
CBCS Syllabus for M.Com. Part II Semester IV 

(2022 Pattern) 

 
Name of the Programme   : M.Com. 

Programme Code               : PCCO 

Class                                    : M.Com. Part II 

Semester                              : IV 

Course Code                        : PCCO241 

Course Title                         : Capital Markets and Financial Services   

No. of Credits                      : 04 

No. of Teaching Hours       : 48 

Course Objectives: 

 

1. To acquaint the students with working of capital market. 

2. To make the students aware about the latest developments in the field of capital market in 

India. 

3. To enable the students to understand various transactions in stock exchanges and agencies 

involved in it. 

4. To give exposure of financial services offered by various agencies and financial adviser 

to students. 

5. To enhance capabilities of students to acquire the financial services for the business.   

6. To enable students, in developing the most appropriate financing services for the business.  

7. To know the students to the emerging trends in the finance raising sources. 

Course Outcomes: 

             By the end of the course, students will be able to: 

CO1. Accurately describe the concepts related to capital markets and business finance in their 

day to day life or professional life. 

CO2. Demonstrate the comprehensive understanding about the financial services for the 

business.   

CO3. Illustrate the characteristics, advantages and disadvantages of capital markets and 

financial services in the organization. 

CO4. Discuss the various types of financial services applicable according to the need of the 

business organization in the day to day activities. 

CO5. Understand the process of financial services in business organization when as required.  

CO6. Apply various procedures and techniques of financial services and its implementation in 

the practice.  

CO7. Direct, plan and formulate and analyse the long and short term finance services for the 

development of the organization.   



CBCS Syllabus for M.Com. Part II Semester IV 

(2022 Pattern) 

 
Name of the Programme   : M.Com. 

Programme Code               : PCCO 

Class                                    : M.Com. Part II 

Semester                              : IV 

Course Code                        : PCCO242 

Course Title                         : Industrial Economic Environment   

No. of Credits                      : 04 

No. of Teaching Hours       : 48 

Course Objectives: 

1. To present global era, growth of industries and knowledge of it is becoming imperative.  

2. To provide basic knowledge to students about industrial growth and policies adopted by 

India since its independence. 

3. To make students acquainted with the changing industrial scenario of the country with 

focus on the main industries contributing in the industrial development of the country. 

4. To acquaint the students with the areas of industrial economic environment.  

5. To enhance capabilities of students to analyse the industrial policies made by the 

government time to time.  

6. To enable students, in developing the most appropriate analysis techniques to analyse the 

industrial policies.  

7. To develop the analytical, technical and research skills of students in the various areas of 

industrial environment. 

Course Outcomes: 

             By the end of the course, students will be able to: 

CO1. Accurately describe the concepts related to industrial economics and business in their day 

to day life or professional life. 

CO2. Demonstrate the comprehensive understanding about the concept industrial economic 

environment.   

CO3. Illustrate the characteristics, advantages and disadvantages of industrial economic 

environment. 

CO4. Discuss the various industrial policies made by the government time to time since 

independence.   

CO5. Understand the industrial imbalance and its impact on the industrial growth and 

development in India.   

CO6. Apply various tools and techniques of the analysis of the industrial policies.  



CO7. Direct, plan and formulate and analyse the strategy which is implemented in the business 

organization for maintaining the industrial balance.  
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CBCS Syllabus for M.Com. II Sem.- IV (2019 Pattern) 

Name of the Programme   : M.Com 

Programme Code               : M.Com  

Class                                    : M.Com II 

Semester                              : IV 

Course Code                        : PCCO243 

Course Title                         : Recent Advances in Accounting, Auditing & Taxation 

No. of Credits                      : 04 

No. of Teaching Hours       : 48 

Course Objectives: 

1. To up-date and introduce the students with the latest developments in the field of 

accounting, auditing and taxation. 

2. To understand the concept of Inflation Accounting. 

3. To provides knowledge of Audit under GST. 

4. To create awareness among the students about Accounting and Taxation aspects of 

Carbon Credit. 

5. To understand the process of accounting for government as well as non govt. 

organizations and also to know the accounting and auditing for corporate affairs. 

6. To provide knowledge of Environmental Accounting and Accounting for Human 

resources.  

7. To develop awareness among the various new trends in accounting and auditing. 

Course Outcomes: 

             By the end of the course, students will be able to: 

CO1. Know about recent trends in accounting, auditing and taxation field.  
CO2. Course will also make them able to find out the frauds and errors which may occur in 

various sectors.  
CO3. Impart the knowledge about accounting and audit procedure for corporate affairs.  
CO4. Helpful to keep up-date the students and to develop their ability to observe latest 

business affairs. 
CO5. Aware about the process of accounting for government as well as non govt. 

organizations and also to know the accounting and auditing for corporate affairs. 
CO6. Instils the knowledge about the Environmental Accounting and Accounting for Human 

resources.  
CO7. Aware about the various new trends in accounting and auditing. 

***** 
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CBCS Syllabus for M.Com. Part II Sem. IV (2019 Pattern) 
Name of the Program    : M.Com. 
Program Code               : M.COM 
Class                                      : M.Com. Part II 
Semester                              : IV 
Course Code                        : PCCO244 
Course Title                         : Project Work   
No. of Credits                      : 04 
No. of Teaching Hours       : 48 
 
Course Objectives: 

1. To present global era, growth of industries and knowledge of it is becoming imperative 

in the field of research.  

2. To provide basic knowledge to students about project and project related work and 

activities. 

3. To make students acquainted with the changing scenario of business and application of 

business at large. 

4. To acquaint the students with the areas of project work.  

5. To enhance capabilities of students to analyse the industrial application of project work.  

6. To enable students, in developing the most appropriate analysis techniques to analyse 

the project work.  

7. To develop the analytical, technical and research skills of students in the various areas 

of project. 

Course Outcomes: 

             By the end of the course, students will be able to: 

CO1. Accurately describe the concepts related to project in their day-to-day life or 

professional life. 

CO2. Demonstrate the comprehensive understanding about the concept project work.   

CO3. Illustrate the characteristics, advantages and disadvantages of project. 

CO4. Discuss the various project guidelines made by the authority time to time.  

CO5. Understand the need for and importance of project and project work in their 

professional life.   

CO6. Apply various tools and techniques of the analysis of the project work.  

CO7. Direct, plan and formulate and analyse the strategy which is implemented in the 

business projects. 

***** 


