) satistactory (2) ’ CIpisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
\?mnment, adjusting to new situations and overcoming challenges.
Agree (3) ) Osatisfactory (2) DDisagree (1))

CO7-Students will be able to identify and describe how their work contributed positively to the

orgahization's functioning.
Agree (3) [dsatisfactory (2) DDisagree 1




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship

Name of the student: T('l (}(’10 ]p Sy ]‘(]"%} MO NA "\(‘W‘ Roll Number: ‘3 530

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

anr_g’ajization based on their Studentship experience.
Agree (3) Osatisfactory (2) DDisagree 1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

\.Z{rce %) [satisfactory (2) Opisagree (1)
CO3: Students will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise

v?:%iwrration of information.
Agree (3) ' [satisfactory (2) DDisagree )

CO4: Students will be able to plan and execute tasks within a specified

\‘tétryrame, showcasing effective project management skills.
Agree (3) Osatisfactory (2) Clpisagree (1)

CO5: Students will be able to identify and address challenges encountered during their

\Sn,t/udentship, demonstrating critical thinking and problem-solving skills.
Agree (3) [Clsatisfactory (2) ’ CIpisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
enyir%ment, adjusting to new situations and overcoming challenges.
/ Agree (3) Csatistactory (2) DDisagrec 1)

opganization's functioning.

\?tudents will be able to identify and describe how their work contributed positively to the
Agree (3) [CIsatisfactory (2) DDisagree )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship

Name of the student: B\’T}pkn = =) hu hbham \—i(’lh(m‘(ﬁRdll Number: 15 S8

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

r\g‘ga(nization based on their Studentship experience.
i Agree (3) satisfactory (2) DDisagree (1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

“FTAgree (3) Clsatistactory (2) CIpisagree (1)
CO3: Students will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise

articulation of information.
Agree (3) [Isatisfactory (2) DDisagree (1)

CO4: Students will be able to plan and execute tasks within a specified

\?ﬁame, showcasing effective project management skills.
Agree (3) [Isatisfactory (2) DDisagrce (1)

CO5: Students will be able to identify and address challenges encountered during their
Lsatyiantship, demonstrating critical thinking and problem-solving skills.
Agree (3) E]Satisfactory ) DDisagree 1

COB: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
gree (3) [satisfactory (2) DDisagree 1)

ization's functioning.

CO7: Students will be able to identify and describe how their work contributed positively to the
e
Agree (3) Osatisfactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship

Name of the student: [N\ mb(! (= [‘\T-\Shﬁ HEQ’\ Q !"\ﬁ I dt Roll Number: ]557_.7

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
f\.l]’,@ce 3) [CdSatisfactory (2) ODisagree (1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

"‘EA/g-ree 3) satisfactory (2) DDisagrcc )
CO3: Students will be able to effectively communicate their Studentship experience and

learnings through a professional presentation or report, demonstrating clear and concise

articulation of information.
\Efr'gree A3) [satisfactory (2) DDisagree 1)

CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
~,_J2ﬁgrcc 3 Osatisfactory (2) DDisagrcc 1)

CO5: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
Apﬂgree 3) DSatisfactory (2) DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
Agree (3) Osatisfactory (2) DDisagree (¢)]

CO7: Students will be able to identify and describe how their work contributed positively to the

\Erganization's functioning.
Agree %)) Osatisfactory (2) DDisagree )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts,-Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 506 Course Title: Industry Internship
Name of the student: D(‘l (‘101 kclr BG ,’)U raf Roll Number: 1 ’3516

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
'\Bﬁgrce 3) DSatisfactory ) DDisagree 1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
-

\ﬁ/f\grcc 3) Osatisfactory (2) Opisagree (1)
CO3: Students will be able to effectively communicate their Studentship experience and
learnings through a professional presentation or report, demonstrating clear and concise
articulation of information.

‘\EK;rce (3) Osatisfactory (2) DDisagree (1)

CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
edAgree (3) Osatisfactory (2) Cpisagree (1)

COS5: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
Agree (3) DSatisfactory 2) DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
v%vjronment, adjusting to new situations and overcoming challenges.
Agree (3) Osatistactory (2) Ol pisagree (1)

CO7: Students will be able to identify and describe how their work contributed positively to the

V%ga’nization's functioning.
Agree (3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising
Name of the student:%om boyze H QI‘.’\\'\ 1' “( Qh Roll Number; [éﬁ LY

Bhaza+ |
Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
[_/E'Xgree 3) DSatisfactory 2) DDisagree (1)

CO2: Students would be able to know about role and importance of advertising in media.

rfa’,:\-:grce 3) DSatisfactory 2) DDisagrcc (1)
CO3: Learner will have the knowledge of self-employment.
DAgrce 3) [,Q‘S:T{isfactory 2) DDisagrcc )]

CO4: students would know about advertising agencies.
LB Agiee (3) Osatisfactory (2) ) Obisagree (1)
COS: Learner would know about the advertising industry and its functioning.
L AGree (3) Osatisfactory (2) CIpisagree (1)
CO6: Students would understand the diffent types of advertising.
L gree (3) Osatisfactory (2) Obisagree (1)
CO7: Students would learn development and understand the process of brand building.

LD'pifrcc 3) DSatisfactory (2) O Disagree (1)




Anekant Education Society’s
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student: B\—\\.'fjmg o\ Vm' 1 5}'\0 Y\V’; Skd 'Q_agoll Number: 13 ,3 A

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
S Gree (3) Osatisfactory (2) Opisagree (1)

CO2: students would be able to know about role and importance of advertising in media.

CBAgree (3) CIsatisfactory (2) Obisagree (1)
COa3: Learner will have the knowledge of self-employment.
\p{-\grcc 3) DSatisfactory (2) DDisagrcc m

CO4: students would know about advertising agencies.
S agree (3) Osatisfactory (2) CIpisagree (1)
COS: Learner would know about the advertising industry and its functioning.
DAgree (3) (lsatisfactory (2) Oisagree (1)
CO6: Students would understand the diffent types of advertising.
U #xgree (3) Osatisfactory (2) OIDisagree (1)
CO7: Students would learn development and understand the process of brand building.

[ dAGree (3) Osatisfactory (2) Obisagree (1)
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student: sk!dhﬂl Y jl} @9}\0}‘{\ Cl Skl‘\/QJ J 1‘ Roll Number: | 55 | 4

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
[/Eﬁgree 3) DSatisfactory 2) DDisagrce (1)

CO2: Students would be able to know about role and importance of advertising in media.

DAgrce 3) Vaﬁltisfactory 2) DDisagrec 1)
CO3: Learner will have the knowledge of self-employment.
(/Eriércc 3) DSatisfactory 2) DDisagrec (1)

CO4: Students would know about advertising agencies.
v Agree (3) . Osatisfactory (2) CIpisagree (1)
COS: Learner would know about the advertising industry and its functioning.
EAgree (3) Osatisfactory (2) Opisagree (1)
COE6: Students would understand the diffent types of advertising.
\ElAgree (3) OSsatisfactory (2) Obisagree (1)
CO7: students would learn development and understand the process of brand building.

\,E'A/grcc 3) DSatisfactory 2) O Disagree (1)
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UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student: Chd\f.'}n S-&\T\é’h(} &Hn‘a‘dd Roll Number: |'5S | S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.
CAAgree (3) Osatisfactory (2) OIbisagree (1)

CO2: Students would be able to know about role and importance of advertising in media.

Vaﬂgree 3) DSatisfactory 2) DDisagrce 1)
CO3: Learner will have the knowledge of self-employment.
OAagree (3) Osatisfactory (2) Obisagree (1)

‘ CO4: Students would know about advertising agencies.
UZAGgree (3) ¥ Osatisfactory (2) CIpisagree (1)
COS: Learner would know about the advertising industry and its functioning.
B Agree (3) Osatisfactory (2) Opisagree (1)
CO6: Students would understand the diffent types of advertising.
ClAgree (3) (ElSatistactory (2) CIisagree (1)
CO7: students would learn development and understand the process of brand building.

Vgﬁgrcc 3) DSatisfactory 2) O Disagrece (1)
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Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 601 Course Title: Basics of Advertising

Name of the student: (‘]CJA l’\ ayY P ;-}-\‘k b mcl'{\ OJL Roll Number: ‘35 12

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn development of advertising and basic concepts.

\/E:Ifgree 3) DSatisfactory 2) DDisagree 1))

CO2: Students would be able to know about role and importance of advertising in media.

bﬁfgrce 3) DSatisfactory 2) DDisagrcc (1)
CO3: Learner will have the knowledge of self-employment.
Vmgrcc 3) DSatisfactory (2) DDisagrec Q)]

CO4: students would know about advertising agencies.

(/Eifg-ree 3) OSatistactory (2) Obisagree (1)
COS: Learner would know about the advertising industry and its functioning.
B Gree (3) Osatisfactory (2) Obisagree (1)
CO6: Students would understand the diffent types of advertising.
CAgree (3) ‘/Elﬁqﬁsfactory @) Obisagree (1)
CO7: Students would learn development and understand the process of brand building.

[J]ffgrcc 3) DSatisfactory 2) Dl)isagrcc )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: Laﬁkv. '}.Q,G.C}’L‘.&% '\!m\‘ikr\cu\!} %\\u-?a C!_Roll Number: |3 5 |

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn about the definitions and concepts of public relations.
\Higree (3) Osatisfactory (2) Obisagree (1)

CO02: Students would know the difference between public relations and corporate

communications.
Q{gree 3) DSatisfactory 2) DDisagree (9]

CO3: students would gain knowledge about the tools of public relations.
\_D'A’gree A3) DSatisfactory 2) DDisagrec 1)

CO4: Students would learn the basics of public relations writings.
g‘i(gree (&) DSatisfactory 2) DDisagree (1)

CO5: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
\E{(gree 3) DSatisfactory 2) DDisagrcc 1)

CO06: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.
DAgree 3) msfactory 2) DDisagrec (1)

CO7: Students will be capable of designing and executing PR campaigns that address and the
impact of Crises on an organization.
Agree (3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: Bacnna v R\ ¥| | COy Mlon 0_)\ Roll Number: 135 12 _

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn about the definitions and concepts of public relations.
s"Ei&gree 3) DSatisfactory (2) DDisagrcc N

CO2: Students would know the difference between public relations and corporate

communications.
\Efgree 3) DSatisfactory (2) DDisagrec (1)

CO03: Students would gain knowledge about the tools of public relations.
Mgrec 3) DSatisfactory 2) DDisagrec (1)

CO4: Students would learn the basics of public relations writings.
U:Q:r\gree 3) DSatisfactory (2) DDisagree 1)

CO5: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
DAgree 3) ‘-E’S?tisfactory 2) DDisagrce (1)

CO06: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.
‘ET\Erec 3) [dsa tisfactory (2) DDisagrec 1)

CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
Agree (3) DSatisfactory (2) DDisagree (1)
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: JG_(M'\O\! Tq?%"\nﬁ %}“\J&j" Roll Number:_| 3T 13

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: students would learn about the definitions and concepts of public relations.
‘EA/grce 3) DSatisfactory (2) DDisagrcc (1)

CO2: students would know the difference between public relations and corporate

communications.
\Z/Agree 3) DSatisfactory 2) DDisagree (03]

CO3: Students would gain knowledge about the tools of public relations.
\mgrec 3) Osatisfacto ry (2) DDisagrec (1)

CO4: Students would learn the basics of public relations writings.
DAgree 3) E’STti—s—f";tory (2) DDisagree (1)

CO5: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
UlAgree (3) Osatisfactory (2) Oisagree (1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.
\p{gree 3) DSatisfactory (2) DDisagrec (1)

CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
Agree (3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: ("1—1 aNCLA %OGLM -?%G*&Qé‘\ Roll Number:_ \ 3 5 15

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: students would learn about the definitions and concepts of public relations.
OlAgree (3) ‘Hsatisfactory (2) Opisagree (1)

CO2: students would know the difference between public relations and corporate

communications.
"afgree 3) DSatisfactory 2) DDisagree 1)

CO3: students would gain knowledge about the tools of public relations.
\Dﬂ(grce 3) Osatisfactory (2) Obisagree (1)

CO4: students would learn the basics of public relations writings.
S Ahpree (3) Osatistactory (2) Obisagree (1)

COS5: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
\Exgl'ee 3) DSatisfactory 2) DDisagree 1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.
\EA/gree (3) DSatisfactory 2) DDisagrce 1)

CO7: Students will be capable of designing and executing PR campaigns that address and the
impact of Crises on an organization.
Agree (3) Osatisfactory (2) OIpisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 602 Course Title: Basics of Public Relations

Name of the student: [co.-?— (\-\9 OMlee £ LCL[CLSO Roll Number: 1 3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn about the definitions and concepts of public relations.
\aaﬁgree 3) DSatisfactory 2) DDisagrcc (1)

CO2: Students would know the difference between public relations and corporate

communications.
mgree 3 DSatisfactory ) DDisagree 1)

COa3: students would gain knowledge about the tools of public relations.
\mgrcc 3) DSatisfactory 2) DDisagrec 1)

CO4: Students would learn the basics of public relations writings.
Efgree 3 i DSatisfactory 2) DDisagree (1)

COS: Students will be able to comprehend the organizational framework of PR agencies,
including roles, Responsibilities and structures.
\E?{gree 3) DSatisfactory 2) DDisagree 1)

CO6: Students will understand how PR contributes to brand building, reputation management,
and Communication strategies in private sector.

\DA/gree 3) DSatisfactory (2) DDisagrce (1)
CO7: Students will be capable of designing and executing PR campaigns that address and the

impact of Crises on an organization.
DAgree 3) %factary 2) DDisagree 1)




Anekant Education Society’s
Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management_ .
s ’
Name of the student: _J od by Rr‘nka M”“‘U Roll Number:_\3.8 |

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
'/EAgree- 3) DSatisfactory (2) DDisagree (1)

CO2: Students shall get aware to management values and process.
HAgree (3) Csatisfactory (2) CIisagree (1)

CO3: Students shall have an overview of recent changes and future challenges of media

regulation.
ClAgree (3) QSatisfactory ) DDisagrcc 1)

CO4: Students shall have understanding of media ownership pattern.
Q'Agrcc 3) . DSatisfactory 2) DDisagrcc n

COS: Students shall know Liberalization globalization have impacted the current media

scenario.
E’Agree 3) DSatisfactory 2) DDisagrec 1)

CO6: Students will know the correlations between the media organizations.
Agree (3) DSati:ifuctory 2) DDisagrce 1

CO7: Students will learn the different media ownership.
Agree (3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studie
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG

Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management
Name of the student: Kchy ellalols VGu_ <hng Q) shaved  Roll Number: Hg_ég

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
Agree (3) DSatisfactory (2) DDisagree (1)

CO2: Students shall get aware to management values and process.
\JZAgrce 3) DSatisfactory ) DDisagrcc (1)

CO3: Students shall have an overview of recent changes and future challenges of media
regulation.
Lé‘ngree (3) DSatisfactory 2) DDisagrcc 1)

CO4: Students shall have understanding of media ownership pattern.
uﬂ_Agrcc 3) DSatisfactory ) DDisagrcc (1)

CO5: Students shall know Liberalization globalization have impacted the current media

scenario.
Agree (3) DSatisfactory ) DDisagree 1)

_ CO6: Students will know the correlations between the media organizations.
DAgree 3) : DSatisfactory 2) Dl)isagree (n

CO7: Students will learn the different media ownership.
'Digree 3) DSatisl'acmry (2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Department of Media and Communication Studies
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management
Name of the student: __Tadnhay M@%n na_ Shi u'cz)qi Roll Number:_{3S |4

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
ngree A3) DSatisfactory 2) DDisagree (1)

CO2: Students shall get aware to management values and process.
\pﬁgree 3) DSatisfactory 2) DDisagrce 1)

CO3: Students shall have an overview of recent changes and future challenges of media

regulation.
/HAgrce 3) DSatisfactory 2) DDisagrcc (1)

CO4: Students shall have understanding of media ownership pattern.
./EAgrcc 3) . DSatisfactory 2) DDisagrcé (1)

CO5: Students shall know Liberalization globalization have impacted the current media

r scenario.
(mgree 3) DSatisfactory 2) DDisagree (1)

CO6: Students will know the correlations between the media organizations.
EAgree 3) DSatisfactory 2) DDisagrcc )

CO7: Students will learn the different media ownership.
Agree (3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

————

Department of Media and Communication Studies

Academic Year; 2022-23
Feedback on Course outcome [CO]
UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management
Name of the student: _thvm\ Q,he h O\ S )’\aTG U\ Roll Number; 13 S |$

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India.
_Efgree A3) DSatisfactory 2) DDisagree (1)

CO2: Students shall get aware to management values and process.
.,,Eﬁgree 3) DSatisfactory 2) DDisagrce (1)

CO3: Students shall have an overview of recent changes and future challenges of media

regulation.
VEAgree (3) DSatisfactory 2) DDisagrcc (1)

CO4: Students shall have understanding of media ownership pattern.
Ndagree (3) Osatisfactory (2) O pisagree (1)

COS5: Students shall know Liberalization globalization have impacted the current media

scenario.
mgree 3) DSatisfactory 2) DDisagree 1)

CO6: Students will know the correlations between the media organizations.
,/E,/x.gree 3) DSatisfactory ) DDisagree )

CO7: Students will learn the different media ownership.
_/DAgree 3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati

Autonomous
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 603 Course Title: Media Management
Name of the student: l*'aYChe. O Mi< oy | Q \ (149 Roll Number: ]3 g6

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students shall have understanding of media proliferation in India,
DAgree A) Eﬁltisfactory 2) DDisagree 1

CO2: Students shall get aware to management values and process.
,E}\grec 3) DSatisfactory 2) DDisagrcc 0

COa3: Students shall have an overview of recent changes and future challenges of media

regulation.
ﬂ&gree (3) DSatisfactory 2) DDisagrcc (1)

CO4: Students shall have understanding of media ownership pattern.
wEIAgrcc 3) DSatisfactory (2)- DDisagrcc 1

COS5: Students shall know Liberalization globalization have impacted the current media
scenario.
Laf(gree 3) DSatisfactory 2) DDisagree 1)

CO6: Students will know the correlations between the media organizations.
Agree (3) : Osatisfactory (2) OIisagree (1)

CO7: Students will learn the different media ownership.
_IZ]Agree 3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Autonomous
Department of Media and Communication Studies
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Academic Year: 2022-23 |
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices

Name of the student: De_g\\mu\ﬁ\\ C.; r\e_\\u\ quqh#h)lﬂumber: \ _))S ‘5[

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different

Ean
Agree (3) DSatisfactory 2) DDisagrce 1)

CO2: Students will demonstrate proficiency in creating compelling copy for various advertising

formats. '
Agree (3) DSatisfactory 2) DDisagrec (1)

CO3: students will successfully develop and produce advertisements for print, radio, and audio-
v\fﬂis/uat platforms.
Agree (3) DSatisfactory (2) DDisagrec 1)

CO4: students will confidently utilize online advertising platforms like Facebook,

Goo ,/Twitter, and Whats App for effective campaigns.
Agree (3) DSatisfacmry (2) DDisagree (1)

ecution.

COS: Students will design and present comprehensive advertising campaign plans from concept
fo
Agree (3) DSntisf:tctory 2) DDisagree (1)

CO6: Students will acquire skills in writing powerful press releases, engaging feature articles,
andimpactful editorial pieces.
Agree (3) l:]Satisfactory 2) DDisagree (1)

CO7: Students will graduate with a strong understanding of the advertising industry and be

equipped with relevanf';?k',\#ﬁor career success.
DAgrce 3) (ASatisfactory (2) DDisagrec 0




Anekant Education Society’s
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices

Name of the student: j SYe qc:l Ql\‘f g e Sl UQ H Gha}‘dy-Roll Number: }%g 3@

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different

medid,

Agree (3) DSntisfactory 2) DDisagree (1)
CO2: Students will demonstrate proficiency in creating compelling copy for various advertising
forpats. '

Agree (3) E]Satisfactory (2) DDisagrce (1)

platforms.

CO3: Students will successfully develop and produce advertisements for print, radio, and audio-
Agree (3) DSatisfactory 2) DDisagrcc 1)

CO04: Students will confidently utilize online advertising platforms like Facebook,
Google, Twitter, and Whats App foreffective campaigns.
DAgrcc 3) - Satisfactory (2) DDisagree 1)

cution.

CO5: dents will design and present comprehensive advertising campaign plans from concept
to exe
Agree (3) DSatisfactory 2) DDisagree (1)

W

pactful editorial pieces.

COB6: Students will acquire skills in writing powerful press releases, engaging feature articles,
ngdm
.mdgr{{.?) DSatisfactory 2) DDisagree (1)

CO7: students will graduate with a strong understanding of the advertising industry and be
equipped with relevant skills for career success.
Agree (3) DSatisfactory 2) DDisagree m




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices

Name of the student: Eﬂxq P\( aY* s k—&\n \"\!Lm qu rilqﬂ&‘%hber: | 2 S’"l§

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different

Agree (3) DSatisfactory 2) DDisagree (1)

CO2: Students will demonstrate proficiency in creating compelling copy for various advertising

for g.
Agree (3) DSatisfactory 2) DDisagrcc 1)

visual platforms.

CO03: Students will successfully develop and produce advertisements for print, radio, and audio-
Oagree (3) \D(fac:ry ) Opisagree (1)

CO4: Students will confidently utilize online advert}sing platforms like Facebook,

Google, Twitter, and Whats App for effective campaigns.
Agree (3) - DSatisfactory (2) DDisagree 1

COb&: Students will design and present comprehensive advertising campaign plans from concept
vyéiution.
Agree (3) DSatisfactory (2) DDisagree (N
CO6;Students will acquire skills in writing powerful press releases, engaging feature articles,

and impactful editorial pieces.
Agree (3) DSatisfactory 2) DDisagree (1))

CO7y/Students will graduate with a strong understanding of the advertising industry and be

egdipped with relevant skills for career success.
Agree (3) DSatisf:lctor}- (2) DDisagrec M




Anekant Education Society’s

Tuljaram Chaturchand College
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Department of Media and Communication Studies
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices

Name of the student: ._n'\ o M\Z)'Y e ﬂ'Y“\ QK! \(PSL g)—g\_fﬂﬁmumber: \?Jgﬁ'l!]:

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different

media:
Agree (3) DSatisfactory 2) DDisngree (1)

CO2: Stydents will demonstrate proficiency in creating compelling copy for various advertising
formarfs.
Agree (3) DSatisfactory 2) DDisagrce (1)

CO3: Students will successfully develop and produce advertisements for print, radio, and audio-

visyal platforms.
Agree (3) DSatisfactory 2) DDisagrce (1)

CO4: Students will confidently utilize online advertising plath)rms like Facebook,
Googte, Twitter, and Whats App for effective ca mpaigns.
Agree (3) DSzltisfactnry (2) DDisagree (1)

ecution.

CO5: Students will design and present comprehensive advertising campaign plans from concept
to
Agree (3) DSatisfactory 2) DDisagree (§))]

pactful editorial pieces.

CO6: Students will acquire skills in writing powerful press releases, engaging feature articles,
andim
ﬁf;f@) DSatisfactory (2) DDisagree 1)

CO7: Students will graduate with a strong understanding of the advertising industry and be
equipped with relevant sills for career success. _
DAgree (3) Satisfactory (2) DDisagrec (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 604 Course Title: Advertising Practices
Name of the student: Dc: (Jq \\ Cc\% Qn & ‘r_‘)u Y as Roll Number:_\ bgﬁi@:

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to critically analyze and evaluate advertisements across different

medja’
\EA/glli: 3) DSatisfactory (2) DDisagree 1)

CO2: Students will demonstrate proficiency in creating compelling copy for various advertising
formpats

Agree(3) DSatisfactory 2) DDisagrcc 1)

isyal platforms.

CO3: Students will successfully develop and produce advertisements for print, radio, and audio-
v
Agree(3) DSatisfactory 2) DDisagrcc 1)

CO4: Students will confidéntly utilize online advertising platforms like Facebook,
Google, Twitter, and Whats App for effective campaigns.
Agree (3) DSatisfactory 2) DDisagree (1)

COS: Students will design and presept comprehensive advertising campaign plans from concept
to execution. E/
DAgree (3) Satisfactory (2) _ DDisagree (1)

CO6: Students will acquire skills in writing powerful press releases, engaging feature articles,
andAmpactful editorial pieces.
Agree (3) DSatisfactory 2) DDisagree 1)

CO7: Students will graduate with a strong understanding of the advertising industry and be

equipped with relevant skills for career success.
Agree(3) DSatisfactory 2) DDisagrcc 1




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
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e

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Name of the student: K«.L\‘.w.%a &,m Aaichnawi. A‘\L’\m;old Roll Number: 135S | |

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
./Elf:m (3) DSatisfactory ) DDisagree 1)

CO2: Students will develop critical thinking, analytical, and communication skills through
research, collaboration, and dissertation writing.
Agree (3) DSatisfactory 2) DDisagrcc 1)

CO3: Students will gain experience in utilizing academic resources and adhering to ethical
research practices.

DAgrcc (3) \/E’gﬁsfactory 2) DDisagrec (1)

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in
research, analysis, and reporting.

Agree 3) DSatisfactory 2) DDisagrec 1)

COS5: Students will hone their writing, graphic design, and reference management skills.
VDA/grcc (3) DSatisfactory ) DDisagrec (n

CO6: Students will develop their ability to present complex information in a clear and engaging
manner

\ﬂ(gree 3) DSatisfactory 2) O Disagree (1)

CO7: Develop project management skills to meet deadlines and milestones.
Agree (3) DSatisfactory 2) DDisagrcc N




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

e —

—

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Name of the student: jQ('”/\ﬁ U R i [( q - MQ 0 (‘lj Roll Number; lBS 1D

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
VE‘@Z 3) Osatisfactory (2) Olpisagree (1)

CO2: Students will develop critical thinking, analytical, and communication skills through
research_, collaboration, and dissertation writing.
\%ree 3) DSatisfactory 2) DDisagrcc n

CO3: Students will gain experience in utilizing academic resources and adhering to ethical
research practices.
\/ZA/grce 3) DSatisfactory 2) DDisagrcc 1)

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in

research, analysis, and reporting.
DAgree A3 vﬂﬁsfactory 2) DDisagree (1)

COS: Students will hone their writing, graphic design, and reference management skills.
vmgrec 3) DSatisfactory 2) DDisagrcc )

CO6: Students will develop their ability to present complex information in a clear and engaging
manner
/Z%‘gree 3) DSatisfactory 2) DDisagree 1)

CO7: Develop project management skills to meet deadlines and milestones.
Agree (3) DSatisfactory (2) DDisagrcc (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

e e ———————

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Name of the student:r)_ad \M] 13- ]Vl(zj] lf\h a ,ﬂ i{_\,'ﬂt{i ] ' __Roll Number: 1 is ] L{

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a

dissertation that demonstrates mastery of a chosen topic.
,;E{;m (3) DSatisfactory ) DDisagree (1)

CO2: students will develop critical thinking, analytical, and communication skills through
research}, collaboration, and dissertation writing.
Agree (3) DSatisfactory 2) DDisagrcc 1)

CO3: students will gain experience in utilizing academic resources and adhering to ethical
research practices.
\)zAfgrce 3) DSatisfactory (2) DDisagrec (1)

CO4: students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in
research, analysis, and reporting.

DAgree 3) \,Egtisfactory 2) DDisagree (1)

COS5: Students will hone their writing, graphic design, and reference management skills.
Agree (3) DSatisfactory 2) DDisagrcc N

CO6: Students will develop their ability to present complex information in a clear and engaging

manner
\/m/izree 3) DSatisfactory (2) DDisagree I

COZ: Develop project management skills to meet deadlines and milestones.
\)Zérec (3) DSatisfactory 2) DDisagrcc 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG

Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI

Course Code: JM 605 Course Title: Research Group (Group)

Name of the student:C l/\(.\\,h(.‘kr'l ; ’J ne [l\ 0 - AL\@)} nd Roll Number: \35‘ ").‘

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
DAgrec (3) Satisfactory (2) E]Disagree 1)

CO2: students will develop critical thinking, analytical, and communication skills through
research_, collaboration, and dissertation writing.
Mree 3) DSatisfactory 2) DDisagrcc n

COa3: Students will gain experience in utilizing academic resources and adhering to ethical

research practices.
Agree (3) DSatisfactory (2) DDisagrcc (1)

CO4: Students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in
research, analysis, and reporting.

\/ngrcc 3) DSatisfactory 2) DDisagree Q)

COA: Students will hone their writing, graphic design, and reference management skills.
Vu(grec 3) DSatisfactory 2) DDisagrcc (1)

CO6: Students will develop their ability to present complex information in a clear and engaging
manner
Agree(3) DSatisfactory ) DDisagree (1)

CO7: Develop project management skills to meet deadlines and milestones.
Agree(3) DSatisfactory 2) DDisagrce 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 605 Course Title: Research Group (Group)

Nameofthestudent:J_ﬁCLS;(’-lqp . @mkaﬂj : tn,}&},@ Roll Number: fSSlé

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to conduct independent research in a group setting, culminating in a
dissertation that demonstrates mastery of a chosen topic.
\%ree (3) DSatisfactory 2) DDisagree (1)

CO2: Students will develop critical thinking, analytical, and communication skills through
research, collaboration, and dissertation writing.
DAgree 3) .._/Egatisfactory 2) DDisagrcc 1

CO3: Students will gain experience in utilizing academic resources and adhering to ethical
research practices.
Agree (3) DSatisfactory 2) DDisagrcc 1)

CO4: students will be able to produce a series of in-depth reports focused on a
socially significant and current topic, showcasing proficiency in
research, analysis, and reporting.

vIZIA/gree 3) Osatisfactory (2) CIpisagree (1)

COS: Students will hone their writing, graphic design, and reference management skills.
\_Efgrec 3) DSatisfactory 2) DDisagrec N

CO6: Students will develop their ability to present complex information in a clear and engaging
manner

\_P’.-(gree 3) DSatisfactory 2) DDisagree 1)

COZ7: Develop project management skills to meet deadlines and milestones.
u{grce 3) DSatisfactory (2) DDisagrcc 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship

Name of the student: H\Shfrgngnr\ lais hmyr & h(‘,_' ;‘(‘; *_Roll Number:_ |35 | )

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific
organization based on their Studentship experience.
\D.- gree (3) DSatisfactory ) DDisagrcc(l)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
MQ (3) DSatisfactory (2) DDisagrcc 1)

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

%@Mation of information.
Agree (3) DSatisfactory (2) DDisagrec (1)

CO04: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
Agree (3) DSatisfactory 2) DDisagree(l)

COS5: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
gree (3) DSatisfactory 2) DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
Agree (3) DS:!tisf:tctury (2) DDisagrec n

CO7: Students will be able to identify and describe how their work contributed positively to the
organizations functioning.
%clc 3 DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Infernship
Name of the student: jﬂ ('\ \'\(\ V \5\7 } 1'.1 1< A Mo r\(‘bf Roli Number: ,35 |2~

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
%c 3) O satisfactory (2) Opisagree (1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
QA ree (3) DSatisfactory 2) DDisagrcc (N

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

\_gt/ir_ulation of information.
Agree (3) DSatisfactory 2) R DDisagree (1)

CO4: Students will be able to plan and execute tasks within a specified

\%m/e[rame, showcasing effective project management skills.
Agree (3) DSatisfactory 2) DDisagrec 1)

COS: Students will be able to identify and address challenges encountered during their
\%t}dentship, demonstrating critical thinking and problem-solving skills.
Agree (3) DSatisfactory 2) ) DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
Agree (3) DSatisfactory 2y . DDisagree 1)

CO7: Students will be able to identify and describe how their work contributed positively to the

orgariization's functioning.
Agree (3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship

Name of the student: TOH. ha Vv W]Gg hrna S I'\\J'U(“ljjl [_Roll Number:_[2 5 | <y

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

\f)nrganization based on their Studentship experience.
Agree (3) DSatisfactory (2) DDisagree (1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
\Dﬁree 3) DSatisfactory (2) DDisagrce (1

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise
articulation of information. '

'\ﬂf{grec 3 DSatisfactory (2) . DDisagree (1

CO4: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
\mgrec (3) DSatisfactory 2) DDisagree 1

COS: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
Agree (3) DSatisfactory 2) ' DDisagree 1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
-\E’A)grcc (3) DSatisfﬂctory 2 'DDisagrec 1)

CO7: Students will be able to identify and describe how their work contributed positively to the
organization's functioning.
Agree (3) DSatisfactory ) DDisagree a1




Anekant Education Society’s
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship
Name of the student: LHO Vdn S heha sha T‘(“ - Roll Number: |35 1S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific

organization based on their Studentship experience.
gree (3) DSatisfactory 2) DDisagree (N

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.

\Ef-fgree (3) Osatisfactory (2) Obisagree (1)

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

articulation of information.
\-D'A/gree 3) DSatisfacgory 2) DDisagree (1)

CO4: Students will be able to plan and execute tasks within a specified

timeframe, showcasing effective project management skills.
Agree (3) DSatisfactory 2) DDisagree (1)

COs: Students will be able to identify and address challenges encountered during their

Studentship, demonstrating critical thinking and problem-solving skills.
\E]g-ece 3) DSatisfactory (2) ' DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges. »
Agree (3) L_.ISntisfar.'lory (2) DDisagrcc 1)

COT: Students will be able to identify and describe how their work contributed positively to the

L}Pﬁinization's functioning.

DAgree 3) DSatisfactory 2) DDisagree (1)
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: VI
Course Code: JM 606 Course Title: Internship

Name of the student: "X\ p-che O mlkar ‘ﬂ]ﬂ.ﬂ(} Roll Number:_|= = [

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to describe the structure, functioning, and culture of a specific
organization based on their Studentship experience.
Agree (3) DSatisfactory 2) DDisagree (1)

CO2: Students will be able to apply theoretical concepts from their academic curriculum to
solve real-world problems encountered during their Studentship.
Qﬁﬁ;c (3 DSatisfactory (2) DDisagrce (1

CO3: Students will be able to effectively communicate their Studentship experience and
learning through a professional presentation or report, demonstrating clear and concise

articulation of information.
E‘A;;ee 3) _ DOsatisfactory (2) : Oisagree (1)

CO4: Students will be able to plan and execute tasks within a specified
timeframe, showcasing effective project management skills.
mﬁ(g‘rec 3 DSatisfactory ) DDisagrec 1)

COS: Students will be able to identify and address challenges encountered during their
Studentship, demonstrating critical thinking and problem-solving skills.
BA/w-eee 3) DSatisfactory (2) DDisagree (1)

CO6: Students will be able to demonstrate adaptability and resilience in a dynamic work
environment, adjusting to new situations and overcoming challenges.
mﬁze 3) DSatisfactory (2) DDisagrec 1)

CO7: Students will be able to identify and describe how their work contributed positively to the
orgaﬂi_zation's functioning.
D’E\/grcc A3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media

Nameofthestu'de}ltiddc[dle SC,\T‘TC)A Mo D Koy Roll Number: (3530 .

Instruction fo»ni student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.
DAgree 3) \/E’S'atisfactory 2) DDisagree 1)

CO2: Students would be able to utilize digital social media tools for different developmental

activities.
Mree 3) [Satisfacto ry (2) O Disagree (1)

CO3: Students would be able to gain understanding of cyber ethics.
VE‘Agrcc (3) DSatisfactory 2) DDisagree (1)

CO4: Students will comprehend the functionalities of digital media.

\/mgree 3) DSatisfactory (2) DDisagree 1)
COS: Students would gain understanding basic strategies of brand Management on social
media.
\,a:igree 3) DSatisfactory 2) DDisagree (1)

COé6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
[ETAgree (3) Osatistactory (2) CIpisagree (1)

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media

technologies.
Va}\gree 3) [Csatisfactory (2) CIpisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media

Name of the student: S H | R ﬁ %QR VALSHY PVI ____Roll Number: 1381\
SHAKRD

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.
DAgree 3) VE’Satisfactory (2) DDisagrec )

CO2: Students would be able to utilize digital social media tools for different developmental
activities.
th\gree 3) DSatisfactory (2) 0 Disagree (1)

CO3: Students would be able to gain understanding of cyber ethics.
Agree (3) DSatisfactory 2) DDisagrce (N

CO4: Students will comprehend the functionalities of digital media.
Agree (3) DSatisfactory 2) DDisagree (1)

CO5: Students would gain understanding basic strategies of brand Management on social
media.

Vmgrce 3) DSatisfactory 2) DDisagree (1)

CO6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
Vafgrce 3) DSatisfactory (2) DDisagrcc n

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media
technologies.

\,E./\grec ) DSatisfactory 2) DDisugree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media

Name of the studeﬁt'z dcl dﬂ\[ QH'; ke Mar-nal Roll Number: Q S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.
Vaﬁgree 3) DSatisfactory 2) DDisagree (1)

CO2: Students would be able to utilize digital social media tools for different developmental
activities.

\«E[;gree 3) DSatisfactory 2) (| Disagree (1)

CO3: Students would be able to gain understanding of cyber ethics.
Fa'ﬁgrcc 3) DSatisfactory 2) DDisagrcc N

CO4: Students will comprehend the functionalities of digital media.

\,E?\gree 3) DSatisfactory 2) DDisagree (1)
COS: Students would gain understanding basic strategies of brand Management on social
media.
OAgree (3) \/E’S-:’ltisfactory ) DOIDisagree (1)

CO6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
VEAgree (3) Csatisfactory (2) Opisagree (1)

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media

technologies.
Agree (3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

T

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 501 Course Title: Introduction to Digital Media

Name of the stude.nt": d@ d hd\/ ﬂ\eg hana Shiveld; Roll Number: | 35 s

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.
Vmgree 3) DSatisfactory 2) DDisagree 1)

CO2: Students would be able to utilize digital social media tools for different developmental
activities.

OAgree (3) \ElSatisfactory (2) CIpisagree (1)

CO3: Students would be able to gain understanding of cyber ethics.
VE’Agrcc (3) DSatisfactory 2) DDisagrec Q)]

CO4: Students will comprehend the functionalities of digital media.

VHAgree A3) DSatisfactory 2) DDisagree (1)
COS: Students would gain understanding basic strategies of brand Management on social
media.
\Adagree 3) Osatisfactory (2) Opisagree (1)

CO6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
VEAgree 3 L—.ISatisfactory (2) DDisagree 1)

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media
technologies.

Va'r‘,\gree 3) DSatisfactory ) DDisagree (1)
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JMSOI Course Title: Introduction to Digital Media

Name of the stude;ltt Chovan ANne h el SheaYo D Roll Number: \33,5 1S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would gain understanding of the concepts of digital and social media.

VD.T{gree 3) DSatisfactory ) DDisagree 1)
CO2: Students would be able to utilize digital social media tools for different developmental
activities.
VETAgree 3) DSatisfactory 2) DDisagrec m

COa3: Students would be able to gain understanding of cyber ethics.
\/Eﬂgrcc 3) DSatisfactory 2) DDisagrcc 1)

CO4: Students will comprehend the functionalities of digital media.

Vﬂ?\gree 3) DSatisfactory ) A DDisagree (1)
COS: Students would gain understanding basic strategies of brand Management on social
media.
DAgree 3) \/ml—tisfactory (2) DDisagree 1)

COE6: Students will develop understanding knowledge of how these technologies are reshaping
content Creation, distribution, and consumption in the digital era.
V"DAgree 3 DSatisfactory 2) DDisagrce (1)

CO7: Students will be equipped with ethical frameworks and critical thinking skills to address
complex issues, ensuring responsible and principled engagement with evolving media
technologies.

\/mgree 3) DSatisfactory (2) DDisagree (1)
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Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research

Name of the student: k5‘\'\‘| "(%&C}Q‘& h’cu'sln 06y, -S']-\Q '8:\0] Roll Number: | 351)

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
"mgrec 3) Osatisfactory (2) DDisagree 1)

CO2: Students would know the difference between communication research, media research
and social research.
EAgree (3) Osatisfactory (2) Opisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
\—Eﬁgree 3) DSatisfactory 2) DDisagree (1)

CO4: Students would learn the concept of each element of research and the
interrelations between elements.
mgrcc 3) Osatisfactory (2) Cpisagree (1)

COS5: Students would learn the various types of research.
ClAgree (3) \Es/ntisfactory ) CIpisagree (1)

CO6: Student can conduct basic qualitative and quantitative research methods.
\EA/gree 3) [satisfactory (2) CIpisagree (1)

CO7: Students will employ appropriate sampling techniques and assess sampling error.
Agree (3) DSatisfactory 2) DDisagrec )




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

—e—

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research
Name of the student: _{ CXCH"G\/ Ridlem Mano i. Roll Number: {352

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
‘Efgree 3) DSatisfacfory 2) DDisagrec 1)

CO2: Students would know the difference between communication research, media research
and social research.
DAgree 3) ‘misfactory 2) DDisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of

research.
mgree 3) Osatisfactory (2) Opisagree (1)

CO4: Students would learn the concept of each element of research and the

interrelations between elements.
-—B?\grce 3) DSatisfactory (2) DDisagrcc 1)

CO5: Students would learn the various types of research.
Eagree (3) [Osatistactory (2) DDisagree 1)

CO6: Student can conduct basic qualitative and quantitative research methods.
vEAgree (3) Osatisfactory (2) OIpisagree (1)

L%%,S’(udents will employ appropriate sampling techniques and assess sampling error.
Agree (3) Csatistactory (2) DDisagrcc n




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research
Name of the student: _| O;Cl L\O y MI eq hno "5%;'\/0.‘ { Roll Number: |3 5] (-f

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
\E'Xgree (3) DSatisfacfory 2) DDisagrec 1)

CO2: Students would know the difference between communication research, media research
and social research.
DAgree 3) %tisfactory ) DDisagree (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
ﬂAgree 3) DSatisfactory (2) DDisagrce n

CO4: Students would learn the concept of each element of research and the
interrelations between elements.
Flagree (3) DSatisfactory 2) DDisagrcc (1)

COS5: Students would learn the various types of research.
\Eﬁgree 3) [satisfactory (2) Opisagree (1)

CO6: Student can conduct basic qualitative and quantitative research methods.
Fagree (3) Osatisfactory (2) CIDisagree (1)

CO7: Students will employ appropriate sampling techniques and assess sampling error.
Eigree (3) Osatisfactory (2) Opisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research

Name of the student: Clwmla n Sn Q)‘]O.. S»IC\ '&GLA Roll Number: {35) 5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
Wlagree (3) Osatisfactory (2) [Ipisagree (1)

CO2: Students would know the difference between communication research, media research
and_social research.
Vﬂ(gree 3) Osatisfactory (2) DDisagrce 1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.

Clagree (3) 'm{sfactory 2) Cpisagree (1)

CO4: students would learn the concept of each element of research and the

interrelations between elements.
mgrcc (3) DSatisfactory 2) DDisagrce )

CO5: Students would learn the various types of research.
\Hagree (3) Osatistactory (2) DDisagree 1)

CO6: Student can conduct basic qualitative and quantitative research methods.
~FlAgree (3) Osatisfactory (2) DDisagrce 1)

CO7: Students will employ appropriate sampling techniques and assess sampling error.
"a(grec 3) Osatisfactory (2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 502 Course Title: Introduction to Media Research

Name of the student: <02 Ck@ AQmkai l alasO  RollNumber: {3 5] &

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students would learn the definitions and basic concepts of research.
mgree 3) DSatisfactory 2) DDisagree 1)

C02: Students would know the difference between communication research, media research
and social research.
OAgree (3) HSatistactory (2) OIpisagree (1)

CO03: Students would gain knowledge about the need, role importance, functions and ethics of
research.
‘mgree 3) DSatisfactory 2) DDisagree 1)

CO4: Students would learn the concept of each element of research and the
interrelations between elements.
‘Efgrce 3) DSatisfactory (2) DDisagrce )

COs5: Students would learn the various types of research.
Hagree (3) Osatisfactory (2) Cpisagree (1)

CO6: Student can conduct basic qualitative and quantitative research methods.
Mgree 3) DSatisfactory (2) DDisagree )

CO7:; Students will employ appropriate sampling techniques and assess sampling error.
Agree (3) DSatisfactory 2) DDisagrec 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory

Name of the student: _Rshy £AQAY Va thnam Shof(}d_ Roll Number: _{3& 4 4

Instruction for student: '
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
theories.
"mgree 3) [satisfacto ry (2) DDisagree 1)

CO2: Students will understand the use of normative theories by media.
/mgrcc 3) Osatisfactory (2) DDisagrce 1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of

research.
Agree (3) DSatisfactory 2) DDisagrce 1)

CO4: Students will understand how media make influence on audience using

Agenda setting theory.
vm/,-\gree (3) DSatisfactory (2) DDisagrce 1)

COS5: Students will able to understand Uses and gratification theory and other sociological
theories.
/L 1Agree (3) DSatisfactory 2) DDisagree (1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

AJZngrcc (3) DSatisfactory (2) DDisagrec 1)

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,
and semiotic dimensions that shape media and societal dynamics.
»{,\igrce (3) DS:ttisfactory 2) ) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory
Name of the student: Jadhav @\ha  Ma e Roll Number: {3872

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
?Ories.
Agree (3) DSatisfactory 2) DDisagree (O]

CO2: Students will understand the use of normative theories by media.
"ﬂ:\gree 3) DSatisfactory (2) DDisagrec (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
._/fj!\gree 3) DSatisfactory 2) DDisagrce (1)

CO4: Students will understand how media make influence on audience using

Agenda setting theory.
VrjAgree 3) DSatisfactory 2) O Disagree (1)

COS5: Students will able to understand Uses and gratification theory and other sociological
theories.
_/ﬂAgree 3) DSatisfactory (2) L—.lDisagree 1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

DAgrec (3) "ﬁSatisfactory (2) DDisagrcc (1)

CO7: students will critically engage with theoretical frameworks, applying them to analyze and

interpret the interplay between mass media and culture, recognizing the political, economic,

and semiotic dimensions that shape media and societal dynamics.
/[ja\gree 3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory
Name of the student: _Tadnqv M\?L_g’r\anc! Shy ur;_i | Roll Number: 13814

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
theories.
Jz,z\gree 3) DSatisfactory ) DDisagrec (1)

CO2: Students will understand the use of normative theories by media.
(_PAgrec 3) DSatisfactory 2) DDisagrcc )

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
-’dAgree 3) Osatisfactory (2) Opisagree (1)

CO4: Students will understand how media make influence on audience using

Agenda setting theory.
/D;\gree 3) DSatisfactory (2) DDisagrce 1)

CO5: Students will able to understand Uses and gratification theory and other sociological
theories.
"El.Agree A3) DSatisfactory 2) DDisagree (1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

Agree(3) DSatisfactory 2) DDisagrcc 1)

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,

g}semiotic dimensions that shape media and societal dynamics.
Agree (3) DSatisfactory Q@) ) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory

Name of the student: fr\\o VA Ny gl Sn&hq Q\’\cwad Roll Number: \SQ:LS-

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media
theories.
./mAgree 3) DSatisfactory ) DDisagrce )

CO2: Students will understand the use of normative theories by media.
DAgrcc 3) wﬂSatisfactory 2) DDisagrcc (1

CO3: Students would gain knowledge about the need, role importance, functions and ethics of
research.
\/EIAgree 3) DSatisfactory 2) DDisagree (¢))

CO4: Students will understand how media make influence on audience using
Agenda setting theory.
‘/EAgrec 3) DSatisfactory 2) DDisagrce (1)

CO5: Students will able to understand Uses and gratification theory and other sociological
theories.
./E[;Agree 3) DSatisfactory ) DDisagree 1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

Agree (3) DSatisfactory 2) DDisagrec (1)

CO7: Students will critically engage with theoretical frameworks, applying them to analyze and
interpret the interplay between mass media and culture, recognizing the political, economic,
and semiotic dimensions that shape media and societal dynamics.

./ﬁ.Agree 3) DSatisfactory 2) DDisagree 1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y. B.Voc. Journalism and Mass Communication Semester: V
Course Code: JM 503 Course Title: Mass Communication Theory
Name of the student: _Kavehe QrnKav \qusb Roll Number: _[3$]6

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to grasp the relationship between communication and media

theories.
-/D:kgree 3) DSatisfactory ) DDisagree (1)

CO2: Students will understand the use of normative theories by media.
mgree 3) DSatisfactory ) DDisagrce (1)

CO3: Students would gain knowledge about the need, role importance, functions and ethics of

research.
yﬂAgree 3) DSatisfactOry (2) DDisagree )

CO4: Students will understand how media make influence on audience using

Agenda setting theory.
Agree 3) DSatisfactory 2) DDisagrce 1)

CO5: Students will able to understand Uses and gratification theory and other sociological

theories.
uElAgree 3) DSatisfactory 2) DDisagree 1)

CO6: Familiarize students with key theories, including Political Economic Theory, Hegemony
Theory, and Culture and Semiotic Theory, to deepen their understanding of the intricate
relationships between mass media and culture.

N_/Bz\grcc 3) DSatisfactory (2) DDisagrec (1)

COT7: Students will critically engage with theoretical frameworks, applying them to analyze and

interpret the interplay between mass media and culture, recognizing the political, economic,

and semiotic dimensions that shape media and societal dynamics.
[/E[Agree 3) DSatisfactory 2) DDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studie

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 305B Course Title: Broadcast Journalism

Name of the student: Batiocey™ OMKa Xodhwa Y\!Y Roll Number: S?‘Sj S

Instruction for student:
l) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the eftectiveness of various television and radio programs
by applying analytical frameworks, identifying audience targeting strategies, and recognizing
industry trends.

[Agree (3) OSatisfactory (2) ODisagree (1)

€02 Students will be proficient in using video production equipment, editing software, and studio
setups, enabling them to create high-quality audio-visual content.
OAgree (3) HSatisfactory (2) ODisagree (1)

CO3: Students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

Iﬂxgree 3) OSatisfactory (2) ODisagree (1)

CO4: students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools.

Elfgrcc A3) OSatisfactory (2) ODisagree (1)

COS: Students will be proficient in preparing and conducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skills.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will work effectively in groups to plan, produce, and package a news bulletin,
showcasing their proficiency in various production processes and journalistic skills.
G’/{grcc (3) OSatisfactory (2) OODisagree (1)

CO7: Students will gain insights into the broadcasting market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the

business side of the industry.
Elgu;ree 3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 305B Course Title: Broadeast Journalism

Name of the student: CrpnvndaYy Wa }a\ Maru \"\ Roll Number: \1 £r1—

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the effectiveness of various television and radio programs
by applying analytical frameworks, identifying audience'tafgeting strategies, and recognizing
industry trends.

KAgree (3) [OSatisfactory (2) , ODisagree (1)

CO2 Students will be proficient in using video production equipment, editing-software, and studio
setups, enabling them to create high-quality audio-visual content.
OAgree (3) EI&atisfactory (2) ODisagree (1)

CO3: Students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools.

E]rz(grcc 3) OSatisfactory (2) ODisagree (1)

COS: Students will be proficient in preparing and canducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skills.
ElAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will work effectively in groups to plan, produce, and package a news bulletin,
showcasing their proficiency in various production processes and journalistic skills.
E?(grec 3) OSatisfactory (2) ODisagree (1)

CO7: Students will gain insights into the broadcasting market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the

business side of the industry.
Eggrcr.- 3) OISatisfactory (2) [ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: Il
Course Code: MS 305B Course Title: Broadcast Journalism

Name of the student: ¥\ a \o:’%'-f’ ﬁ \D\Sh-el { \{\ C,\q Y Roll Number:} }é B

*

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the effectiveness of various television and radio programs
by applying analytical frameworks, identifying audience targeting strategies, and recognizing
industry trends.

%ree 3) OSatisfactory (2) : ODisagree (1)

CO2 Students will be proficient in using video production equipment, editing-software, and studio
setups, enabling them to create high-quality audio-visual content.
KAgree (3) OSatisfactory (2) -z ODisagree (1)

CO3: Students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

HAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools.

B Agree (3) OSatisfactory (2) ODisagree (1)

COS: Students will be proficient in preparing and conducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skills.
IﬂA’g/ree 3) OSatisfactory (2) v ODisagree (1)

CO6 Students will work effectively in groups to plan, produce, and package a news bulletin,
showcasing their proficiency in various production processes and journalistic skills.
OAgree (3) RlSafisfactory (2) ODisagree (1)

CO7: Students will gain insights into the broadcasting market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the

:)2119255 side of the industry.
Agree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year; 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 305B Course Title: Broadcast Journalism
Name of the student: QMM \$ Y\S\'\u\i A Roll Number: l?ﬂ@"l,ﬂ

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to evaluate the effectiveness of various television and radio programs
by applying analytical frameworks, identifying audience tan"géﬁng strategies, and recognizing
industry trends.

OAgree (3) E’S{isfactory () ‘ ODisagree (1)

CO2 Students will be proficient in using video production equipment, editing-software, and studio
setups, enabling them to create high-quality audio-visual content.
gree (3) OSatisfactory (2) , ODisagree (1)

CO3: Students will be able to produce comprehensive news scripts, headlines, breaking news reports,
tickers, and packages. They will also master reporting skills such as VOX POP, walk-through, walk the talk,
and one-to-one interviews.

OAgree (3) M'Sftisfactory ) ODisagree (1)

CO4: students will be capable of presenting news confidently, professionally, and
engagingly, demonstrating effective use of tale prompters and other studio tools.

E?(grce (€)) OSatisfactory (2) ODisagree (1)

COS: Students will be proficient in preparing and conducting interviews, as well as moderating engaging
and informative panel discussions, demonstrating effective communication and interpersonal skills.
Iﬂ)@ce 3) OSatisfactory (2) OODisagree (1)

CO6 Students will work effectively in groups to plan, produce, and package a news bulletin,
sho/wcasing their proficiency in various production processes and journalistic skills.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will gain insights into the broadcasting market, assess market size, identify career paths,
and develop strategies for raising revenues and securing sponsorships, thereby preparing them for the
business side of the industry.

Eﬁree 3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO)]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306A Course Title: Lighting Techniques

-
Name of the student: Daynay— Om\{c’{r' YQ?L\\UCW\AV‘ Roll Number: !iS’B’ S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting
conditions.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Demonstrate practical skills in setting up and handling different types of lights and accessories for
optimal lighting in various scenarios.
gree (3) OSatisfactory (2) ODisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
Gﬂ(grec 3) OSatisfactory (2) ODisagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
EKgree 3) OSatisfactory (2) ODisagree (1)

COS5: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions.
E’Xgreu 3) OSatisfactory (2) ODisagree (1)

CO6 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
Agrece (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase proficiency in implementing diverse lighting setups to enhance storytelling and create

visually compelling fiction scenes.
Ufgl'ee 3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306A Course Title: Lighting Techniques

Name of the student: Cayyni\ Acy— \“}\GEQI\. ™Ma ku'\*'l Roll Number: n‘g)/l-/

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting
conditions. )
EAGree (3) " OSatisfactory (2) ODisagree (1)

CO2: Demonstrate practical skills in setting up and handling different types of lights and accessories for
optimal lighting in various scenarios. .
OAgree (3) ES:TtE;factory 2) ODisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
NAgree (3) OSatisfactory (2) [Disagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
KlAGree (3) CISatisfactory (2) ODisagree (1)

CO5: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions. al €
OAgree (3) [Sl'Sgtisfactory () ODisagree (1)

CO6 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
D Agree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase proficiency in implementing diverse lighting setups to enhance storytelling and create
visually compelling fiction scenes.
gree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306A Course Title: Lighting Techniques

Name of the student: k\'\ﬂ\ma’-é’__ Al 'S]!\ el K\ Clhgy. Roll Number: 53'_' Q%

-

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting
conditions. )
EAgree (3) OSatisfactory (2) ODisagree (1)

CO02: Demonstrate practical skills in setting up and handling different types of lights and accessories for
optimal lighting in various scenarios. ;
OAgree (3) MSfactory ) ODisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
mﬁgee (3) OSatisfactory (2) ODisagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
OAgree (3) Usatisfactory (2) ODisagree (1)

COS5: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions. :
Iﬂcﬂéree 3) OSatisfactory (2) ODisagree (1)

CO06 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase proficiency in implementing diverse lighting setups to enhance storytelling and create

W;v compelling fiction scenes.
gree(3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306A Course Title: Lighting Techniques
Name of the student: f\'vrn\~Cy \QEY\Q\/\M\L A Roll Number: ‘}Q'Lﬁs

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate the ability to assess and select suitable locations based on available lighting
conditions. )
OAgree (3) Msstisfactory (2) ODisagree (1)

CO2: Demonstrate practical skills in setting up and handling different types of lights and accessories for
optimal lighting in various scenarios. .
grec (3) ‘ OSatisfactory (2) ODbisagree (1)

CO3: Apply knowledge of lighting basics to create well-lit scenes, considering color temperature and
utilizing techniques such as three-point lighting.
OAgree (3) E’Sﬁsfactory Q) ODisagree (1)

CO4: Apply understanding of light elements to control and manipulate lighting setups for
different visual effects and moods.
BAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Demonstrate the ability to design and implement effective lighting setups in studio environments for
different types of productions. :
EAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Execute shooting scenarios, showcasing the ability to adapt to various lighting conditions
and maintain visual consistency.
IH?(grcc 3) ' OSatisfactory (2) ODisagree (1)

CO7: Showcase proficiency in implementing diverse lighting setups to enhance storytelling and create

visually compelling fiction scenel;g/
OAgree (3) Satisfactory (2) ODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306B Course Title: Digital Content Development

Name of the student: PQ‘\SD@'Y"‘ ANy~ \\/OLS\’\\D((Y\AV' Roll Number: 13: ) S ’

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, including effective content creation and
editing, supported by case studies.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Showcase expertise in blog creation, content variety, and presentation through case study
ga}sis.
Agree (3) OSatisfactory (2) ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
%‘ee A3) OSatisfactory (2) ODisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a
focus on diverse platforms.
E:Afrcc 3) OSatisfactory (2) ODisagree (1)

COS: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization.
Eﬁ/grcc (3) OSatisfactory (2) ODisagree (1)

CO6 Apply effective SEO strategies for online visibility, keyword optimization, and website
comparison.
ElAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase the end-to-end process of digital storytelling, demonstrating proficiency in ideation,
content creation, and eftective storytelling techniques.
E’.(grce 3) CISatisfactory (2) ODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 306B Course Title: Digital Content Development

Name of t’he student: Qam‘\y\;\g’vﬂ \ C&;\Jq\ \\’\m\-\}\!ﬂ Roll Number: \ 3: 6L —

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, including effective content creation and
editing, supported by case studies.
KlAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Showcase expertise in blog creation, content variety, and presentation through case study
analysis.
OAgree (3) Kisatisfactory (2) [ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
gree (3) OSatisfactory 2) . ODisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a
focus on diverse platforms.
NAgree (3) OSatisfactory (2) [ODisagree (1)

COS: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization.
OAgree (3) Misfactory ) ODisagree (1)

COB6 Apply effective SEO strategies for online visibility, keyword optimization, and website
comparison.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase the end-to-end process of digital storytelling, demonstrating proficiency in ideation,
content creation, and eftective storytelling techniques.
OAgree (3) atisfactory (2) : ODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 306B Course Title: Digital Content Development

Name of the student: \'{\\m\.a%d, Whichel  Kichy Roll Number: {69 4

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, including effective content creation and
editing, supported by case studies.
OAgree (3) HSatistactory (2) ODisagree (1)

CO2 Showcase expertise in blog creation, content variety, and presentation through case study
analysis.
OAgree (3) EXSatisfactory (2) ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
VlAgree (3) OSatisfactory (2) . ODisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a

focus on diverse platforms.
OAgree (3) MSatisfactory (2) (ODisagree (1)

COS: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization.
LAgree (3) OSatisfactory (2) [(ODisagree (1)

CO6 Apply effective SEO strategies for online visibility, keyword optimization, and website
comparison.
BdAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Showcase the end-to-end process of digital stor yteling, demonstrating proficiency in ideation,
oontepl creation, and effective storytelling techniques.
HAgree 3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 3068 Course Title: Digital Content Development
Name of the student: _Amvo. \2inShule. B Roll Number: \nggis

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in writing for new media, including effective content creation and
editing, supported by case studies.
BJAgree (3) OSatisfactory (2) ODisagree (1)

CO02 Showcase expertise in blog creation, content variety, and presentation through case study
analysis.
2 Agree (3) [ISatistactory (2) ODisagree (1)

CO3: Demonstrate effective social media writing, content analysis, and promotion, supported by the
analysis of professional Facebook pages.
UAGgree (3) OSatisfactory (2) [ODisagree (1)

CO4: Showcase proficiency in visual storytelling and advanced social media strategies, with a
focus on diverse platforms.

EAgrce (3) ClSatisfactory (2) CIDisagree (1)

CO5: Demonstrate competence in utilizing Google tools for diverse aspects of content creation,
management, and optimization.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Apply effective SEO strategies for online visibility, keyword optimization, and website

comparison,
Eﬁgree 3) OSatisfactory (2) ODisagree (1)

COT7: Showcase the end-to-end process of digital storytelling, demonstrating proficiency in ideation,
confent creation, and effective storytelling techniques.
Agree (3) OSatisfactory (2) (Disagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401A ' Course Title: Internship

Name of the student: ?\i\'\‘a\c\k‘{ﬁ !A\/{\C\\(\{:-K \| < aY~  Roll Number: \"F CU/\

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COf1: Students will be able to deliver a comprehensive and well- -organized presentation of their

internship experience.
KlAgree (3) OISatisfactory (2) ODisagree (1)

CO2: Students will be able to maintain a detailed and informative mternshnp

diary, documenting daily activities and learning.
OAgree (3) ASatisfactory (2) ODisagree (1)

CO3: students will be able to critically analyze their internship experience, identifying acquired

skills, skills gaps, and lessons learned.
BlAgGree (3) OSatistactory (2) ODisagree (1)

CO4: students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
CAgree (3) OSatisfactory (2) ODisagree (1)

COb: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

OAgree (3) N&atisfactory (2) ODisagree (1)

CO6 Students will be able 1o showcase internship experiences on resumes and
portfolios, enhancing their employability.

PAgree (3) DSatisfactory 2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
oggyﬁion, fostering ethical and responsible work practices.C0Agree (3)
atisfactory (2) BDisagree (1)
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PG
Class: 8.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401A ' Course Title: Internship
Name of the student: Ayn Y Kin<hul ¥ Roll Number:_| }Ql,f)

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience.:
NAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Students will be able to maintain a detailed and informative mternshlp

diary, documenting daily activities and learning.
DAgree (3) , OSatisfactory (2) ODisagree (1)

CO3: Students will be able to critically analyze their internship experience, identifying acquired

skills, skills gaps, and lessons learned.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO4.: students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
ElAgree (3) OSatisfactory (2) ODisagree (1)

COS: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

HAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able tw showcase internship experiences on resumes and
portfolios, enhancing their employability.

OAgree (3) EISatisfactory (2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
organization, fostering ethical and responsible work practices.mgree 3)
OSatisfactory (2) ODisagree (1)




|
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Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401A Course Title: Internship

Name of the student: Paton’y™ oypn\day™ \(ag [/\LOQ'T\b\‘ Roll Number: \F55 S~

Instruction for student:
[) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their
internship experience.
BAgree (3) OSatistactory (2) ODisagree (1)

CO2: students will be able to maintain a detailed and informative internship
diary, documenting daily activities and learning.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO3: students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
4Agree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
OAgree (3) OSatisfactory (2) ODisagree (1)

COS: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

EA/grce 3) CSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

IQ{gree 3) OSatisfactory (2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
ogyz-ation. fostering cthical and responsible work practices.CIAgree (3)
Satisfactory (2) ODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: [V
Course Code: MS 401A ' Course Title: Internship

Name of the student: Sawaind oy — \'(Q}JCB\ Ma W’JN Roll Number:\% £y —

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well- -organized presentation of their
internship experience.
OAgree (3) [M&atisfactory (2) - ODisagree (1)

CO2: Students will be able to maintain a detailed and informative lnternshlp
diary, documenting daily activities and learning.
OAgree (3) {4Satisfactory (2) CODisagree (1)

COa3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
OAgree (3) OSatisfactory (2) CIDisagree (1)

COS: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

OAgree (3) ESatisfactory (2) ODisagree (1
g g

CO6 Students will be able to showcase internship  experiences on resumes and
portfolios, enhancing their employability.

DAgree (3) OiSatisfactory (2) ODisagree (1)

CO7: Students will be able to reflect on their professional conduct and contribution to the
ox'gﬂbﬁzmion. fostering ethical and responsible work practices.CdAgree (3)
FlSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401B Course Title: Internship

Name of the student: Y\aa'\are = Niahelk k\‘_ﬁ'\nny‘. Roll Number: | )ﬁa

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well- ong,amzed presentation of their
internship experience.

NA&gree (3) OSatisfactory (2) ODisagree (1)

CO2: Students will be able to maintain a detailed and informative mternshlp

diary, documenting daily activities and learning.
NAGree (3) OSatisfactory (2) ODisagree (1)

CO3: students will be able to critically analyze their internship experience, identifying acquired

skills, skills gaps, and lessons learned. ‘
OAgree (3) KSatisfactory (2) : ODisagree (1)

CO4: students will be able to demonstrate effective communication in both

written and oral forms through internship reports and presentations.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

[MAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

RlAgree (3) OSatisfactory (2) ODisagree (1)
CO7: Students will be able to reflect on their professional conduct and contribution to the

organization, fostering ethical and responsible work practices.[ﬂﬂ/grcc 3)
OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401B Course Title: Internship
Name of the student: P\ ypycr ¥t Sl l(l - Roll Number: 2‘:(,?/03

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well-organized presentation of their

internship experience.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Students will be able to maintain a detailed and informative mternshlp

diary, documenting daily activities and learning.
LAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be able to critically analyze their internship experience, identifying acquired

skills, skills gaps, and lessons learned.
BlAgree (3) OSatisfactory (2) : ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both

written and oral forms through internship reports and presentations.
AGree (3) OSatisfactory (2) ODisagree (1)

CO5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

Iﬂcﬂ(gree 3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

EAgree (3) OSatisfactory (2) ODisagree (1)
CO7: Students will be able to reflect on their professional conduct and contribution to the

organization, fostering ethical and responsible wotrk practices.%ée 3
OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401B Course Title: Internship
Name of the student: PAOOY™ Oy~ YaNDunY Roll Number: VF S5S 7

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able Lo deliver a comprehensive and well-organized presentation of their
internship experience.
BlAgree (3) OSatistactory (2) ODisagree (1)

CO2: Students will be able to maintain a detailed and informative internship

diary, documenting daily activities and learning.
OAgree (3) Satisfactory (2) ODisagree (1)

CO3: Students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
TAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

M’ec 3) OSatistactory (2) ODisagree (1)

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

RAgree (3) OSatistactory (2) ODisagree (1)
CO7: Students will be able to reflect on their professional conduct and contribution to the

organization, fostering cthical and responsible work practices.m'ec 3)
OSatisfactory (2) ODisagree (1)
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Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 401B Course Title: Internship

Name of the student: Samavnday~ \2a Sa\ Mawnak{ Roll Number:\@M/

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to deliver a comprehensive and well- ongamzed presentation of their
internship experience.

KAgree (3) OSatisfactory (2) OIDisagree (1)

CO2: Students will be able to maintain a detailed and informative |nternsh|p

diary, documenting daily activities and learning.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO3: students will be able to critically analyze their internship experience, identifying acquired
skills, skills gaps, and lessons learned. .
NAgree (3) OSatisfactory (2) : ODisagree (1)

CO4: Students will be able to demonstrate effective communication in both
written and oral forms through internship reports and presentations.
Nf(gree 3) ‘ OSatisfactory (2) : ODisagree (1)

COS: Students will be able to articulate how their theoretical knowledge was applied in real-
world internship tasks.

OAgree (3) MSsatisfactory (2) ODisagree (1)
5

CO6 Students will be able to showcase internship experiences on resumes and
portfolios, enhancing their employability.

NAgree (3) DSatisf‘actory @) ODisagree (1)
CO7: Students will be able to reflect on their professional conduct and contribution to the

ogvyjfzaii(m, fostering ethical and responsible work practices.Cl1Agree (3)
Satisfactory (2) ODisagree (1)




y
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PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402 A Course Title: Study Visits and Report

Name of the student: PatoaY™ myn¥ar™ \&s\x\\mw\{\" Roll Number: 135S S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,

and practitioners.
KAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
OAgree (3) EIS/atisfactory ) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
ElAgree (3) _ OSatisfactory (2) ODisagree (1)

COS: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues.
DOAgree (3) HSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

NAgree (3) OSatistactory (2) ODisagree (1)

CO7: Attain a well-rounded educational expericnce. contributing to overall growth in

Wk skills.
gree (3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402 A Course Title: Study Visits and Report

Name of the student: Sa M\ Aciy— \{a&q\ MQ\'\.\’\‘\ Roll Number: \™YG2 N —

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors.
gree (3) ' DSatlsfactory ) ' ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,

and practitioners. )
DAgrec (3) OSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understandlng of practical scenarios, enhancing readiness for

professional challenges.
m@ ree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
RlAgree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostenno adaptability and versatility in approaching

complex issues.
OAgree (3) Msfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

ISLéércc 3) OSatisfactory (2) ODisagree (1)

CO7: Auain a well-rounded educational expericnce, contributing to overall growth in
knowledge, skills. _

gree (3) OSatisfactory (2) ODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402 A Course Title: Study Visits and Report
Name of the student: sy il A . Roll Number: }35’),25

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors. .
RAgree (3) : OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,

and practitioners. ]
MAgree (3) OSatisfactory (2) [Disagree (1)

CO3: Gain a comprehensive understandmg of practical scenarios, enhancing readiness for

professional challenges.
E[f(g/ree ) DSatisfactory () ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
OAgree (3) K&atisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues. _
MAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students’ capabilities in
documenting and presenting findings.

OAgree (3) lﬂB(hsfactory (2) ODisagree (1)
g

COT: Attain a well-rounded educational expericace, contributing to overall growth in
knowledge. skitls. ‘
NAeree (3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402 A Course Title: Study Visits and Report

Name of t’he student: Wwa\o e WA \(QS\MY- Roll Number: 5:6 VA

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors. ol
MAGree (3) : OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,
and practitioners. .
OAgrec (3) ElSa/tisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
IIlAg-ee 3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
[AGree (3) OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues. ' )
OAgree (3) NSatisfactory (2) OIDisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

ElAgrece (3) OSatisfactory (2) ODisagree (1)

CO7: Attain a well-rounded educational expericnce, contributing to overall growth in
knowledge, skills. o
OAgree (3) ElS8atisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumca’uon Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student: \z\r\q\q)\e_ Mo Yis\aaY~  Roll Number: \ }Q’Z_L/\

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors. :
gree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement W|th authors, leaders,
and practitioners.
OAgree (3) ‘\|2'Sa/tlsfactory 2 ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for
professional challenges.
OAgree (3) D'Sa/tisfactory ) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
BAgree (3) ' OSatisfactory (2) ODisagree (1)

CO5: Develop a holistic viewpoint, fostering adaptability and veréatilfty in approaching
complex issues.
ElAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

OAgree (3) KSatisfactory (2) ODisagree (1)

CO7: Attain a well-rounded educational experience, contributing to overall growth in

I-\Elm)dﬁdoe skills
Agree(3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student: Rvr<yon Y\ \f‘*&\/\\lh —‘q > Roll Number:Sg: & g}

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
A g ] p

sectors.
OAgree (3) M8atisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement Wlth authors, leaders,

and practitioners.
E?‘:gree 3) LSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for

professional challenges.
BEAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
OAgree (3) ESftisfactory ) ODisagree (1)

CO5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues.
%ree (3) OISatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

El«Aérce 3) OSatisfactory (2) ODisagree (1)

COT: Attain a well-rounded educational experience, contributing to overall growth in

dee. skills.
Agree (3) OlSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Medla and Commumcatlon Studles

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student: RSUDO'Y‘ OMYaN— Yag \/\\m\/\’? Roll Number: \ }SS-S

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors.
EAgree (3) OSatistactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement with authors, leaders,
and practitioners.
KAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for
professional challenges.
QAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
KAgree (3) OSatistactory (2) ODisagree (1)

COS: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
plex issues
ngrcc (3) OSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in
documenting and presenting findings.

E{gree (3) OSatistactory (2) ODisagree (1)

CO7: Attain a well-rounded educational experience. contributing to overall growth in
knowledge. skills.
gree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Communication Studles

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 402B Course Title: Study Visits and Report

Name of the student: Cayw\\n Aay — KGSG\ MGN;(:\' Roll Number: \ Y621~

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate enhanced practical knowledge and familiarity with various professional
sectors. :
OAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Develop analytical and communication skills through engagement Wlth authors, leaders,
and practitioners.
KAgree (3) OSatistactory (2) ODisagree (1)

CO3: Gain a comprehensive understanding of practical scenarios, enhancing readiness for
professional challenges.

OAgree (3) {;Lsﬁfactory Q) CDisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through

engagements with diverse personalities.
gree (3) ‘ OSatisfactory (2) ODisagree (1)

COS5: Develop a holistic viewpoint, fostering adaptability and versatility in approaching
complex issues. .
OAgree (3) BiSatisfactory (2) ODisagree (1)

CO6 Exhibit advanced research and reporting skills, enhancing students' capabilities in

docuwmenting and presenting findings.
Bélrcc &) OSatisfactory (2) ODisagree (1)

CO7: Attain a well-rounded educational expericnce, contributing to overall growth in

yﬂeum_ skills. |
Agree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies - Semester: IV
Course Code: MS 403 A Coursc Title: Video Production Project (Individual)

Name of the student: g\\q\ake_, NatlDel? \Q\S}\GT Roll Number:\£2 tA

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop proficiency in video production techniques and processes, including pre-
production, production, and post-production phases.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO02: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
OAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project. _
OAgree (3) ORatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
gree (3) OSatisfactory (2) ODisagree (1)

CO5: Strengthen project management skills by adhering to given/scheduled time frames for
project execution.
Egree (3) OSatisfactory (2) ODisagree (1)

CO6 Cullivate critical thinking and decision-making abilities in selecting, approving, and
executing the chosen story concept and script.
OAgree (3) [NSatisfactory (2) ODisagree (1)

CO7: Develop effective communication skills through detailed paperwork and submissions
relaged to the various phases of video production.
Agree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 1V
Course Code: MS 403 A Course Title: Video Production Project (Individual)
Name of the student: QYDY(_’} kij\f\\/\\\\( A Roll Number: IZQ')/_C:)

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop proficiency in video production techniques and processes, including pre-
production, production, and post-production phases.
HAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
m@cc 3) OSatisfactory (2) CLDisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project.
OAgree (3) ASatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
g{@gements with diverse personalities.
Agree (3) OSatisfactory (2) ODisagree (1)

COS: Strengthen project management skills by adhering to given/scheduled time frames for
project execution.
RA&gree (3) OSatisfactory (2) ODisagree (1)

CO6 Cultivate critical thinking and decision-making abilities in selecting, approving, and
executing the chosen story concept and script.
ElAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Develop eftective communication skills through detailed paperwork and submissions
related to the various phases of videoproduction.
OAgree (3) B{‘iﬁisfactm‘y () ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

—— Y e ————

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studics Semester: IV
Course Code: MS 403 A Course Title: Video Production Project (Individual)

Name of the student: Pato X" yN\ay YaWuaw X Roll Number:\>$S S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COf1: Develop proficiency in video production techniques and processes. including pre-
production, production. and post-production phases.
[MAGree (3) OSatisfactory (2) ODisagree (1)

CO02: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
(HAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
OAgree (3) [Satistactory (2) ODisagree (1)

COS: Strengthen project management skills by adhering to given/scheduled time frames for
project execution.
OAgree (3) E«‘i{tisfuctory (2) ODisagree (1)

CO6 Cultivate critical thinking and decision-making abilities in selecting. approving. and
executing the chosen story concept and script.

E!{gree 3) OSatisfactory (2) ODisagree (1)

CO7: Develop eftective communication skills through detailed paperwork and submissions

alyi;zd to the various phases of video production.
Agree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO|

PG
Class: S.Y. M.Voc. Mecdia Studics Semester: 1V
Course Code: MS 403 A Course Title: Video Production Project (Individual)

Name of the student: Eq vy \n AN \403(1\' \“"\Q\fu’r'\ Roll Number: \?r6V L —

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop proficiency in video prodtiction techniques and processes, including pre-
prodyction, production, and post-production phases.
gree (3) OSatisfactory (2) ODisagree (1)

CO2: Enhance storytelling skills by conceptualizing and executing individual video projects in
either Fiction or Non-Fiction genres.
BJAGree (3) OSatisfactory (2) [IDisagree (1)

CO3: Acquire practical experience in assuming the role of a director and effectively leading a
video production project. _
OAgree (3) [lSatisfactory (2) ODisagree (1)

CO4: Demonstrate improved interpersonal and communication abilities through
engagements with diverse personalities.
fAgree (3) OSatisfactory (2) ODisagree (1)

COS: Strengthen project management skills by adhering to given/scheduled time frames for
project execution.
gree (3) OSatisfactory (2) ODisagree (1)

COE6 Cultivate critical thinking and decision-making abilities in selecting, approving, and
executing the chosen story concept and script.
EdAXgree (3) OSatisfactory (2) ODisagree (1)

CO7: Develop effective communication skills through detailed paperwork and submissions
related to the various phases ol video production.
MAgree (3) OSatisfactory (2) CIDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO)]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Code: MS 403 B Coursc Title: Video Production Project (Individual)

Name of the student: ¥\a\ave . YA\n{<hek” W AASY - Roll Number: \PE2AA

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Successfully execute and submit a research project or in-depth reporting project,
demonstrating advanced research capabilities. '
D{ﬁéree 3) OSatisfactory (2) ODisagree (1)

CO2: Showcase effective project planning, execution, and completion, indicating a high level of
competence in the chosen area of study.
lAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the

maintenance of a research or in-depth reporting diary and successful presentations.
RAgree (3) OSatisfactory (2) ODisagree (1)

CO5: Exhibit adeptness in referencing primary and secondary sources, ensuring academic
integrity and thorough documentation in written reports.
NAGgree (3) OSatistactory (2) ODisagree (1)

COE6 Integrate multimedia elements seamlessly. enhancing the visual appeal and impact of the
written reports.
OAgree (3) Misfactory (2) ODisagree (1)

COT7: Excel in viva-voce sessions, engaging with external examiners to discuss and defend the
research or reporting project with depth and analytical prowess.
OAgree (3) GSstisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: IV
Course Codé: MS 403 B Course Title: Video Production Project (Individual)

Name of the student: g}zW\\‘(\éq N \(0}’0\ T\'\&W’T § Roll Number?i igr)/l/

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Successfully execute and submit a research project or in-depth reporting project,
demonstrating advanced research capabilitics. ' ‘
D?’(gl‘cc 3) OSatisfactory (2) ODisagree (1)

CO2: Showecase effective project planning, execution, and completion, indicating a high level of
competence in the chosen area of study.
Iﬂﬁgree 3) OISatisfactory (2) : ODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
ElAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the
maintenance of a research or in-depth reporting diary and successful presentations.
'iﬂ,;rec 3 OSatisfactory (2) ODisagree (1)

COS5: Exhibit adeptness in referencing primary and secondary sources, ensuring academic
integrity and thorough documentation in written reports.
LJAgree (3) OSatistactory (2) ODisagree (1)

CO6 Integrate multimedia elements seamlessly. enhancing the visual appeal and impact of the
written reports.
OAgree (3) \Dbﬁtisfactory 2) ODisagree (1)

CO7: Excel in viva-voce sessions, engaging with external examiners to discuss and defend the
?{[‘Ch or reporting project with depth and analytical prowess.
Agree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studles

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: [V

Course Code: MS 403 B Course Title: Video Production Project (Individual)

-~

Name of the student: Pa\mr QYY\\ZQY‘“ \(Clghunhk‘ Roll Number: | 383S

Instruction for student:
I) Please tick the appropriate option about atlainment of the course outcomes:

CO1: Successfully execute and submit a rescarch project or in-depth reporting project,
demonstrating advanced research capabilitics.
HAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Showecase effective project planning. execution, and completion, indicating a high level of
competence in the chosen area of study.
OAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the
maintenance of a research or in-depth reporting diary and successful presentations.
DAgree (3) OSatisfactory (2) ODisagree (1)

COS: Exhibit adeptness in referencing primary and secondary sources. ensuring academic
integrity and thorough documentation in written reports.
OAgree (3) Eﬂ/mi‘utm\ (2) ODisagree (1)

CO6 Integrate multimedia elements seamlessly. enhancing the visual appeal and impact of the
written reports.
EAgree (3) OSatisfactory (2) ODisagree (1)

COT: LExcel in viva-voce sessions, engaging with external examiners to discuss and defend the
research or reporting project with depth and analytical prowess.
Bl&eree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: [V
Course Code: MS 403 B Course Title: Video Production Project (Individual)
Name of the student: QYM’Q Ring )/\m\’\ i+ Roll Number: \ 55’)__3

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Successfully execute and submit a research project or in-depth reporting project,
demonstrating advanced research capabilities. '
OAgree (3) bISatisfactory (2) ODisagree (1)

CO2: Showcase ettective project planning, execution, and completion, indicating a high level of
competence in the chosen area of study.
B&gree (3) OSatisfactory (2) ODisagree (1)

CO3: Present a well-structured and comprehensive written dissertation or a series of reports,
reflecting enhanced written communication skills.
gree (3) OSatisfactory (2) ODisagree (1)

CO4: Demonstrate continuous internal assessment proficiency through the

maintenance of a research or in-depth reporting diary and successful presentations.
NAgree (3) OSatisfactory (2) ODisagree (1)

COS: Exhibit adeptness in referencing primary and secondary sources, ensuring academic
integrity and thorough documentation in written reports.
BAgree (3) OSatistactory (2) ODisagree (1)

CO6 Integrate multimedia elements seamlessly. enhancing the visual appeal and impact of the
written reports.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Excel in viva-voce sessions, engaging with external examiners to discuss and defend the
research or reporting project with depth and analytical prowess.
Elﬁ/grce (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111

Course Code: MS 301A Course Title: Script Writing and
Direction

Name of the student: Paun= oMoy Yashioant Roll Number: {485

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

klAgree (3) OSatisfactory (2) ODisagree (1)
CO2: Create understanding of various styles of scripts in audio- visual production.
B Agree (3) OSatisfactory (2) ODisagree (1)
CO3: Develop storytelling storytelling skills for screen.

OAgree (3) OSatisfactory (2) ODisagree (1)
€04: Identify and explore the genres and forms of fiction.

UAgree (3) OSatisfactory (2) ODisagree (1)
CO5: Understand the aesthetics of audio- visual production.

KlAgree (3) OSatisfactory (2) ODisagree (1)
CO6 Take a story from paper to screen.

Dﬂ(gree 3) OSatisfactory (2) ODisagree (1)

CO7: Learn the visual narrative of screenplay.

Dﬂ{gree 3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 301A Course Title: Script Writing and
Direction
Name of the student: Catn 1nda- kﬂ_\;q\ Flayady Roll Number: {3622

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

KlAgree (3) - OSatisfactery (2) [IDisagree (1)
CO2: Create understanding of various styles of scripts in audio- visual production.
LiXeree (3) DSatisfactory (2) ' ODisagree (1)
COa3: Develop storytelling storytelling skills for screen.

ClAgree (3) OSatisfactory (2) ODisagree (1)
CO4: Identify and explore the genres and forms of fiction.

Agree (3) OSatisfactory (2) OIDisagree (1)
COA5: Understand the aesthetics of audio- visual production.

Xgree (3) OSatisfactory (2) ODisagree (1)
CO6 Take a story from paper to screen. .

Agree (3) [CISatisfactory (2) [IDisagree (1)

CO7: Learn the visual narrative of screenplay.

Qfgree &)] OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies " Semester: I11

Course Code: MS 301A Course Title: Script Writing and
Direction

Name of the student: \;’\/\o \q{-'e, 'V\b'\ Q\/\e\( '\<'\S\i\6}. Roll Number: \3}(; L_Ll

.

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

OAgree (3) : RiSatisfactory (2) ODisagree (1)
CO2: Create understanding of various styles of seripts in audio- visual production.
TAgree (3) I:ISatisf;dctor_'y 2 - ODisagree (1)
CO3: Develop storytelling storytelling skills for screen.

OAgree (3) W8atisfactory (2) CIDisagree (1)
CO4: Identify and explore the genres and forms of fiction.

Agree (3) OSatisfactory (2) ' ODisagree (1)
COS&: Understand the aesthetics of audio- visual production.

RlAgree (3) OSatisfactory (2) ODisagree (1)
CO6 Take a story from paper to screen.

LlAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Learn the visual narrative of screenplay.

D&(gree 3) OSatisfactory (2) OiDisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Medla and Commumcatlon Studies

e

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies "~ Semester: 111
Course Code: MS 301A Course Title: Script Writing and
Direction
Name of the student: A rarn Rinchul ﬂ. ; Roll Number: \ 3 15 pLaA

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Familiarize the students with script writing.

DAgree 3) - ‘TSatisfactory (2) ODisagree (1)
CO2: Create understanding of various styles of seripts in audio- visual production.
Rlxgoree (3) DlSatisfactory (2) - ODisagree (1)
CQa3: Develop storytelling storytelling skills for screen.

OlAgree (3) MSatisfactory (2) ODisagree (1)
CO4: Identify and explore the genres and forms of fiction.

UASree (3) OSatisfactory (2) CIDisagree (1)
COS5: Understand the aesthetics of audio- visual production.

KAgree (3) OSatisfactory (2) ODisagree (1)
CO6 Take a story from paper to screen.

BlAGree (3) OSatisfactory (2) ODisagree (1)

CO7: Learn the visual narrative of screenplay.

BJAgree (3) DSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 301B Course Title: Digital Journalism

Name of the student: Patoa—~ @ pn¥asr— \/QCL/]LQQN{\’ Roll Number: \F$T Sf

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemination.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Participants will gain insights into the intricacies of media convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

OAgree (3) MSatisfactory (2) ODisagree (1)

CO3: students will be proficient in employing various digital storytelling tools and techniques, enabling
them to create engaging and interactive content across diverse digital platforms.
B AKgree (3) OSatisfactory (2) ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic

content.
Agree (3) OSatisfactory (2) ODisagree (1)

COS5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.
JAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
Iﬂ{gree 3) OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and
societal and political dynamics, enabling them to critically assess and navigate the evolving role of media
in these spheres.

PAgree (3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 301B Course Title: Digital Journalism

Name of the student: <oyny V\(\q"{‘ \{Cx}c(\ ™Ma v ‘\:\ Roll Number: 3fﬁ 9.0 .

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemjnation.
BlABree (3) OSatisfactory (2) [IDisagree (1)

CO2: Participants will gain insights into the intricacies of media convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

UAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will be proficient in employing various digital storytelling tools and techniques, enabling
themto create engaging and interactive content across diverse digital platforms.
DOAGgree (3) OSatisfactory (2) ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic
content. :

gree (3) OSatisfactory (2) ODisagree (1)

COS5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.
Dt(gree 3) OSatisfactory (2) ODisagree (1)

CO6 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
QKgree 3) OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and
societal and political dynamics, enabling them to critically assess and navigate the evolving role of media

in these spheres.
ng(gesee 3) OSatisfactory (2) ODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 301B Course Title: Digital Journalism

Name of the student: ¥Whedah e D She \2:<Aay  Roll Number: 14 éfz \/\

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemination.
[TAgree (3) KSafisfactory (2) ODisagree (1)

CO2: Participants will gain insights into the intricacies of medija convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

OAgree (3) BS4tisfactory (2) ODisagree (1)

CO3: Students will be proficient in employing various digital storytelling tools and techniques, enabling
them to create engaging and interactive content across diverse digital platforms.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic
content.

E’r@e A3) OSatisfactory (2) ODisagree (1)

CO5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.
ElAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
CAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and
societal and political dynamics, enabling them to critically assess and navi gate the evolving role of media

yese spheres.
Agree (3) OSatisfactory (2) OODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 301B Course Title: Digital Journalism
Name of the student: Ff:\\"\a ya \\{\ V\S\/\\&\’\ g M Roll Number: ﬁé Lfs

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will acquire a foundational knowledge of digital journalism, internet dynamics, and
interactive media, enabling them to critically analyze the evolving landscape of news dissemination.
BlAgree 3) - OSatisfactory (2) ODisagree (1)

CO02: Participants will gain insights into the intricacies of media convergence, cultivating skills to produce
and consume multimedia content effectively, while understanding the significance of web browsers and
RSS feeds.

OAgree (3) [USatisfactory (2) ODisagree (1)

CO3: students will be proficient in employing various digital storytelling tools and techniques, enabling
them to create engaging and interactive content across diverse digital platforms.
Agree (3) OSatisfactory (2) ODisagree (1)

CO4: Participants will develop expertise in data-driven journalism, mastering the art of
accessing, analyzing, and presenting data to enhance the quality and depth of journalistic
content.

BAgree (3) OSatisfactory (2) ODisagree (1)

CO5: Graduates will be adept at producing compelling stories tailored for mobile consumption, utilizing
tools specific to mobile platforms to enhance their journalism skills.
BAgree (3) CSatisfactory (2) ODisagree (1)

CO06 Students will comprehend the financial dynamics of digital journalism, enabling them to
navigate the evolving industry landscape and contribute effectively in newsroom settings.
lUA/gree 3) OSatisfactory (2) ODisagree (1)

CO7: Graduates will gain a nuanced understanding of the intersection between digital journalism and
societal and political dynamics, enabling them to critically assess and navigate the evolving role of media
in these spheres.

gree (3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302A Course Title: Sound and Post Production

Name of the student: Povoov ooy, Yashoant Roll Number:M

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and
digital technologies.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Acquire proficiency in audio signal routing, recording methods, and microphone usage for
studio and location recording.
KMAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options
for effective post-production sound editing.
CAgree (3) OSatisfactory (2) ODisagree (1)

CO4: study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio
Workstations.

MAgree (3) OSatisfactory (2) ODisagree (1)

COS: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
EAgree (3) CSatisfactory (2) - ODisagree (1)

CO6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
N?(gree 3) OSatisfactory (2) ODisagree (1)

CO7: Gain proficiency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-

?uction audio.
Agree (3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302A Course Title: Sound and Post Production
Name of the student: Senwwnday \¢ a\al Mooy Roll Number: 4620

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and
digital technologies.
RA&gree (3) DOSatisfactory (2) [Disagree (1)

CO2: Acquire proficiency in audio signal routing, recording methods, and microphone usage for
studio and location recording.
OAgree (3) LISatisfactory (2) (ODisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options
for effective post-production sound editing.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio

Workstations. ’
klAgree (3) ClSatisfactory (2) OODisagree (1)

COS: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
%:‘ec 3) OSatisfactory (2) . ODisagree (1)

CO6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
gree (3) OSatisfactory (2) [ODisagree (1)

CO7: Gain proficiency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-

production audio.
OA&gree (3) DiSatisfactory (2) [ODisagree (1)
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Class: S.Y. M.Voe. Media Studies Semester: I11
Course Code: MS 302A Course Title: Sound and Post Production

Name of the student: i{ho\ \ate D\\nichel \2:\ sV . Roll Number: [ﬁ]:G 24

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and

digital technologies.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO02: Acquire proficiency in audio signal routing, recording methods, and microphone usage for
studio and location recording.
CdAgree (3) [ISatisfactory (2) ODisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options

for effective post-production sound editing.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO4: study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio

Workstations. \
EAgree (3) OISatisfactory (2) . ODisagree (1)

COS: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
%'ee 3) OSatisfactory (2) . ODisagree (1)

CO6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
EAgree (3) OISatisfactory (2) ODisagree (1)

CO7: Gain proficiency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-

production audio.
Agree (3) [Satisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302A Course Title: Sound and Post Production
Name of the student: Anyovra  KivaWal R Roll Number:_\7h 829

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Develop historical knowledge of sound in film, distinguishing between analogue and

digital technologies.
LiAgree (3) OSatisfactory (2) ODisagree (1)

CO02: Acquire proficiency in audio signal routing, recording methods, and microphone usage for
studio and location recording.
MAgree (3) OSatistactory (2) ODisagree (1)

CO3: Gain hands-on experience with Pro tools, exploring features, routing, and setup options

for effective post-production sound editing.
[CAgree (3) OSatisfactory (2) ODisagree (1)

CO4: study and implement location recording equipment and workflows, focusing
on dialogue recording and transferring production sound to Digital Audio

Workstations. \
Agree (3) OSatisfactory (2) . ODisagree (1)

CO5: Set up Digital Audio Workstations for post-production, perform dialogue editing,
cleaning, track laying, and grasp the basics of sound design.
HAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Master advanced post-production skills, including noise reduction for dialogue,
dialogue dubbing, Foley recording, and the use of equalizers, reverb, and compression.
idAgree (3) OSatisfactory (2) ODisagree (1)

Co7: Gain.proﬁciency in sound mixing, understand the principles of sound design, and apply
psychoacoustic principles in re-recording for a comprehensive understanding of post-

production audio.
mgree 3) OSatisfactory (2) [OIDisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302B Course Title: Social Media Marketing

Name of the student: Pouwoay  oym ey~ '\('Q%\/lkmmjv Roll Number: 17<$¢ S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to articulate the historical development of digital media and analyze its impact
on society.
BMAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in utilizing various social media platforms for business purposes,
implementing strategies for content management and engagement.
OAgree (3) [USatisfactory (2) ODisagree (1)

CO3: Students will be capable of implementing SEO techniques to enhance online visibility and improve
website rankings on search engines.
E@'ee 3) OSatisfactory (2) ODisagree (1)

CO4: Students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
E{gree 3) OSatistactory (2) ODisagree (1)

CO5: Students will be able to create content plans, analyze touch points, and implement effective content
management strategies.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
strategies, and optimize revenue through various online advertising methods.
ElAgree (3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302B Course Title: Social Media Marketing
Name of the student: Spuman Aq\\ ka}]a \ mc\&*\ \ Roll Number: {3621 —

»

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to articulate the historical development of digital media and analyze its impaét
on society. ]
[AGree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in utilizing various social media platforms for business purposes,
implementing strategies for content management and engagement. .
A gree (3) OSatisfactory (2) ODisagree (1)

CO3: students will be capable of implementing SEO techniques to enhance online visibility and improve
website rankings on search engines.
hlAgree (3) OSatisfactory (2) ODisagree (1)

CO4: students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
K&gree (3) OSatisfactory (2) ' ODisagree (1)

COS5: Students will be able to create content plans, analyze touch points, and implement effective content
management strategies.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
OAgree (3) Dgﬂ;factory Q) ODisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
strategies, and optimize revenue through various online advertising methods.
EA{:%; 3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302B Course Title: Social Media Marketing

Name of the student: ¥ Wa\ak €. Qh{d/\d& \{1_3‘\:\‘5?‘» Roll Number: ‘ja—ﬁ’bﬂ

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to articulate the historical development of digital media and analyze its impact
on society:, ]
E?\/g'r'ee A3) ' OSatisfactory (2) ODisagree (1)

CO2 Students will be proficient in utilizing various social media platforms for business purposes,
implementing strategies for content management and engagement. .
KlAgree 3) OSatisfactory (2) ODisagree (1)

CO3: students will be capable of implementing SEQ techniques to enhance online visibility and improve
website rankings on search engines.
OAgree (3) ’QSgtisfactory () ODisagree (1)

CO4: Students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
D@ee ?3) OSatisfactory (2) ODisagree (1)

COS: Students will be able to create content plans, analyze touch points, and implement effective content
gax/_mcg;:mcnt strategies.
Agree (3) OSatisfactory (2) CODisagree (1)

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
Elﬁgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
strategies, and optimize revenue through various online advertising methods.
oree (3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 302B Course Title: Social Media Marketing
Name of the student: AYovya  YiwSWwuy A Roll Number; S&C ghs)

Instruction for student:
[) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to articulate the historical development of digital media and analyze its impact
on society. )
DAGree (3) ' OSatisfactory (2) OIDisagree (1)

CO2 Students will be proficient in utilizing various social media platforms for busmess purposes,
implementing strategies for content management and engagement. .
HMAgree (3) OSatisfactory (2) ' ODisagree (1)

CO3: students will be capable of implementing SEO techniques to enhance online visibility and improve
website rankings on search engines.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO4: students will be able to create and manage content on specific platforms, employing
strategies tailored to each platform's audience and functionality.
OAgree (3) atisfactory (2) ‘ ODisagree (1)

COS: Students will be able to create content plans, analyze touch points, and implement effective content
management strategies.
Eﬁ(grce 3) OSatisfactory (2) ODisagree (1)

}

CO6 Students will be able to create and maintain blogs, leveraging them as a powerful tool for
communication and engagement.
D?(gree 3) OSatisfactory (2) ODisagree (1)

CO7: Students will be equipped to analyze audience demographics, engage in consumer-generated content
stratggf€s, and optimize revenue through various online advertising methods.
E]ﬂéie 3) OSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 303A Course Title: Film Appreciation

—~

Name of the student: Po\DAX™ oy Vays \(C\S\KWQUY\SV Roll Number: \ )5S §

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioneers such as Lumiere Brothers, Thomas Edison,
Mélies, and film movements through various historical periods.
OAgree (3) OSatistactory (2) ODisagree (1)

CO2: Identify and analyze film visual language elements, such as shot, scene, sequence, and
mis-en-scene, to comprehend emotional effects and thematic structures.
OAgree (3) DSa/tisi'zlctory 2) ODisagree (1)

CO3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,

Japanese, and Middle Eastern cinema.
HAgree (3) OSatisfactory (2) ODisagree (1)

COS: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fifties, Parallel Cinema, and Indian Panorama.
OAgree (3) Msfactory ) ODisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
i[g]?,et on storytelling and cinematic expression.
gree (3) OSatisfactory (2) ODisagree (1)

CO7: Apply critical thinking by employing diverse film theories to analyze and interpret films
from_multiple perspectives, enhancing film appreciation skills.
MA/g:::e Q) OSatisfactory (2) ODisagree (1)
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Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 303A Course Title: Film Appreciation

Name of the student: SeaW\\A At~ \.{q;\, a\‘ \\"{aw+1 Roll Number: SE'M/

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioneers such as Lumiere Brothers, Thomas Edi_son;
Mélies, and film movements through various historical periods.
Agree (3) ' OSatisfactory (2) ODisagree (1)

CO2: Identify and analyze film visual language elements, such as shot, scene, sequence, and
mis-en-scene, to comprehend emotional effects and thematic structures.
%‘ee 3 OSatisfactory (2) ODisagree (1)

CO3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance.
ISlArg/ree 3) OSatisfactory (2) ODisagree (1)

CO4: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,

Japanese, and Middle Eastern cinema. ‘
[G?(;rie 3) OSatistactory (2) ODisagree (1)

COS: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fujgi/es, Parallel Cinema, and Indian Panorama.
gree (3) OSatisfactory (2) OODisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
gﬁp}ct on storytelling and cinematic expression. :
gree (3) OSatisfactory (2) ODisagree (1)

CO7: Apply critical thinking by employing diverse film theories to analyze and interpret films
frgmmultiple perspectives, enhancing film appreciation skills.
Agree (3) OSatisfactory (2) LiDisagree (1)
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PG
Class: 8.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 303A Course Title: Film Appreciation

Name of the student: Rinu\sY¢_ A1 a2 \(F\S\'\'&Y‘ Roll Number: DVQQ—L_’X

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioneers such as Lumiere Brothers, Thomas Edlson

Méliés, and film movements through various historical periods.
BAGree (3) OSatisfactory (2) CDisagree (1)

CO2: [dentify and analyze film visual language elements, such as shot, scene, sequence, and
mis-en-scene, to comprehend emotional effects and thematic structures.
WAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance. :
DAGree (3) OSatisfactory (2) ODisagree (1)

CO4: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,
Japanese, and Middle Eastern cinema. ‘
'Q?(gree 3) OSatisfactory (2) ODisagree (1)

COA: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fifties, Parallel Cinema, and Indian Panorama.
B&eree (3) OSatisfactory (2) ODisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
impact on storytelling and cinematic expression. ,
DAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Apply critical thinking by employing diverse film theories to analyze and interpret films
frommultiple perspectives, enhancing film appreciation skills.
Bé::e 3) UOSatisfactory (2) ODisagree (1)
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PG
Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 303A Course Title: Film Appreciation
Name of the student: D0 Y0y \('\ néhuk. A Roll Number: (39 ¢\

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate knowledge of key pioneers such as Lumiere Brothers, Thomas Edison,

Méliés, and film movements through various historical periods.
BAGree (3) OSatisfactory (2) ODisagree (1)

CO2: Identify and analyze film visual language elements, such as shot, scene, sequence, and
mis-en-scene, to comprehend emotional effects and thematic structures.
DAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Classify and analyze characteristics of different film genres, gaining insights into their
cultural and thematic significance.
K &Gree (3) OSatisfactory (2) ODisagree (1)

CO4: Compare and contrast cinematic styles and cultural influences of major film
industries worldwide, including Hollywood, Italian, French, German, Soviet,
Japanese, and Middle Eastern cinema. .
OAgree (3) OSatisfactory (2) ODisagree (1)

COS: Outline the key phases of Indian cinema, including the Silent Era, Studio Dynasty, Golden
Fifties, Parallel Cinema, and Indian Panorama.
gree (3) OSatisfactory (2) ODisagree (1)

CO6 Recognize and analyze different film forms and movements, understanding their
impact on storytelling and cinematic expression.
BlAgree (3) OSatisfactory (2) ODisagree (1)

COT: Apply critical thinking by employing diverse film theories to analyze and interpret films

Eyﬁltiple perspectives, enhancing film appreciation skills.
gree (3) OSatisfactory (2) -~ ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studie

Academic Year; 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 303B Course Title: Advertising
Name of the student: Patlcay oy Nenn~ "(qg\q\mm} Roll Number: \F<¢ ™

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
UAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
Agree (3) OSatisfactory (2) ODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
MAgree (3) OSatisfactory (2) ODisagree (1)

COA4: Create advertising campaigns that highlight product benefits and resonate
with target markets.
bJAGree (3) OSatisfactory (2) ODisagree (1)

COS: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals.
UAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
LlAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors. _
Do’(grce 3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 303B Course Title: Advertising

Name of the student: Ca v\ Aoy Ya \Jc\ ‘(\"\n}u*\“\ Roll Number: \’r60L0 —

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
TAgree (3) _ OSatisfactory (2) - ODisagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
OAgree (3) MSatisfactory (2) ODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
Agree (3) OSatisfactory (2) ODisagree (1)

CO4: Create advertising campaigns that highlight product benefits and resonate
with target markets.
MAgree (3) OSatisfactory (2) ODisagree (1)

COS: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals.
E]AEree 3) OSatisfactory (2) ODisagree (1)

COG6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
Efgree A3) OSatistactory (2) ODisagree (1)

CO7: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors. _
E@T‘ee 3) OSatisfactory (2) [ODisagree (1)
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Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 303B Course Title: Advertising

Name of the student: \Qna\aT¢ WAl sheld  Xislav- Roll Number: \F 6244

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
NAgree (3) _ OSatisfactory (2) ODisagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
KAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
MAGgree (3) OSatisfactory (2) ODisagree (1)

CO4: Create advertising campaigns that highlight product benefits and resonate
with target markets. 3 ‘
OAgree (3) E’S?tisfactory ) [ODisagree (1)

COS: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals.
Q?(gree 3) OSatisfactory (2) ODisagree (1)

CO6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
D(gree A3) OSatisfactory (2) ODisagree (1)

CO7: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors. )
Iﬂzt@ee A3). OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 303B Course Title: Advertising
Name of the student: AACoYrs W ANSD L \‘\— . Roll Number: !3: g7 §

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Analyze the impact of historical events, figures, and agencies on the advertising landscape.
Kl Agree (3) . OSatisfactory (2) ODisagree (1)

CO2 Apply this knowledge to create ethical and effective advertising campaigns.
MAGree (3) OSatisfactory (2) ODisagree (1)

CO3: Develop informed targeting strategies and tailor advertising messages to specific
audiences.
B Agree (3) OSatistactory (2) ODisagree (1)

CO4: Create advertising campaigns that highlight product benefits and resonate
with target markets.
OAgree (3) DS'ﬁsfactory ) ODisagree (1)

CO5: Develop comprehensive Integrated Marketing Communication (IMC) plans to achieve
marketing goals.
E?(grec 3) OSatisfactory (2) ODisagree (1)

CO6 Create compelling and persuasive advertising creative that effectively communicate
brand messages.
MAgree (3) CSatisfactory (2) ODisagree (1)

COT: Develop impactful brand management strategies, including leveraging digital media, brand
portfolios, licensing, franchising, and brand ambassadors. i
BAgree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 304A Course Title: Video Production Project (Group)

Name of the student: PQ WY~ Aiynka \(Q@’\\CQ‘\\}\"' Roll Number: \FS'5S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate effective collaboration within their video production team, showcasing
strong communication, teamwork, and interpersonal skills.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO2: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery.
\DlABree (3) OSatisfactory (2) ODisagree (1)

CO3: students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
B &gree (3) OSatisfactory (2) ODisagree (1)

CO4: Graduates will create innovative and creatively engaging video content,

demonstrating a capacity for original thinking and effective application of visual storytelling

techniques.

EAgree (3) OSatisfactory (2) ODisagree (1)

COS: Students will effectively engage with clients or stakeholders, demonstrating professionalism,
responsiveness to client needs, and the ability to translate client expectations into successful video projects.
Agree (3) OSatisfactory (2) ODisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video production process, resulting in successful project
outcomes.

ISZA/gree 3) OSatisfactory (2) ODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers, fostering a mindset of continuous improvement in their video production skills and processes.
BAgree (3) OSatistactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 304A Course Title: Video Production Project (Group)

Name of the student: &\W\I‘\\{\AO\Y‘ \<Q}Jq\ \“\r:s-\pu\"ri Roll Number: \ )g ). ) —

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate effective collaboration within their video production team, showcasing

strong communication, teamwork, and interpersonal skills.
ClAgree (3) : OSatisfactory (2) ODisagree (1)

CO02: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery.
ClAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
OAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Graduates will create innovative and creatively engaging video content,
demonstrating a capacity for original thinking and effective application of visual storytelling
techniques.
gree (3) OSatisfactory (2) ODisagree (1)
COS: Students will effectively engage with clients or stakeholders, demonstrating professionalism,
responsiveness to client needs, and the ability to translate client expectations into successful video projects.
gree (3) OSatisfactory (2) ODisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video production process, resulting in successful project
outcomes.

gree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers,fostering a mindset of continuous improvement in their video production skills and processes.
U?(g:ee 3 OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I1I
Course Code: MS 304A : Course Title: Video Production Project (Group)

Name of the student: [é_hq\‘c;"("-—e_, AT q\r\‘ek( \dl\ <haY:  Roll Number:{7}: £ 2

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will demonstrate effective collaboration within their video production team, showcasing
strong communication, teamwork, and interpersonal skills.

DAgree (3) : OlSatisfactory (2) ODisagree (1)

CO02: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery.
DAgree (3) Dstiistactory (2) OIDisagree (1)

CO3: Students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
KAgree (3) ‘ OSatisfactory (2) ODisagree (1)

CO4: Graduates will create innovative and creatively engaging video content,

demonstrating a capacity for original thinking and effective application of visual storytelling

techniques.

ClAgree (3) : Disatisfactory (2) COODisagree (1)

CO5: Students will effectively engage with clients or stakeholders, demonstrating professionalism,

responsiveness to client needs, and the ability to translate client expectations into successful video projects.
gree (3) OSatisfactory (2) ODisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video production process, resulting in successful project

oufcomes.
D:(;::e 3) OSatisfactory (2) ODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers, fostering a mindset of continuous improvement in their video production skills and processes.
idAgree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
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Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 304A Course Title: Video Production Project (Group)
Name of the student: fynyo_ \L{ V\Q\\}A\L A . Roll Number: S');Q')/SS

»

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: students will demonstrate effective collaboration within their video production team, showcasing
strong communication, teamwork, and interpersonal skills.
EAgree (3) : OSatisfactory (2) ODisagree (1)

CO02: Graduates will exhibit proficiency in planning and managing video production projects, from
conceptualization and pre-production through to post-production and delivery.
WGQ 3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce video projects that demonstrate technical excellence, with high-quality
visuals, sound, and editing, reflecting mastery of the technical aspects of video production.
UAﬁsee 3 ' OSatisfactory (2) ODisagree (1)

CO4: Graduates will create innovative and creatively engaging video content,

demonstrating a capacity for original thinking and effective application of visual storytelling

techniques.

MAgree 3) : OSatisfactory (2) ODisagree (1)

COS5: Students will effectively engage with clients or stakeholders, demonstrating professionalism,
responsiveness to client needs, and the ability to translate client expectations into successful video projects.
HAgree (3) OSatisfactory (2) CIDisagree (1)

CO6 Graduates will showcase adaptability and effective problem-solving skills in addressing
challenges that arise during the video praduction process, resulting in successful project
outcomes.

Eﬁgree 3) OSatisfactory (2) ODisagree (1)

CO7: Students will engage in critical self-evaluation and reflection on their work and the work of their
peers, fostering a mindset of continuous improvement in their video production skills and processes.
Agree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 304B Course Title: Group Project

Name of the student: Paroay Omkar  XaShioaw  Roll Number: {r6¢C”

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehensive multimedia projects, demonstrating proficiency in
various formats and platforms.
E'}(gree A3) OSatisfactory (2) ODisagree (1)

C02 Students will gain practical experience in news production, showcasing their proficiency in
scriptwriting, editing, and delivering news content.
%l'ee 3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce a group blog featuring well-crafted stories that address different themes and
issues, demonstrating their ability to engage and captivate an online audience.
Na(gree 3) OSatisfactory (2) ODisagree (1)

CO4: Students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

Q?(gree 3) OSatisfactory (2) ODisagree (1)

COS: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement.

EAgree (3) OSatistactory (2) ODisagree (1)

CO6 Students will present a fully functional news portal that demonstrates their skills in content
organization, multimedia integration, and user experience design.
E’;{gree (3) CISatisfactory (2) ODisagree (1)

COT7: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation ot each group project, highlighting their ability to collaborate in a
creative and professional environment.

'El(gree 3) OSatistactory (2) ODisagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
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Autonomous
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Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: II1
Course Code: MS 304B Course Title: Group Project

Name of t‘he student: & \r\éo ¥ \{ﬂlﬂ\ MD\M}(“\ Roll Number: \F (A =

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehensnve multimedia projects, demonstrating proficiency in
various formats and platforms.

JAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will gain practical experience in news production, showcasmg their proficiency in
scriptwriting, editing, and delivering news content.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce a group blog featuring well-crafted stories that address different themes and
issues, demonstrating their ability to engage and captivate an online audience.
Agree (3) OSatisfactory (2) CODisagree (1)

CO4: students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

OAgree (3) BISatisfactory (2) ODisagree (1)

COS: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement,

LJAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will present a fully functional news portal that demonstrates their skills in content
organization, multimedia integration, and user experience design.
Dﬁnﬁ!rce (3) OSatisfactory (2) ' ODisagree (1)

COT: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation of each group project, highlighting their ability to collaborate in a
creative and professional environment.

l;h@'ee 3) - OSatisfactory (2) ODisagree (1)




Anekant Education Society’s
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Autonomous
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Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: III
Course Code: MS 304B Course Title: Group Project

Name of the student: \dhq\aﬁ'-c. VA'\/).\Q\L}ELQ w1943y . Roll Number: Y62

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehenswe multimedia projects, demonstrating proficiency in
various formats and platforms.
MAgree (3) OSatisfactory (2) ODisagree (1)

CO2 Students will gain practical experience in news production, showcasmg their proficiency in
scriptwriting, editing, and delivering news content.
OAgree (3) ESatisfactory (2) ODisagree (1)

CO3: Students will produce a group blog featuring well-crafted stories that address different themes and
issues, demonstrating their ability to engage and captivate an online audience.
OAgree (3) misfactory ) [(ODisagree (1)

CO4: students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

IﬂA@‘ee 3) OSatisfactory (2) ODisagree (1)

CO5: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will present a fully functional news portal that demonstrates their skills in content
orgamzatlon multimedia integration, and user experience design.
Eﬁm ce (3) CISatisfactory (2) i ODisagree (1)

CO7: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation of each group project, highlighting their ability to collaborate in a
creative and professional environment.

E]Aﬁec A3) OISatisfactory (2) ODisagree (1)




Anekant Education Society’s
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Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: I11
Course Code: MS 304B Course Title: Group Project
Name of the student: \ay-(x @k‘mc\z\\;}a A Roll Number: ] )ﬁ’){}

Instruction for student:
I) Please tick the appropriate option about attainment of the course outcomes:

CO1: Students will be able to produce comprehenswe multimedia plO_]CCtS demonstrating proficiency in
various formats and platforms.
ClAgree (3) OSatisfactory (2) DDisagree €))

CO2 Students will gain practical experience in news production, showcasmg their proficiency in
scriptwriting, editing, and delivering news content.
&?(,gl ee (3) OSatisfactory (2) ODisagree (1)

CO3: Students will produce a group blog featuring well-crafted stories that address different themes and

issues, demonstrating their ability to engage and captivate an online audience.
EI’;(: ee (3) ’ OSatisfactory (2) ODisagree (1)

CO04: students will demonstrate proficiency in basic web design by creating a functional and
aesthetically pleasing website as part of a group project.

EAgree (3) OSatisfactory (2) ODisagree (1)

CO5: Students will develop and implement effective social media promotion strategies, showcasing their
ability to enhance content visibility and engagement.

BAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Students will present a fully functional news portal that demonstrates their skills in content
organization, multimedia integration, and user experience design.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO7: Students will develop strong teamwork and project management skills, demonstrated through
successful completion and presentation of each group project, highlighting their ability to collaborate in a
creative and professional environment.

%ee 3) OSatisfactory (2) [Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of Media and Communication Studies

Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 305A Course Title: Video Editing

Name of the student: Pa way~ am¥ay~ XYoot Roll Number: B:SS S

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices.
D?(gree 3) OSatisfactory (2) ODisagree (1)

CO2: Apply knowledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO3: bemonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
BAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamless transitions.
BAgree (3) OSatisfactory (2) ODisagree (1)

COb5: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
including titles, credits, controlled motion, and integrated graphic and sound elements.
E/Agree 3) OSatisfactory (2) ODisagree (1)

CO7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different

gyses, including broadcast.
Agree (3) OSatisfactory (2) ODisagree (1)




Anekant Education Society’s
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Autonomous
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Academic Year: 2022-23
Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 1
Course Code: MS 305A Course Title: Video Editing

Name of the student:«’%g\‘\'\‘\\/\é@\\f\ \{f‘},(‘\ ‘V\’L\YL\H Roll Number: \ ﬂ) N_—

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices. .
Dt(éree 3) OSatisfactory (2) ODisagree (1)

CO2: Apply knowledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences. :
l@kgee 3) OSatisfactory (2) ODisagree (1)

CO3: Demonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
E@'ee 3) ' OSatisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamless transitions.
BA&grec (3) DISatisfactory (2) CIDisagree (1)

CO5: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
DAfree 3) OSatisfactory (2) ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
including titles, credits, controlled motion, and integrated graphic and sound elements.
gree (3) COSatisfactory (2) ~ ODisagree (1)

CO7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different
purposes, including broadcast.

gree (3) OSatisfactory (2) ODisagrece (1)




Anekant Education Society’s
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PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 305A Course Title: Video Editing

Name of the student: 2 \e\ahe Ynishele ¥i1SWaY— Roll Number: \h£2 44

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices. . )
OAgree (3) Mfactory ) ODisagree (1)

CO2: Apply knéwledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences.

‘lAgree (3) OSatisfactory (2) ODisagree (1)

CO3: Demonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
OAgree (3) D¥8atisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamless transitions.
E?(grec Q) OSatisfactory (2) ODisagree (1)

CO5: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
Agree (3) CISatisfactory (2) ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
Ec}uding titles, credits, controlled motion, and integrated graphic and sound elements.
Agree (3) CISatisfactory (2) . [ODisagree (1)

CO7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different
purposes, including broadcast.

gree (3) OSatisfactory (2) CiDisagree (1)
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Feedback on Course outcome [CO]

PG
Class: S.Y. M.Voc. Media Studies Semester: 111
Course Code: MS 305A Course Title: Video Editing
Name of the student: A Yoy vinchuk B Roll Number: \ 3{,2%

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1: Demonstrate proficiency in setting up and operating video editing studios, utilizing various formats
of cards and recording devices. 1
Agree (3) : [Satisfactory (2) ODisagree (1)

CO2: Apply knowledge to initiate and organize video editing projects, effectively arranging footage and
configuring sequences. :
E?\/gg;',ee 3 OSatisfactory (2) ODisagree (1)

CO3: Demonstrate proficiency in using video editing software, executing edits, and maintaining
synchronization between audio and video tracks.
EAgree (3) OSatisfactory (2) ODisagree (1)

CO4: Apply aesthetic principles to video editing, producing well-timed cuts, dynamic shot
arrangements, rhythmic edits, and seamiess transitions.
EAgree (3) CSatisfactory (2) ODisagree (1)

COS5: Demonstrate proficiency in applying special treatments during video editing, manipulating colors,
working with multiple tracks, applying effects, and rendering the final output.
D@ree 3 OSatisfactory (2) ODisagree (1)

CO6 Showcase the ability to create polished video products with professional packaging,
including titles, credits, controlled motion, and integrated graphic and sound elements.
EAgree (3) OJSatisfactory (2) ODisagree (1)

CO7: Demonstrate expertise in advanced video editing techniques, including handling multi-camera
setups, analyzing visual and audio metrics, and exporting edited content in various formats for different
purposes, including broadcast.

B?:grec 3) OSatisfactory (2) ODisagree (1)




1 Socien s

Tuljara ( hatm “hand College

of .\"ts Science & Commerce. Baramau
Autonomous

_ Department or B

\ AN RLIJII \Lmaﬂcmcm

Academic Year: 2022-23

Feedback on

Course Code: RM130]

Name of the student: ©a o~ Push o TR 7T Y Roll Number:

Course outcome [CO)
UG C7Y) Semna)

Course Title: Marketing Research

A

1 AQ
Lastruction for student:
Please tick the 2ppropriate option about attainment of the course outcomes:
COI-Ientin man eling problem(s) to assist in decision making
ZAgree (3) O Satisfactory (2) O Disagree (1)
CO2-Croose the methodo ogies 1o

markasino -\-\-- ST
SALUNE e

10 acquire evidence in an ethical manner to address the

Qf,ree 3) O Satisfactory (2) O Disagree (1)
CO3-Remisve pri Imary and secondany data to solve the marketing problem.
EAgree (3) 0O Sathfacton ) O Disagree (1)

CO4-Esizhlish the mer hodological quality,

LITUI]

reliability and v alidity of the data collected.

Egree (3) O Satisfactory (2) O Disagree (1)

relevant evidence towards finding solutions to the marketing

=g Or;e- (3) O Satisfactory (2) O Disagree 1)

CO6-Find solutions 1o the marketing prob

lem based on the integrated relevant ey idence

BAgree (3) O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing report (0 maximize likelihood of effective

m:*/em\.nmt on of solutions.

Agree (3) O Satisfactory (2) O Disagree (1)

~
<

~
-



Anekant Edy

ication Society's

Tuljaram Chaturchand College

of Arts, Science &

Commerce, Baramati

Autonomous
Department of B.Voc Retail Management

Academic

Feedback on Co

Year: 2022-23

urse outcome [CO]

UG T~ <ol

Course Code: RM1301

Name of the student: Ra Lra Pa~ ke Rokan

Instruction for student:
1) Please tick the app

CO1-Identify marketing

Course Title: Marketing Research

Roll Number: t2qQac o

ropriate option about attainment of the course outcomes:

problem(s) to assist in decision making

BAgree (3) O Satisfactory (2) O Disagree (1)

CO2-Choose the methodologies t0 acquire evi
marketing problem.

dence in an ethical manner to address the

EAgree (3) O Satisfactory (2) O Disagree (1)
CO3-Retrieve primary and secondary data to solve the marketing problem.

OAgree (3) O Satisfactory (2) O Disagree (1)
CO4-Establish the methodological quality, reliability and validity of the data collected.
EAgree (3) O Satisfactory (2) O Disagree (1)
CO3-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.

OAgree 3) O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem

based on the integrated relevant evidence

Agree (3) O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing re
implementation of solutions.

port to maximize likelihood of effectjve

BAgree (3) O Satisfactory (2) O Disagree (1)




Anckant Education Socicty's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO|
UG () T,

Course Code: RM1501 Course Title: Marketing Research

Name of the student: }1 ., -, e Vilcas Pralcash

Instruction for student:

)

Please tick the appropriate option about attainment of the course outcomes:

CO1-Identify marketing problem(s) to assist in decision making

[JAgree (3) O Satisfactory (2) O Disagree (1)

CO2-Choose the methodolo
marketing problem.

gree (3) O Satisfactory (2) O Disagree 1)

gies to acquire evidence in an ethical manner to address the

CO3-Retrieve primary and secondary data to solve the marketing problem.

Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Establish the methodological quality, reliability and validity of the data collected.

EAgree (3) O Satisfactory (2) O Disagree (1)
COS-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.

Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem based on the integrated relevant evidence
EAgree 3) O Satisfactory (2) O Disagree (1)
CO7-Produce an evidence-based marketin
implementation of solutions.

HAgree 3) O Satisfactory (2)

g report to maximize likelihood of effective

O Disagree (1)

Roll Number: ' = 2



Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

4

UG v > Sen )~/

Course Code: RM1501 Course Title: Marketing Research

Name of the student: v~ ga~ P~iygan ka Roll Number: | 25 o L,

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-Identify marketing problem(s) to assist in decision making
S4Agree (3) O Satisfactory (2) O Disagree (1)

CO2-Choose the methodologies to acquire evidence in an ethical manner to address the
marketing problem.

EAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Retrieve primary and secondary data to solve the marketing problem.
OAgree (3) O Satisfactory (2) O Disagree (1)

CO4-Establish the methodological quality, reliability and validity of the data collected.
[IAgree (3) O Satisfactory (2) O Disagree (1)

COS-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.

Mgree 3) O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem based on the integrated relevant evidence
O Agree (3) O Satisfactory (2) O Disagree (1)

CO7-Produce an evidence-based marketing report to maximize likelihood of effective
implementation of solutions.

EAgree (3) O Satisfactory (2) O Disagree (1)




Anchant Liducation Society's

Tuljaram Chaturchand College
ol Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [COJ
UG vy "2, v

Course Code: RM1501 Course Title: Marketing Research

Name of the student: 1< ab-e S akil Narde v Roll Number: (= ¢ <) ~

Instruction for student:

1) Pleasc tick the appropriate option about attainment of the course outcomes:

CO1-Identify marketing problem(s) to assist in decision making

R Agree (3) O Satisfactory (2) O Disagree (1)
CO2-Choose the methodologies to
marketing problem.

OAgree (3)

acquire evidence in an ethical manner to address the
O Satisfactory (2) O Disagree (1)

CO3-Retrieve primary and secondary data to solve the marketing problem.
BAgree (3) O Satisfactory (2) O Disagree (1)

CO4-Establish the methodological quality, reliability and validity of the data collected.

BAgree (3) O Satisfactory (2) O Disagree (1)
COS-Integrate all types of relevant evidence towards finding solutions to the marketing
problem.,

EAgree (3) O Satisfactory (2) O Disagree (1)

CO6-Find solutions to the marketing problem based on the i

ntegrated relevant evidence
EAgree (3) O Satisfactory (2)

O Disagree (1)

CO7-Produce an evidence-b
implementation of solutions.

OAgree (3) O Satisfactory (2) O Disagree (1)

ased marketing report to maximize likelihood of effective




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG C TJ_J eV
Course Code: RM1504 Course Title: Internship (V)

Name of the student: Safkal oreear Ay \nao Roll Number: 23§11

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
' management structure, products / services offered, key achievements and market performance
for his / her organization of internship.
\Z{A‘gree 3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).
\ErAgree 3) 0 Satisfactory (2) 0 Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

“D/A‘gree &) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
lg;e/tasks assigned during the internship period.
- \HT Agree (3) 0O Satisfactory (2) O Disagree (1)

COS - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
0O Agree (3) Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

O Agree (3) \ET Satisfactory (2) O Disagree (1)
CO7 -Develop work habits al‘gg(titudes necessary for job success,

O Agree (3) Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management
Sl -

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG C'Vj_] Seps -\

Course Code: RM1504 Course Title: Internship (V)

Name of the student: Blole War bhau Roll Number: |3 ¢ 17

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,

management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

\Efg?ree (&) O Satisfactory (2)

O Disagree (1)
CO2 - For his / her organization of internship,

the student is able to assess its Strengths

]

Weaknesses, Opportunities and Threats (SWOT).
\Efgree A3 O Satisfactory (2)

- CO3 -Student is able to determine the challenges
organization in particular and the sector in general.

' Agree 3)

O Disagree (1)

and future potential for his / her internship

0O Satisfactory (2)

O Disagree (1)
CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
\glle/tasks assigned during the internship period.
Agree (3) O Satisfactory (2) O Disagree (1)

COS - Student is able to apply various soft skills such as time man

andcommunication skills during performance of the tasks a;
O Agree (3) “ﬂ%atisfactory ?)

. agement, positive attitude
ssigned in internship organization.
O Disagree Q)

CO6 -Student is able to analyze the functioning of internshj

: r P organization and
recommendchanges for 1mpr(\>‘yngment In processes.

O Agree (3) Satisfactory (2) O Disagree 1)
. CO7 —Develop work habits a{lé}nitudes necessary for job success.
O Agree (3) Satisfactory )

O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG(TY) Serm
Course Code: RM1504 Course Title: Internship (V)
Name of the student: £ 3qwcme Rughinegh Roll Number: {2, P72

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

‘/(Agree 3) 0O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

EHAgree (3) [ Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

\JJAgree (3) 0O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.
BAgree (3) O Satisfactory (2) O Disagree (1)

COS5 - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization,
gree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

Agree (3) O Satisfactory (2) O Disagree (1)
- COo7 —Develop work habits and attitudes necessary for job success.
~DHAgree (3) 0O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG (1) Sem-V

Course Code: RM1504 Course Title: Internship (V)
- Name of the student: 'jc'('\"“) 01-:\ w:xj Roll Number: \3 ¢ y ‘
Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

\& Agree (3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

\ZAgree (3) O Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

\Efgree A3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

Agree (3) O Satisfactory (2) O Disagree (1)
COS — Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
O Agree (3) \Z%ﬁtisfactory () O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for imprc')‘g:ﬂent in processes.

O Agree (3) Satisfactory (2) O Disagree (1)
CO7 -Develop work habits ailzd}t(itudes necessary for job success.
O Agree (3) Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG (vy) Sem-v
Course Code: RM1504 Course Title: Internship (V)

Name of the student: Q\\u* iy ﬂj ug k Roll Number: |2 P

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

A1 Agree (3) 0O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

L Agree (3) [ Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

\ﬂgree (&)) 0O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

Agree (3) O Satisfactory (2) O Disagree (1)

COS — Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
| O Agree (3) Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

O Agree (3) Vljngﬁtisfactow (¥)] O Disagree (1)
CO7 -Develop work habits a@a&h‘udes necessary for job success,

O Agree (3) Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG 1Y sem-v
Course Code: RM1506 Course Title: Retail Store Operation-II1

Name of the student: ™ ¢, ~d ale Dh 4 o] Roll Number: 1% 887

Instruction for student;
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

"EAgree (3) O Satisfactory (2) O Disagree (1)
CO2-This course will make students understand various aspects of retail store operation.
EAgree (3) O Satisfactory (2) O Disagree (1)

CO3-This course get the student acquainted with the knowledge of retail operations
performed in aretail organization.

\Z/Agree @3) O Satisfactory (2) O Disagree (1)
CO4-Describe the steps of setting up retail organization.

\E Agree (3) O Satisfactory (2) O Disagree (1)
CQ5-Students will inculcate store layout and space planning knowledge.

\E/Agree 3) O Satisfactory (2) O Disagree (1)

CO6-Explains store management and role and responsibilities of store manager.
JdAgree (3) O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of logistics management and information system.
\BFAgree (3) O Satisfactory (2) O Disagree (1)




Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO)]

UG TY Gomn.y

Course Code: RM1506 Course Title: Retail Store Operation-III

Name of the student: | o 3 Uy P’YJ\\j arle s Roll Number:
o)

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.
HAgree (3) O Satisfactory (2) O Disagree (1)

CO2-This course will m
AT Agree (3) O Satisfactory (2) O Disagree (1)

1399¢,

ake students understand various aspects of retail store operation.

CO3-This course get the student acquainted with the knowledge of retail operations

performed in aretail organization.
B Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Describe the steps of setting up retail organization.
2 Agree (3) 0O Satisfactory (2) O Disagree (1)

CO5-Students will inculcate store layout and space planning knowledge.
AT Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Explains store management and role and responsibilities of store manager.
B'Agree (3) O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of logistics management and information system.
gree (3) O Satisfactory (2) O Disagree (1)

A




Anekant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
De

partment of B.Voc Retai Management B

Academic Year: 2022-23
Feedback on Course outcome [CO]

uG T Sem~y

Course Code: RM1506 Course Title: Retail Store Operation-III
Name of the student: ™ore VA kOL < PTQ kd S \_\ Roll Number; 1A 1<

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students,

»Bﬁ‘gree 3) O Satisfactory (2) O Disagree (1)

CO2-This course will make students understand various
O Agree (3)

aspects of retail store operation,
O Satisfactory (2)

O Disagree (1)
CO3-This course get the student ac
performed in aretail organization.

HBAgree (3)

quainted with the knowledge of retail operations

O Satisfactory (2) O Disagree (1)
CO4-Describe the steps of setting up retail organization.
HAgree (3) O Satisfactory (2) O Disagree (1)
CO5-Students will inculcate store layout and space planning knowledge.
£T Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Explains store management and role and res

ponsibilities of store manager.
Agree (3) O Satisfactory (2)

O Disagree (1)

CO7-Students will get knowledge of logistics management and information system.
- HAgree (3) O Satisfactory (2)

O Disagree (1)




Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
______ Department of B.Voc Retai Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG Y <cem-y

Course Code: RM1506 Course Title: Retail Store Operation-III

Name of the student: Ra wunr Push quj ﬂc%Uj)q Roll Number: 1o 903

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

B Agree (3) O Satisfactory (2) O Disagree (1)

CO2-This course will make students understand various aspects of retail store operation.
HAgree (3) O Satisfactory (2) O Disagree (1)

CO3-This course get the student ac

quainted with the knowledge of retail operations
performed in aretail organization.

Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Describe the steps of setting up retail organization.
FAgree (3) O Satisfactory (2) O Disagree (1)

CO5-Students will inculcate store layout and space planning knowledge.
~Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Explains store management and role and responsibilities of store manager.
IAgree (3) O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of logistics management and information system.
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management
M

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG Y gemwy

Course Code: RM1506 Course Title: Retail Store Operation-I11

Name of the student: G\oqd}\? G\GU‘(um 34| RellNumber: [3¢g 8

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

VET Agree (3) O Satisfactory (2) O Disagree (1)

CO2-This course will make students understand various aspects of retail store operation.
OAgree (3) 0O Satisfactory (2) O Disagree (1)

CO3-This course get the student acquainted with the knowledge of retail operations
performed in aretail organization.

FAgree (3) O Satisfactory (2) O Disagree (1)
CO4-Describe the steps of setting up retail organization.
\[FAgree (3) O Satisfactory (2) O Disagree (1)

COS-Students will inculcate store layout and space planning knowledge.
Agree (3) O Satisfactory (2) O Disagree (1)

CO6-Explains store management and role and responsibilities of store manager,
\@ Agree (3) O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of logistics mana

gement and information system.
U Agree (3) 0O Satisfactory (2)

O Disagree (1)




Anckant Education Society's
l'uljaram Chaturchand College
of Arts, Scicnce & Commerce, Bar
Autonomous
Department of B.Voc Retail Management

Shi

amati

Academic Year: 2022-23

=y

Feedback on Course outcome |CO]
UG (T <em-v
Course Code: RM1503 Course Title: HRM in Retailing

. b \ AL =4
Name of the student: \51/))/\3 < \/p(/;\tﬂcmw A\ Roll Number: [387 |
Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:
CO1.Concept of Human Recourse Management.

[ Agree (3) O Satisfactory (2) 0O Disagree (1)

CO2. Challenges of HRM in Retailing.
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Concept of Human Resource Planning.
- [OAgree (3) O Satisfactory (2) O Disagree (1)
7

CO4. Contribute to the development, implementation, and evaluation of employee recruitment,

selection, and retention plans and processes.
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO5. Administer and contribute to the design and evaluation of the performance management program.
[ Agree (3) [0 Satisfactory (2) O Disagree (1)

CO6. Emerging trends in Human Resource Management, .
\[TAgree (3) [0 Satisfactory (2) O Disagree (1)

CQ7.Uses of Human Resource Information System. '
\"D'Agree 3) [ Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomouys

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG @_ ’);) Se -
Course Code: RM1503 Course Title: HRM in Retailing
Name of the student: 56(1)1(!/\" @ mkéw 9"1?{'73\ © Roll Number: |3 & 7 z
Instruction for student:

I) Please tick the appropriate option about attainment of the course outcomes:

CO1.Concept of Human Recourse Management.

< [ Agree (3) 0 Satisfactory (2) O Disagree (1)

CO2. Challenges of HRM in Retailing.
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Concept of Human Resource Planning,
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Contribute to the development, implementation, and evaluation of employee recruitment.

selection, and retention plans and processes.
T Agree (3) O Satisfactory (2) U Disagree (1)

COS. Administerand contribute to the designand evaluation of the performance management program.
[ Agree (3) LI Satisfactory (2) O Disagree (1)

CO6, Emerging trends in Human Resource Management.
“HAgree (3) O Satisfactory (2) U Disagree (1)

CO7.Uses of Human Resource Information System.
[T'Agree (3) [0 Satisfactory (2) O Disagree (1)




Akt Faicntion o i ly'n

Tuljaram Chaturchand « ollepe
OF Arts, Science & Commeree H.lhllll:lll
Autonomony
Department of 3. Voe Retail Manapgcment

Acndemie Yenr: 2022 23
Feedback on Course outcome [C'O)

UG (T qenn
Course Code: RM1503 Course Title: THVE i Retling
Name of the student: } A oy 2 , ) e 15K
: l ﬂ(\\' U« v ybnle ef Ioll Number: 38/

Instruction for student:

UICIRERITE .
1) Please tick (he appropriate option about attamment of the course outconmes,

COTL.Concept of Tuman Recourse Management.

« O Agree (3) L1 Satistactory (2) 1 Disagree (1)

CO2. Challenges of TIRM in Retailing,
O Agree (3) [ Satisfactory (2) C1 Disagree (1)

COJ3. Conceptofl T Tuman Resource Planning,

. O Agree (3) LI Satistactory (2) [1 Disagree (1)
CO4. Contribute to the development, implementation, and evaluation of cinployee recruitment,
sclection, and retention plans and processes.

= A#“.c 3) [J Satistactory (2) L1 Disapree (1)

CO5. Administerand contribute to the design and evaluation of the performance management program.

[ Agree (3) [1 Satisfactory (2) O Disagree (1)

COO6. I'merging trends in Homan Resource Management,

O Agree (3) [1 Satistactory (2) O Disagree (1)
CO7.Uses of THuman Resource Information System.
\ [ Agree (3) [1 Satisfactory (2) O Disagree (1)
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/
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Anekant Education Society’s

['uljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Academic Year: 2022-23
Feedback on Course outcome [CO]

uG fo/) 5em -\

Course Code: RM1503 Course Title: HRM in Retailing

Name of the student: ﬁ/iy(,xj (Ui’t/l’ ﬁ%i&e/ﬁ Roll Number: /f § 74/

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1.Concept of Human Recourse Management.

N QAEx‘ee 3) O Satisfactory (2) O Disagree (1)

CO2. Challenges of HRM in Retailing.
« OAgree (3) [ Satisfactory (2) O Disagree (1)

CO3. Concept of Human Resource Planning.
\p/A’gree 3) [ Satisfactory (2) O Disagree (1)

CO4. Contribute to the development, implementation, and evaluation of employee recruitment,

selection, and retention plans and processes. ‘
OrAgree (3) [0 Satisfactory (2) O Disagree (1)

o the design and evaluation of the performance management program.

05. Administerand contributet
A O Disagree (1)

_EAgree (3) [J Satisfactory (2)

CO6. Emerging trendsin Human Resource Management. '
DAgree (%) [1 Satisfactory (2) O Disagree (1)
L

ation System.

. Resource Inform
CO7.Uses of Human Res tory ) O Disagree (1)

_ET Agree (3) [ Satisfac




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati

Autonomous
gement

* Department of B.Voc Retail Mana,

Academic Year: 2022-23
Feedback on Course outcome [CO]

uG (7))  eem-y

Course Code: RM1503 Course Title: HRM in Retailing

D

Name of the student: C*’f n 30 jcx\h‘ Sy J/«\(m/} Roll Number: B4 ¢

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1.Concept of Human Recourse Management.

I Ag;'ee 3) [ Satisfactory (2) O Disagree (1)
CO2. Challenges of HRM in Retailing.
- Agree (3) [J Satisfactory (2) O Disagree (1)
CO3. Concept of Human Resource Planning.
O Satisfactory (2) O Disagree (1)

DAgree (3)
CO04. Contribute to the development, implementation, and evaluation of employee recruitment,

selection, and retention plans and processes.
1 Agree (3) O Satisfactory (2) O Disagree (1)

CO5. Administerand contribute to the design and evaluation of the performance management program.
. [ Agree 3) [ Satisfactory (2) O Disagree (1)

- CO6. Emerging trendsin Human Resource Management.
\H/I;I/Agree 3) [ Satisfactory (2) O Disagree (1)

CO7.Uses of Human Resource Information System.

Nl )Agree 3) O Satisfactory (2) O Disagree (1)




Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management
w

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG C ’T»:U e -V
Course Code: RM1502 Course Title: Bank Finance
Name of the student: Q,\'\u'\ Raw H‘j\\S\-\ Roll Number: |4 @ o <

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COl. Gain a comprehensive understanding of banking operations.
EAgree (3) O Satisfactory (2) O Disagree (1)

C02. Acquire knowledge of financial products and services.
@ Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Learn about capital adequacy and funding.
B Agree (3) O Satisfactory (2) O Disagree (1)

CO4, Develop credit evaluation and lending expertise.
Agree (3) O Satisfactory (2) O Disagree (1)

COS5. Gain awareness of monetary policy and interest rate dynamics.
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO6. Familiarize yourself with financial technology (Fintech).
EAgree (3) O Satisfactory (2) O Disagree (1)

CO7. Maintain high ethical and professional standards.
[ Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society's

Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management
\—\—_%

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG C’r;U Sem —y

Course Code: RM1502 Course Title: Bank Finance

Name of the student: 5\'\"\'\0\6 5\'\‘\\)‘»—03 P kds‘-\ Roll Number: )% §§3

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COl. Gain a comprehensive understanding of banking operations.
Bf\gree 3) 0 Satisfactory (2) O Disagree (1)

C02. Acquire knowledge of financial products and services.
&Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Leamn about capital adequacy and funding.
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Develop credit evaluation and lending expertise.
D Agree (3) O Satisfactory (2) O Disagree (1)

COS. Gain awareness of monetary policy and interest rate dynamics.
M Agree (3) O Satisfactory (2) O Disagree (1)

CO6. Familiarize yourself with financial technology (Fintech).
D Agree (3) O Satisfactory (2) O Disagree (1)

CO7. Maintain high ethical and professional standards.
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG C'Ty sem =/

Course Code: RM1502 Course Title: Bank Finance

Name of the student: RAo\e \,‘ij Agho < Roll Number: )2 g\

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1. Gain a comprehensive understanding of banking operations.
X Agree (3) O Satisfactory (2) O Disagree (1)

CO2. Acquire knowledge of financial products and services.
[Agree (3) O Satisfactory (2) O Disagree (1)

CO3. Learn about capital adequacy and funding.
[Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Develop credit evaluation and lending expertise.
Agree (3) O Satisfactory (2) O Disagree (1)

COS. Gain awareness of monetary policy and interest rate dynamics.
EAgree (3) O Satisfactory (2) O Disagree (1)

CO6. Familiarize yourself with financial technology (Fintech).
EAgree (3) O Satisfactory (2) O Disagree (1)

- CO7. Maintain high ethical and professional standards.
Mgree 3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG ’TD Seyn -y
Course Code: RM1502 Course Title: Bank Finance

Name of the student: ~y ¢yr-<1 o) Aokisk  UAtaen  Roll Number: {3 F50

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COl. Gain a comprehensive understanding of banking operations.
DAgree (3) O Satisfactory (2) O Disagree (1)

CO2. Acquire knowledge of financial products and services.
DAgree (3) 0 Satisfactory (2) O Disagree (1)

CO3. Learn about capital adequacy and funding.
O Agree (K)) O Satisfactory (2) O Disagree (1)

CO4. Develop credit evaluation and lending expertise.
- [Agree (3) O Satisfactory (2) O Disagree (1)

CO5. Gain awareness of monetary policy and interest rate dynamics.
E/Agree 3) O Satisfactory (2) O Disagree (1)

CO6. Familiarize yourself with financial technology (Fintech).
Mgree 3) 0O Satisfactory (2) O Disagree (1)

CO7. Maintain high ethical and professional standards.
Agree (3) 0 Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

)

Academic Year: 202223
Feedback on Course outcome [CO]
UG (Y] =sem-y

Course Code: RM1502 Course Title: Bank Finance

Name of the student: "JCWGA QH\V‘{; Roll Number: V3 FU

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1. Gain a comprehensive understanding of banking operations.
D-Agree (3) O Satisfactory (2) O Disagree (1)

C0O2. Acquire knowledge of financial products and services.
DAgree (3) O Satisfactory (2) O Disagree (1)

CO3. Learn about capital adequacy and funding.
E(Agree 3) 0O Satisfactory (2) O Disagree (1)

CO4. Develop credit evaluation and lending expertise.
BAgree (3) O Satisfactory (2) O Disagree (1)

COS. Gain awareness of monetary policy and interest rate dynamics.
%gree 3) O Satisfactory (2) O Disagree (1)

CO6. Familiarize yourself with financial technology (Fintech).
Mgree 3) O Satisfactory (2) O Disagree (1)

CO7,Maintain high ethical and professional standards.
Agree (3) O Satisfactory (2) O Disagree (1)




Anckant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG (TY) Qeam-~V

Course Code: RM1505 Course Title: Material & Logistics Management
Name of the student: Kate sh k! Namdev  RollNumber: 13893

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a
competitive advantage in local and global markets through the integration of logistics
management.

[dAgree (3) 0O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary
issuesand problems in logistics management.

B Agree (3) O Satisfactory (2) O Disagree (1)
CO3-Students detailed analysis for how to improve a quality customer service and integrated

logistics.
IZlﬁsgree A3) 0O Satisfactory (2) O Disagree (1)

CO4-Students understand how to establish a customer satisfaction strategy.
@ Agree (3) 0O Satisfactory (2) O Disagree (1)

CO5 - Understand integrated logistics & quality customer service.
@ Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.

mgree 3) O Satisfactory (2) 0 Disagree (1)

E;)}—Students have proficiency in various logistics strategies.
Agree (3) 0O Satisfactory (2) O Disagree (1)




Tadal™ Vo W <

Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

_ Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG (TY) Semn-V

Course Code: RM1505 Course Title: Material & Logistics Management

Name of the student: ™A Qg arv P ~‘|_\J anl<a Roll Number: 138qQh

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a
competitive advantage in local and global markets through the integration of logistics
management.

[FAgree (3) 0O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary

issuesand problems in logistics management.

BT Agree (3) 0O Satisfactory (2) O Disagree (1)
CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.

O'Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4-Students understand how to establish a customer satisfaction strategy.
BAgree (3) O Satisfactory (2) O Disagree (1)

COs5 - Understand integrated logistics & quality customer service.
OAgree (3) O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.
QAgree (3) 0O Satisfactory (2) O Disagree (1)

Cm(); —Students have proficiency in various logistics strategies.
Agree (3) 0O Satisfactory (2) O Disagree (1)




Anckant Education Society ‘s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG ¢TY) Rem-V

Course Code: RM1505 Course Title: Material & Logistics Management

Name of the student: T™o~c '\ lag P~alaa h RollNumber: '>R Qs

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a
competitive advantage in local and global markets through the integration of logistics
management.

El/Agree 3) 0O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary
issuesand problems in logistics management.

@ Agree (3) 0O Satisfactory (2) O Disagree (1)

CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.
@Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4-Students understand how to establish a customer satisfaction strategy.
B 'Agree (3) 0O Satisfactory (2) O Disagree (1)

CO5 - Understand integrated logistics & quality customer service.
Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.
B Agree (3) 0O Satisfactory (2) O Disagree (1)

CQ7 -Students have proficiency in various logistics strategies.
Agree (3) 0 Satisfactory (2) O Disagree (1)




Anckant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG (T%) gemn-V

Course Code: RM1505 Course Title: Material & Logistics Management
Name of the student: R q +~a poa~vkkhe Rakan Roll Number: 13 Qo

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a

competitive advantage in local and global markets through the integration of logistics

management.

@ Agree (3) O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary
issuesand problems in logistics management.

EI/Agree 3) 0O Satisfactory (2) O Disagree (1)

CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.
@ Agree (3) O Satisfactory (2) O Disagree (1)

C04-Students understand how to establish a customer satisfaction strategy.
@Agree (3) O Satisfactory (2) O Disagree (1)

CO5 - Understand integrated logistics & quality customer service.
El/Agree 3) 0O Satisfactory (2) O Disagree (1)

CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.
Agree (3) O Satisfactory (2) O Disagree (1)

CO7 -Students have proficiency in various logistics strategies.
IZ/Agree 3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG CT1Y) Sem-V
Course Code: RM1505 Course Title: Material & Logistics Management
Name of the student: P —a~ Push P'*Q\j Achyya ol Number: 13 Q93

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- This course provides an overview of how firms use distribution intermediaries to gain a
competitive advantage in local and global markets through the integration of logistics
management.

~ BAgree 3) O Satisfactory (2) O Disagree (1)

CO2- Provide an opportunity for comprehensive analysis and discussion of key contemporary
issuesand problems in logistics management.

B Agree 3) O Satisfactory (2) O Disagree (1)

CO3-Students detailed analysis for how to improve a quality customer service and integrated
logistics.
X Agree (3) O Satisfactory (2) O Disagree (1)

C04-Students understand how to establish a customer satisfaction strategy.
B Agree (3) 0O Satisfactory (2) O Disagree (1)

COS - Understand integrated logistics & quality customer service.
B Agree (3) 0O Satisfactory (2) O Disagree (1)

- CO6 -Explain the outsourcing logistics and to elaborate the practical concepts regarding
third partyand fourth party logistics.
@ Agree (3) 0O Satisfactory (2) O Disagree (1)

CO7 -Students have proficiency in various logistics strategies.
@ Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
: of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG

Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development

Name of the student: GOJ\C) \'\o\ Gauwtam S }\c} 4ol Roll Number: |38Q 6

+ Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COL. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
—1 Agree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
3 Agree (3) 0O Satisfactory (2) O Disagree (1)
CO3. Entrepreneurship and innovation minors will be able to find problems worth solving.
ﬂgree 3) O Satisfactory (2) O Disagree (1)

CoA4. Entrepreneurship and inhovation minors will be able to mobilize people and resources.
O Agree (3) A Satisfactory (2) O Disagree (1)

COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations,
entrepreneur culture and sectoral opportunities and financing options.
A Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6.Entrepreneurship development and Government (Rules, Conditions, etc).
O Agree (3) _1d Satisfactory (2) O Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
_H Agree (3) 0O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development

Name of the student: G—aﬂa k ; G UH_CI,(U’) SK:H‘CL’ Roll Number: |3885

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
_Agree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
O Agree (3) ErSatisfactory (2) O Disagree (1)
CO3. Entrepreneurshipand innovation minors will be able to find problems worth solving.

= Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
BAgree (3) O Satisfactory (2) O Disagree (1)

CO05.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations,
entrepreneur culture and sectoral opportunities and financing options.
O Agree (3) —ESatisfactory (2) O Disagree (1)

CO6.Entreprencurship development and Government (Rules, Conditions, etc).
. A Agree (3) 0O Satisfactory (2) O Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
~T Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development
Name of the student: “Jacl hav  sauyakh Roll Number: |3 878

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COL. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
—BAgree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
/E‘Agree 3) O Satisfactory (2) O Disagree (1)

CO3. Entrepreneurship and innovation minors will be able to find problems worth solving,

= Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
—HEAgree (3) 0O Satisfactory (2) O Disagree (1)

CO5.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations,
+ entrepreneur culture and sectoral opportunities and financing options.
L Agree (3) O Satisfactory (2) O Disagree (1)

CO6.Entrepreneurship development and Govemment (Rules, Conditions, etc).
O Agree (3) B Satisfactory (2) O Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
D Agree (3) 0O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development
\ L
Name of the student: f{p|le. Wa1bhau Roll Number: |3 8 77

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
FAgree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
JdAgree (3) 0O Satisfactory (2) O Disagree (1)

CO3. Entrepreneurshipand innovation minors will be able to find problems worth solving,

B Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
O Agree (3) “EY Satisfactory (2) O Disagree (1)

CO5.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations
entrepreneur culture and sectoral opportunities and financing options.

BAgree (3) 0O Satisfactory (2) O Disagree (1)

y

CO6.Entrepreneurship development and Govemment (Rules, Conditions, etc).
01 Agree (3) WHSatisfactory (2) O Disagree (1)

_ CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
LIAgree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1603 Course Title: Entrepreneurship Development
Name of the student: Aggwane RU«Sh"I j<es h Roll Number: {3872

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COL. Entrepreneurship and innovation minors will be able to sell themselves and their ideas.
—HAgree (3) O Satisfactory (2) O Disagree (1)

CO2. Entrepreneurship and innovation minors will develop and cultivate endurance..
. JIAgree (3) O Satisfactory (2) O Disagree (1)

CO3. Entrepreneurship and innovation minors will be able to find problems worth solving.

Bl Agree (3) O Satisfactory (2) O Disagree (1)

CO4. Entrepreneurship and innovation minors will be able to mobilize people and resources.
JIAgree (3) [ Satisfactory (2) O Disagree (1)

COS.Create a business plan that captures entrepreneurs and variety of entrepreneur motivations
entrepreneur culture and sectoral opportunities and financing options.
BHAgree (3) O Satisfactory (2) O Disagree (1)

)

CO6.Entrepreneurship development and Govemment (Rules, Conditions, etc).
0O Agree (3) ESatisfactory (2) [ Disagree (1)

CO7.Theories of Entrepreneurship and Sectoral Entrepreneurship.
O Agree (3) ISatisfactory (2) O Disagree (1)

//
b




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retaill Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1601 Course Title: Marketing Management
Name of the student: Hjawnne Rua-i | eyl Roll Number: | 33773

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at providing comprehensive knowledge of Marketing
Management

B 'Agree 3) O Satisfactory (2) O Disagree (1)

CO2-Apply Holistic Marketing Dimensions for marketing Management.
mgree 3) O Satisfactory (2) O Disagree (1)

+ CO3-Formulate segmentation strategies for targeting and positioning brand.
“ﬂfgree 3) O Satisfactory (2) O Disagree (1)

CO4-Develop strategies for building strong brands.
“BAgree (3) O Satisfactory (2) O Disagree (1)

COS5-Apply product lifecycle knowledge for retail business decision.
O Agree (3) HESatisfactory (2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.
O Agree (3) ‘ﬂgatisfaclory (2) O Disagree (1)

CO7-Develop rural marketing strategies in response to the rural market expansion.
' Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23

Feedback on Course out¢ome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1601 Course Title: Marketing Management
Name of the student: G‘\\'\'j 0Sa A Suthant Roll Number: 12%") &

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at providing comprehensive knowledge of Marketing
Management

~Lgree 3) O Satisfactory (2) O Disagree (1)

CO2-Apply Holistic Marketing Dimensions for marketing Management.
~EAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
\Zf\gree 3) O Satisfactory (2) O Disagree (1)

CO4-Develop strategies for building strong brands.
O Agree (3) AT Satisfactory (2) O Disagree (1)

COS-Apply product lifecycle knowledge for retail business decision.
BAgree (3) O Satisfactory (2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.
O Agree (3) [ Satisfactory (2) O] Disagree (1)

vg())—Develop rural marketing strategies in response to the rural market expansion.
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society's
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO|
UG
Class: T.Y.B.Voc RM SEM: VI

Course Code: RM1601 Course Title: Marketing Management

Name of the student: Tad e v SLaurals b Roll Number: [72%7%

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at providing comprehensive knowledge of Marketing
Management

L Agree (3) O Satisfactory (2) O Disagree (1)
C02-Apply Holistic Marketing Dimensions for marketing Management.
JFAgree (3) 0O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
\Elfgree 3) O Satisfactory (2) O Disagree (1)

CO4-Develop strategies for building strong brands,
: mgree 3) O Satisfactory (2) O Disagree (1)

COS-Apply product lifecycle knowledge for retail business decision.
O Agree (3) \/D/Satisfactory () O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.

HEAgree (3) 0O Satisfactory (2) O Disagree (1)

CO7-Develop rural marketing strategies in response to the rural market expansion,
0O Agree (3) Vﬂ/Saatisfactory 2) O Disagree (1)
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Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1601 Course Title: Marketing Management
Name of the student: (™) 9ar Pﬂog' anKq Roll Number: 1 3R q L

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at providing comprehensive knowledge of Marketing
Management

O Agree (3) \.E’§atisfactory () O Disagree (1)

CO2-Apply Holistic Marketing Dimensions for marketing Management.
~LAgree (3) O Satisfactory (2) O Disagree (1)

CO3-Formulate segmentation strategies for targeting and positioning brand.
Agree (3) O Satisfactory (2) O Disagree (1)

CO4-Develop strategies for building strong brands.
Agree (3) 0O Satisfactory (2) O Disagree (1)

COS:-Apply product lifecycle knowledge for retail business decision.
Agree (3) [0 Satisfactory (2) O Disagree (1)

CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.

strategies in retail business.
\G{gg:ee @) O Satisfactory (2) O Disagree (1)

CO7-Develop rural marketing strategies in response to the rural market expansion.
O Agree (3) Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

B e —

Academic Year: 2022-23
Feedback on Course outcome [COJ

UG
Class: T.Y.B.Voc RM SEM: VI

Course Code: RM1601 Course Title: Marketing Management

Name of the student: T\0ve U\ |€QAS Pra [cay | Roll Number: {73 ggc~

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course is aimed at
Management

\Z'{gree 3)

providing comprehensive knowledge of Marketing

O Satisfactory (2) O Disagree (1)
CO2-Apply Holistic Marketing Dimensions for marketing Management.
“H?Agree (3) O Satisfactory (2) O Disagree (1)
CO3-Formulate segmentation strategies for targeting and positioning brand.
DAgree (3) O Satisfactory (2) O Disagree (1)
\g()}-Develop strategies for building strong brands.
Agree (3) 0O Satisfactory (2) O Disagree (1)
COS-Apply product lifecycle knowledge for retail business decision.
O Agree (3) B Satisfactory (2) O Disagree (1)
CO6-Develop product services, warranty, guarantee, pricing, labeling, packing etc.
strategies in retail business.
Agree (3) O Satisfactory (2) O Disagree (1)

CO7-Develop rural marketing strategies in response (o the rural market expansion.
O Agree (3) ~_ESatisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
| Autonomous
Department of B.Voc Retail Management

——

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1606 Course Title: Retail Store Operation-IV

Name of the student: Sctav ALks he Sen J—O;A Roll Number: | 2 ¢ 95

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.
Agree (3) 0O Satisfactory (2) O Disagree (1)

CO2- Describe the Distribution Centers in Retails.
' DlAgree (3) O Satisfactory (2) O Disagree (1)

CO3- This course will make students understand various aspects of retail store
operation,
- Agree (3) 0O Satisfactory (2) O Disagree (1)

C04- Students will inculcate knowledge of customers handling in stores.
O Agree (3) . O-8atisfactory (2) O Disagree (1)

COS5-Explains store security and techniques of store security.
O Agree (3) [I-Satisfactory (2) O Disagree (1)

CO6-This course get the student acquainted with the knowledge of retail operations

performed in a retail organization.
* D Agree (3) 0O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit.
DL Agree (3) 0O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

- Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management
%\

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1606 Course Title: Retail Store Operation-IV
Name of the student: 2 4 & o porls he, Reohan Roll Number: {3 Qoc0C

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

O Agree (3) [-Satisfactory (2) O Disagree (1)

CO02- Describe the Distribution Centers in Retails.
O Agree (3) O-Satisfactory (2) [ Disagree (1)

CO3- This course will make students understand various aspects of retail store

operation. ‘
£ Agree (3) O Satisfactory (2) O Disagree (1)

*  CO4- Students will inculcate knowledge of customers handling in stores.
ElAgree (3) O Satisfactory (2) O Disagree (1)

CO5-Explains store security and techniques of store security. .
CAgree (3) O Satisfactory (2) O Disagree (1)

CO06-This course get the student acquainted with the knowledge of retail operations

performed in a retail organization. .
HAgree (3) O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit. ’
\ZAgree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s
Tuljaram Chaturchand College

of Arts, Science & Commerce, Baramati
Autonomous

» Department of B.Voc Retail Management
_—‘\

Academic Year: 2022-23
Feedback on Course outcome [COJ

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1606 Course Title: Retail Store Operation-IV
Name of the student: To~dale i} ~ra) Roll Number: | 3287

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

ljﬂ’gree 3) 0O Satisfactory (2) ] Disagree (1)

CO2- Describe the Distribution Centers in Retails.
Cl-Agree (3) 0O Satisfactory (2) O Disagree (1)

CO3- This course will make students understand various aspects of retail store
operation.
7 Agree (3) 0O Satisfactory (2) O Disagree (1)

CO4- Students will inculcate knowledge of customers handling in stores.
O Agree (3) & Satisfactory (2) O Disagree (1)

CO5-Explains store security and techniques of store security. .
O Agree (3) DO 8atisfactory (2) O Disagree (1)

CO6-This course get the student acquainted with the knowledge of retail operations

performed in a retail organization. .
JAgree (3) [ Satisfactory (2) O Disagree (1)

CO7-8tudents will get knowledge of store audit. ’
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retai] Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI

Course Code: RM1606 Course Title: Retail Store Operation-IV

Name of the student: G-o~d\ Goulorm shita) Roll Number: 2385 ¢

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.

[l Agree (3) O Satisfactory (2) O Disagree (1)

CO2- Describe the Distribution Centers in Retails.
Agree (3) 0O Satisfactory (2) O Disagree (1)

CO3- This course will make students understand various aspects of retail store
operation.
A 'Agree (3) 0 Satisfactory (2) 0 Disagree (1)

CO4- Students will inculcate knowledge of customers handling in stores.
O Agree (3) {[J-Satisfactory (2) O Disagree (1)

COS-Explains store security and techniques of store security.
O Agree (3) DI Satisfactory (2) O Disagree (1)

CO6-This course get the student acquainted with the knowledge of retail operations

performed in a retail organization.
E{gt:-:e 3) 0 Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit.
Agree (3) O Satisfactory (2) O Disagree (1)




Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1606 Course Title: Retail Store Operation-I1V
Name of the student: G-ondh) Gunjan Shkifal Roll Number: 3 gg5

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1-This course provides practical experience and exposure to students.
+ O Agree (3) [ Sdtisfactory (2) O Disagree (1)

CO2- Describe the Distribution Centers in Retails.
\p,Agree @3) O Satisfactory (2) O Disagree (1)

CO3- This course will make students understand various aspects of retail store
operation.
Agree (3) O Satisfactory (2) O Disagree (1)

CO4- Students will inculcate knowledge of customers handling in stores.
O Agree (3) \[ISatisfactory (2) O Disagree (1)

CO5-Explains store security and techniques of store security.
[ Agree (3) O Satisfactory (2) O Disagree (1)

CO6-This course get the student acquainted with the knowledge of retail operations
performed in a retail organization.
[JAgree (3) 0O Satisfactory (2) O Disagree (1)

CO7-Students will get knowledge of store audit.
gree (3) O Satisfactory (2) O Disagree (1)




\nekant Fducation Socrety s N \ i
Tuljaram Chaturchand C (.)”L‘ 20
of Arts. Science & Commerce, Baramati
Autonomous
Department of B.Voc Retaill Management -

‘ \gxgree (3) a Satisfactory (2)

24
A
-

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG

SEM: VI

“lass: T.Y.B.Voc RM o
L R Course Title: E-Commerce & Digital Marketing

Course Code: RM1605

- \ S ber: \ 23,8 8)
Name of the student: A4l VUt Yy AsShok Roll Num >

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

COI- Students understand the core concepts of E-Commerce and the various online
payment techniques.

O Agree (3) < Satisfactory (2) O Disagree (1)

CO2-Students the core concepts of digital marketing and the role of digital marketing in

businessand Apply digital marketing strategies to increase sales and growth of business

O Agree (3) \E(Satisfactory (2) O Disagree (1)
CO3 -Apply digital marketing through different channels and platforms, understand the

significanceof Web Analytics and Google Analytics and apply the same,

Agree (3) U Satisfactory (2) O Disagree (1)
CO4 -Recognize and understand the environmental variables that influence dioital
marketing and e-commerce activities. i

O Disagree (1)

(,0.2 Be aware of the ethical, social, and security issues of information sy stems
L Agree (3) O Satisfactory (2) '
CO6 -Every student has 1o underst
growth.

D Agree (3)
CO7 -Students can
\lqrgclmg lools

U Disagree (1

and the E-Commerce strategy, technology adoption and its

D \‘ “\l'l(’(() ‘ (") . -~
» d A J # ' D D‘\;l“lt‘e l
A\UKVCC\\[‘UHV \l ”l ”l [ Y - I[ l l ( ) %

O Satisfactory (2) U Disagree (N

ARAMAT
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ducation Society’s

and College

Baramatli

Anckant b

Tuljaram Chaturch

of Arts, Science & Commerce,
Autonomous

Retail Management

Department of B.Voc

Academic Year: 2022-23
on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RMI1605 Course Title: Jo-C

Feedback

‘ommerce & Digital Marketing

Roll Number: | 28 & #

Name of the student: 'T'(\hr‘ ale Dhir ‘"U

Instruction for student:
about attainment of the course outcomes:

1) Please tiek the appropriate option
CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.
LAgree (3) [ Satisfactory (2) [ Disagree (1)
al marketing and the role of digital marketing in

CO2-Students the core concepts of digit
al marketing strategies to increase sa
O Disagree (1)

[J Satisfactory (2)
g through different channels and platforms, understand the

businessand Apply digit les and growth of business

- _[Agree 3)
-Apply digital marketin

CcO3

significanceof Web Analytics and Google Analytics and apply the same.

\ET Agree (3) O Satisfactory (2) [ Disagree (1)

CO4 -Recognize and understand the environmental variables that influence digital

marketing and e-commerce activities.

O Agree (3) ySatisl'zlctOly ) O Disagree (1)

(5 Beaware of the ethical, social, and security issues of information systems.
_BrSatisfactory (2) O Disagree (1)

technology adoption and is

[ Agree (3)

CO6 -Every student h and the E-Commerce strategy,

as to underst
O Disagree (1)

growth.
[ Agree (3) [ Satisfactory (2)
fully start their new venture based on E-commerce and Digital

CO7 -Students can SUCCESS
O Disagree (1)

Marketing Tools
JF Agree (3) [7 Satisfactory (2)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
~ Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1605 Course Title: E-Commerce & Digital Marketing

Name of the student: ey 1y pughpyq\j Achuyda Roll Number: 29503

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.
O Agree (3) JT Satisfactory (2) O Disagree (1)
CO2-Students the core concepts of digital marketing and the role of digital marketing in

businessand Apply digital marketing strategies to increase sales and growth of business

[J Agree (3) HSatisfactory ?2) O Disagree (1)
CO3 -Apply digital marketing through different channels and platforms, understand the

significanceof Web Analytics and Google Analytics and apply the same.

O Satisfactory (2) O Disagree (1)

e
O 'Agree (3)
d understand the environmental variables that influence digital

CO4 -Recognize an
marketing and e-commerce ac

D Agree 3)

tivities.

[ Satisfactory (2) O Disagree (1)

ocial, and security issues of information systems.

CO5 — Be aware of the ethical, s
O Disagree (1)

[ Satisfactory (2)

- DAgree (3) | |
CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its
rowth. .
E,Agree (3) [1 Satisfactory (2) O Disagree (1) -
CO7 —Students can successfully start their new venture based on E-commerce and Digital
MarketingTools O Disagree (1)

. [IAgree (3) ] Satisfactory (2)




Anekant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramatl

Autonomous

Department of B.Voc Retail Managen}f:nt? -

Academic Year: 2022-23
k on Course outcome [CO]

UG

SEM: VI
Course Title: F-Commerce & Digital Marketing

Feedbac

Class: T.Y.B.Voc RM

Course Code: RM1605
Roll Number: 126895

Name of the student: MO re YV cas Pru lcash

Instruction for student:

1) Please tick the appropriate option e course outcomes:

about attainment of th

pts of E-Commerce and the various online

CO1- Students understand the core conce

payment techniques.
0 Agree (3) X Satisfactory (2) O Disagree (1)
CO2-Students the core concepts of digital marketing and the ro
ply digital marketing strategies to increase sales and growth of b
_[FSatisfactory (2) O Disagree (1)

keting through different channels and platforms, understand the
and apply the same.

O Disagree (1)
bles that influence digital

le of digital marketing in
businessand Ap usiness
0 Agree (3)

CO3 -Apply digital mar
Analytics and Google Analytics

] Satisfactory (2)
nmental varia

signiﬂcanceof Web

] Agree (3)
CO4 -Reco
marketing and e-commerce activities.

\ DAgree (3) 0] Satisfactory (2) 0 Disagree (1)

gnize and understand the enviro

|, social, and security issues of information systems.

‘the cthica
[] Satisfactory (2) O Disagree (1)

CO5 Beawarc of

2 Agree (3)
CO6 -Every student has 10 understand the E-Commeree strategy, technology adoption and its
growth.
(] Satisfactory (2) O Disagree (1)

[¥Agree (3)
CO7 -Students can success d Digital
Marketing Tools

A Agree (3)

fully start their new venture based on E-commerce an

0 Satisfactory (2) O Disagree (1)




Anckant Education Society s
Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG

Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1605 Course Title: E-Commerce & Digital Marketing

Name of the student: M9~ Pt~y anled Roll Number: 4 2% 94

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Students understand the core concepts of E-Commerce and the various online

payment techniques.

.Agree (3) O Satisfactory (2)
CO2-Students the core concepts of digital marketing and the role of digital marketing in

O Disagree (1)

businessand Apply digital marketing strategies to increase sales and growth of business

\_D/Kgree 3) O Satisfactory (2) O Disagree (1)
CcO3 -Apply digital marketing through different channels and platforms, understand the

significanceof Web Analytics and Google Analytics and apply the same.
[J Agree (3) [0 Satisfactory (2) [ Disagree (1)

CO4 -Recognize and understand the environmental variables that influence digital

marketing and e-commerce activities.
O Disagree (1)

DAgree (3) O Satisfactory (2)

CO5 — Be aware of the ethical, social, and security issucs of information systems.
T Agree (3) [ Satisfactory (2) O Disagree (1)
CO6 -Every student has to understand the E-Commerce strategy, technology adoption and its

growth.
O Agree (3) JF Satisfactory (2) O Disagree (1)

CO7 —Students can successfully start their new venture based on E-comm

MarketingTools _—=
LZORCEY 7z . ‘ .
[1 Agree (3) ///6//4’4/) A Satisfactory (2) O Disagree (1)
{12 [ g ARAWAT! )
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RS

Anekant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship
a .
Name of the student: Tunddle Ok\fdj Roll Number: \3 §§ 77

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:
CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.
3-Agree (3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).
O Agree (3) [9-Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

FAgree (3) O Satisfactory (2) O Disagree (1)

CO4  -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

gree (3) 0O Satisfactory (2) O Disagree (1)

COs5 — Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.

Ol Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.
O Agree (3) [I-Satisfactory (2) O Disagree (1)
CO7 —Develop work habits and attitudes necessary for job success.

gree (3) O Satisfactory (2) O Disagree (1)




Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

e ———— e e — =

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship

Name of the student: P\ Yo\ & \}‘\YCU‘ Asho R Roll Number: \3g § |

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

D’{gree €) O Satisfactory (2) O Disagree (1)

CO2 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

0O Agree (3) E-»Sgtisfactory ) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

U{&gree 3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.
E-Agree (3) 0O Satisfactory (2) O Disagree (1)

COs5 - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
El»Ag/ree 3) 0O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

O Agree (3) E’Sgtisfactory (2) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success.

O-Agree (3) O Satisfactory (2) O Disagree (1)




Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [COJ

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship
Name of the student: ) qu O\'\‘\ VQJ' Roll Number: ES 8_lj

Instruction for student;
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Student is able to construct the company profile by compiling the brief history,
Management structure, products / services offered, key achievements and market performance
for his / her organization of internship.

B-Agree (3) O Satisfactory (2) O Disagree (1)

CO02 - For his / her organization of internship, the student is able to assess its Strengths,
Weaknesses, Opportunities and Threats (SWOT).

Kl Agree (3) O Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

OrAgree (3) O Satisfactory (2) O Disagree (1)

CO4  -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.
O Agree (3) B-8atisfactory (2) O Disagree (1)

COS5 — Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
O Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

Agree (3) 0O Satisfactory (2) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success.

-Agree (3) 0O Satisfactory (2) O Disagree (1)




Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1604 Course Title: Internship
Name of the student: Q,\—o\ e \—\C\’Y: L\’»OU Roll Number: {2,977

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:
CO1- Student is able to construct the company profile by compiling the brief history,

Management structure, products / services offered, key achievements and market performance

for his / her organization of internship.

[3-ABree (3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,

Weaknesses, Opportunities and Threats (SWOT).
O Agree (3) [Satisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

[ Agree (3) O Satisfactory (2) O Disagree (1)

CO4 -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

[ Agree (3) O Satisfactory (2) O Disagree (1)

COS - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
E-Agree (3) O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improwin processes.

O Agree (3) atisfactory (2) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success.

LAgree (3) 0O Satisfactory (2) O Disagree (1)
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Academic Yenr: 2022-23

Feedback on Course outcome [CO|

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM 1604 Course Title: Internship
Name of the student: (\'\OY‘:JC Rugx\: we s L\ Roll Number: \ gfj 0

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:
COI- Student is able to construct the company profile by compiling the brief history,

management structure, products / services offered, key achievements and market performance

for his / her organization of internship.

OlAgree (3) O Satisfactory (2) O Disagree (1)
CO2 - For his / her organization of internship, the student is able to assess its Strengths,

Weaknesses, Opportunities and Threats (SWOT).
O Agree (3) O-S4tisfactory (2) O Disagree (1)

CO3 -Student is able to determine the challenges and future potential for his / her internship
organization in particular and the sector in general.

\D/Agree 3) O Satisfactory (2) O Disagree (1)

CO4  -Student is able to test the theoretical learning in practical situations by accomplishing
the tasks assigned during the internship period.

O Agree (3) O Satisfactory (2) O Disagree (1)

COS - Student is able to apply various soft skills such as time management, positive attitude
andcommunication skills during performance of the tasks assigned in internship organization.
Ol Agree (3) 0O Satisfactory (2) O Disagree (1)

CO6 -Student is able to analyze the functioning of internship organization and
recommendchanges for improvement in processes.

O Agree (3) Wisfactow ) O Disagree (1)
CO7 -Develop work habits and attitudes necessary for job success.

EAgree (3) O Satisfactory (2) O Disagree (1)
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Academic Year: 2022-23
Feedback on Course outcome [COJ

uG

SEM: Vi

Class: T.Y.B.Voc RM
Course Title: Retail Financial Services

Course Code: RM1602

Name of the student: £ h@g w ot M}\f kesh

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcornes:

Roll Number: | "3 2 74

CO1- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior.

[ Agree (3) 0O Satisfactory (2) 0O Disagree (1)
CO2-Effectively communicate complex financial information and recommendations to
clients,colleagues, and stakeholders clearly and understandably.

ZAgree (3) O Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
govemingretail financial services, ensuring ethical and legal practices.

O Agree (3) T Satisfactory (2) O Disagree (1)
CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning, and cross-selling techniques.
O Agree (3) \JZSatisfactory (2) O Disagree (1)
CO5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.

B Agree (3) O Satisfactory (2) O Disagree (1)

CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-return profiles, and making
recommendationsbased on financial data.

- Agree (3) O Satisfactory (2) O Disagree (1)
CO7 Recognize the importance of ongoing professional development and staying
updated onindustry trends, regulations, and best practices in the retail financial sector.

O Agree (3) A Satisfactory (2) O Disagree (1)
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Academic Year: 2022-23
Feedback on Course outcome [CO]
UG

Class: T.Y.B.Voc RM SEM: VI
Course Title: Retail Financial Services

Course Code: RM1602

Name of the student: TC d kov Sou 7’01)}\ Roll Number: \3 €7 ¥

Instruction for student:
1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior.
O Agree 3) \JF Satisfactory (2) O Disagree (1)
CO2-Effectively communicate complex financial information and recommendations to
clients,colleagues, and stakeholders clearly and understandably.
\[FAgree (3) [ Satisfactory (2)
CO3 Understand and adhere to regulatory frameworks and compliance
governingretail financial services, ensuring ethical and legal practices.
\ B Agree (3) O Satisfactory (2) O Disagree (1)
CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning, and cross-selling techniques.
O Agree (3) \JZ Satisfactory (2) O Disagree (1)
COS Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.
/0 Agree 3) [ Satisfactory (2) O Disagree (1)
CO6 Apply financial analys ues to evaluate retail financial products, including

analyzing financial statemen return profiles, and making

O Disagree (1)
requirements

is techniq
ts, assessing risk-

recommcndationsbased on financial data.
O Agree (3) \FT Satisfactory (2) O Disagree (1)
ce of ongoing professional development and staying

he retail financial sector.

" CO7 Recognize the importan
O Disagree (1)

updated onindustry trends, regulations, and best practices int
T Agree (3) O] Satisfactory (2)
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Academic Year: 2022-23
Feedback on Course outcome [COJ
UG

SEM: VI
Course Title: Retail Financial Services

Name of the student: KoorTe Soh?) ANamd €V Roll Number: 3 5 3

Instruction for student;

Class: T.Y.B.Voc RM
Course Code: RM1602

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Demonstrate acom
products, regulations, maj

Agree (3)

prehensive understanding of retail fina
rket trends, and customer behavior,

O Satisfactory () O Disagree (1)

€ complex financial information and recommendations to
holders clearly and understandably,

atisfactory (2) O Disagree (1)

gulatory frameworks and compliance requirements
governingretail financial services, ensuring ethical and legal practices.

O Agree (3) Satisfactory (2) O Disagree (1)

CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning,

ncial services, including

c[ients,oolleagues, and stake

O Agree (3)

and cross-selling techniques.

Agree (3) O Satisfactory (2) O Disagree (1)
COS5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.

O Agree (3) I Satisfactory (2) O Disagree (1)
CO6 Apply financial analysis techniques to evaluate retail fi
analyzing financial Statements, assessing risk
recommendationsbased on financial data,
LB Agree (3) O Satisfactory (2) O Disagree (1)
CO7 Recognize the importance of ongoing professional developme
updated onindustry trends, regulations, and best practices in the retail financial sector.
O Agree (3) O Satisfactory (2) O Disagree (1)

nancial products, including
-return profiles, and making

nt and staying




Anckant Education Society's

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous

Q___W[?e\paleent of B.Voc Retail Management

e —
—————

Academic Year: 2022-23
Feedback on Course outcome [CO]
UG

SEM: VI
Course Title: Retail Financial Services

Class: T.Y.B.Voc RM
Course Code: RM1602

Name of the student; Ra + NOPayiche ROhgn RollNumber: 423 g 00

Instruction for student:

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior,

O Agree (3) O Satisfactory (2)
CO2-Effectively communicate complex financial information and
clients,colleagues, and stakeholders clearly and understandably,

« UAgree (3) O Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
governingretail financial services, ensuring ethical and legal practices.

BAgree (3) O Satisfactory (2) O Disagree (1)
CO4- Apply effective sales and marketing strategies for retail finan
segmentation, targeting, positioning, and cross-selling techniques.

L Agree (3) O Satisfactory (2) O Disagree (1)
COS5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.

O Agree (3) L Satisfactory (2) O Disagree (1)
CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-return profiles, and making
recommendationsbased on financial data.

CAgree (3) O Satisfactory (2) O Disagree (1)
COT7 Recognize the importance of ongoing professional development and staying
updated onindustry trends, regulations, and best practices in the retail financial sector.
BAgree (3) O Satisfactory (2) O Disagree (1)

O Disagree (1)
recommendations to

cial products, including
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Aneckant Education Society’s

Tuljaram Chaturchand College
of Arts, Science & Commerce, Baramati
Autonomous
Department of B.Voc Retail Management

Academic Year: 2022-23
Feedback on Course outcome [CO]

UG
Class: T.Y.B.Voc RM SEM: VI
Course Code: RM1602 Course Title: Retail Financial Services
Name of the student: SCAO\, H b thheK Roll Number: "(3 g 0Oz
+ Instruction for student: sa ntosh

1) Please tick the appropriate option about attainment of the course outcomes:

CO1- Demonstrate a comprehensive understanding of retail financial services, including
products, regulations, market trends, and customer behavior.
O Agree (3) O Satisfactory (2) O Disagree (1)
CO2-Effectively communicate complex financial information and recommendations to
clients,colleagues, and stakeholders clearly and understandably.
O Agree (3) S-Satisfactory (2) O Disagree (1)
CO3 Understand and adhere to regulatory frameworks and compliance requirements
governingretail financial services, ensuring ethical and legal practices.
BHAgree (3) O Satisfactory (2) O Disagree (1)
CO4- Apply effective sales and marketing strategies for retail financial products, including
segmentation, targeting, positioning, and cross-selling techniques.
O Agree (3) “H Satisfactory (2) O Disagree (1)
COS5 Develop skills in building and maintaining client relationships by understanding
customerneeds, providing personalized advice, and delivering excellent service.
\T'Agree (3) O Satisfactory (2) O Disagree (1)
CO6 Apply financial analysis techniques to evaluate retail financial products, including
analyzing financial statements, assessing risk-return profiles, and making
recommendationsbased on financial data.
O Agree (3) B Satisfactory (2) O Disagree (1)
CO7 Recognize the importance of ongoing professional development and staying
updated onindustry trends, regulations, and best practices in the retail financial sector.
BAgree (3) O Satisfactory (2) O Disagree (1)




