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1. Q. 1) Fill in the blanks. 

1. The main objective of marketing is -------------.  

2. ------- is the father of Modern Marketing. 

3. Marketing Mix is identified with----------- name. 

4. .Marketing Environment is -------- & ----------- of these two types. 

5. ---------- is related with creating demand for renewed use of product. 

6. ........ ...-----buy the product and ------ use the product. 

7. ...------- is the art of consumer satisfaction. 

8. ...--------- means division of market. 

9. ...--------- segmentation related to age, gender, family member, income and profession. 

10. ------------ segmentation reflects people’s lifestyle, attitude and aspirations. 

11. segmentation divided into nation, states, districts, cities, Talukas, etc. 

12. Buyer behavior is basically  -------- in nature. 

13. Soft drinks are  --------- product. 

14. Refrigerators are  -------  product. 

15. Consumer products bought for --------- use. 

16. --------- products needed for daily use. 

17. --------- products frequently bought by consumers. 

18. Specialty product has some  -------- features. 

19. -------  products are less known to consumers. 

20. -------- products purchased for further processing. 

21. -------  is an indicator of success of business. 

22. In --------- stage product is accepted by consumer. 

23. In -------- stage product cannot stand in the market. 

24. ---- is exchange value of the goods or services in terms of money. 

25. --------- factors of the company always controllable. 

26. -------factors of the company always uncontrollable. 



27. If demand increases the price of the product will also---------. 

28. If the demand of the product is---------, high price may be fixed. 

29. Consumers computation ............ example.  

30. ------- is the father of  Marketing Mix. 

Q2) Following statement are True or False 

1. Multiplex Marketing means large scale marketing. 

2. Direct Marketing is a part of Tele Marketing. 

3. Marketing Mix is customer oriented. 

4. Marketing plays an essential role in creating customer satisfaction 

5. The four "Ps" are: Product, Promotion, Price, and Personnel.  

6. The macro - environment is usually out of the firms control.      

7. Personal selling and advertising are both forms of sales promotion. 

8. Marketing creates task utility, but not time or place utility   

9. The "universal function of marketing" consist only of buying, selling, transporting, and 

storing. 

10. In the past two decades, many firms in service industries adopted the marketing 

concept. 

11. The marketing mix should be set before the best target market is selected. 

12. Marketing is an Art and Science. 

13. Marketing Enviormental factors affect  on marketing efforts and plan. 

14. Demographic Science means  approved Government data . 

15. When price increase purchase of product is also increase 

Q. 2) Select the appropriate alternative. 

1. In marketing --------- is the focal point. 

a. Profit    

b. Sales     

c. Customer 

2. ---------- is an element of an organizations internal environment. 

a. Competitors    

b. Employees    

c. Wholesaler 

3. Market information means -------. 

a. Knowledge of industries  

b. Knowledge of customers tastes   



c. Knowledge  of competitors 

4. Consumer Day is celebrated on --------. 

a. 15th March 

b. 16th  March    

c. 24th December 

5. -------- is the basis of marketing. 

a. Exchange  

b. Profit   

c. Packaging 

6. The study of population factors is called ----------. 

a. Demographics    

b. economics    

c. anthropology 

7. Grouping customers with similar needs is called --------. 

a. Targeting   

b. marketing    

c. segmentation 

8. Bread and milk are ----------- kind of products. 

a. Specialty Products     

b. Convenience products 

c. Durable product. 

Q.4) Answer in one sentence 

1. Define' Marketing'. 

2. What do you mean by 'standardization'? 

3. State the meaning of' Marketing Management'. 

4. What is meant by customer satisfaction? 

5. Write any 2 internal environment factors of organization. 

6. What do you mean by Marketing Risk.? 

7. Write any 2 examples of Green Marketing. 

8. What is International Marketing? 

9. State factors of' Marketing Mix'. 

10. Define' Marketing Environment'. 

11. State' 4 P’S 'of marketing mix. 

12. Write the concept of marketing mix. 

13. Write the meaning of cultural environment. 

14. State the meaning of Micro Environment. 

15. What is Remarketing? 

16. What is Digital Marketing? 



17. Give four examples of' online marketing'. 

18. State  meaning of 'Micro environment'. 

19. Write the meaning  'Macro environment'. 

20. Define ‘buyer behavior’. 

21. What is the meaning of market segmentation? 

22. What do you mean by ‘post purchase behavior’? 

23. Define ‘Product’. 

24. What is meant by consumer goods? 

25. What do you mean by product management? 

26.  What are ancillary industries? 

27. What do you mean by Price?  

28. What do you mean by durable product? 

29.  What do you mean by Non durable product?  

30. Give 4 examples of convenience goods. 

31. State the meaning of elasticity of demand.  

32. Define 'Marketing Research'. 

Q. 5) Write Short Note: 

1. Importance of marketing 

2. Scope of Marketing Management 

3. Factors of Marketing Environment 

4. Types of Marketing 

5. 4 P’s & Marketing Mix 

6. Nature of Marketing Management 

7.  Product life cycle. 

8.  Methods of pricing 

9.  Role of product manager. 

10. Scope of Marketing Research. 

Q.6  Answer the following  Questions  

1.      Explain  scope of buyer behavior. 

2.What do you meant by buying process or buying stages. 

3..State the importance of market segmentation. 



4.What are the qualities of market segmentation. 

5.What are personal factors affecting buyer behavior. 

6.Explain classification of product. 

7.Which factors considered for product management. 

8.Explain various methods of pricing. 

9.Explain Role and Responsibilities of product management. 

10.Write steps of Marketing Research. 

Q. 6) Long Answer Questions 

1. Define Marketing. Explain functions of marketing. 

2. Write the concept of marketing mix. Explain importance of marketing. 

3. Explain in details Internal & External factors of marketing environment. 

4. Explain bases for market segmentation in detail. 

5. Explain impact of Marketing Environment on Marketing Decisions  

6. Explain the determinants/ factors affecting ‘buyer behavior’. 

7. Explain detail product classification. 

8.   Explain ‘Product Life Cycle’ concept in detail with diagram 

9.   Enumerate ‘Pricing’ and various methods of pricing. 

10. Prepare list of Consumable durable goods according to advertising and pricing and how 

marketing activities  differ. 

11. For confectionary business how you use marketing mix? 

12. Buyers why purchase frequently same goods? 

13. What do you mean by child market? List the product related to child. 

14. What do you mean by Marketing research? Explain process of Marketing research. 
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iz- 1yk [kkyhy fjdkE;k tkxk Hk#u okD; iw.kZ djk-  
    

1- ---------- gs foi.kukps eq[; mfn"V;s vkgs- 
2- ------------ gs  vk/kqfud foi.kukps tud vkgs-  
3- foi.ku feJps ?kVd ------------;k ukokus vksG[kys tkrkr- 
4- foi.ku i;kZoj.k ------------- vkf.k ------------- v’kk nksu izdkjph vlrs- 
5- ------------e/;s oLrw uO;k Lo#ikr dkgh cny d#u cktkjisBsr lknj dsyh 

tkrs- 
6- ---------- oLrw [kjsnh djrks vkf.k --------------- oLrw okijrks- 
7- ----------- xzkgd lek/kkukph dyk vkgs- 
8- cktkjisBsps mifoHkkx dj.ks Eg.kts ------------ gks;- 
9- -------------- vH;kl fo"k;d izHkkxhdj.k gs o;] fyax] dqVwacla[;k ] mRiUu 

vkf.k O;olk;kph laca/khr vlrs- 
10- ------- foHkkxhdj.k gs O;Drhph thou’kSyh ǹ"Vhdksu vkf.k /;s; ;kaP;k’kh  

        laca/khr  vkgs- 
11-   -----------foHkkxhdj.k gs jk"Vª o jkT; ftYgk] 'kgj o rkywdk ikrGhoj 
     dsys tkrs- 
12-  [kjsnh orqZ.kqd gh eq[;% ------------ Lo#ikph vlrs- 
13-  'khris; gs ----------- oLrw vkgs- 
14- 'khrxg̀ gh -------- oLrw vkgs- 
15- xzkgd mi;ksxh oLrwph [kjsnh ------ dsyh tkrs- 
16- ------------- oLrwph xjt nSuanhu okijklkBh vlrs- 
17- ------------- oLrwph [kjsnh lkrR;kus dsyh tkrs- 
18- ----------- oLrwaph [kkl oSf’k"Vs; vlrkr- 
19- ------------ mRiknu xzkgdkauk ekghr ulrs-    
20- ------------ oLrqaph [kjsnh iq<hy izfdz;slkBh dsyh tkrkr- 



21- ------------ gk O;olk;kps ;’k nk[kforks- 
22- ------------;k VII;kr xzkgdkus oLrw Lohdkjysyh vlrs- 
23- ------------ dkGkr oLrw cktkjisBsr jkgw 'kdr ukgh- 
24- ------------- Eg.kts oLrw fdaok lsosr O;Dr dsysys cktkjisBsaps eqY; vlrs- 
25- O;olk;kps -------------- ?kVd gs fu;a=.k{ke vlrkr- 
26- O;olk;kps -------------- ?kVd gs vfu;a=.k{ke vlrkr- 
27- ekx.kh ok<Y;kl oLrwaP;k fdaerh e/;s -------------- gksrs- 
28- oLrwph ekx.kh ------------ vlY;kl oLrwph fdaer fLFkj gksrs- 
29- xzkgd izfr;ksxhrk ------------ mnkgj.k vkgs- 
30- foi.kufeJ ;k ladYiuspk ----------- tud vkgs- 

   
 
iz-2 jk iq<hy fo/kkus pwd fdaok cjkscj rs lkaxk- 

1- cg̀n~ foi.ku Eg.kts eksB;k izek.kkojhy foi.ku gks;- 

2- Vsyh foi.ku FksV foi.kukpk Hkkx vkgs- 

3- foi.kufeJ xzkgdkfHkew[k vlrs- 

4- xzkgd lek/kkuh Bso.;ke/;s foi.ku egRokps vlrs- 

5- Qksj iht Eg.kts oLrw] fodsz;o/̀nh] fdaer vkf.k dkexkj 

6- Lkexz okrkoj.k O;olk;kP;k fu;a=.kkr ulrs- 
7- O;Drhxr fodzh vkf.k tkghjkr nksUgh fodzs;o/̀nh djrkr- 

8- foi.ku dk;Z mi;ksfxrk dk;Z fuekZ.k djrs-ek= osG vkf.k tkxk mi;ksfxrk djr 

ukgh-  

9- tkxfrd foi.ku dk;kZe/;s [kjsnh] fodzh] okgrqd o lkBo.kwd lekfo"V vkgs- 

10-ekxhy nksu n’kdkiklwu lsok m|ksxkus foi.ku ladYiuk fLodkjyh vkgs- 

   11- cktkjisBkaph ekghrh tek dsY;k uarjp foi.ku feJ dsys tkrs- 

   12- foi.ku gs 'kkL= o dyk nksUgh vkgs- 

   13- foi.ku okrkoj.kkps ?kVd foi.ku iz;Ru o ;kstuk eksB;k izek.kkoj izHkkfor 

       djrkr-   -  



   14- yksdla[;k 'kkL= Eg.kts ljdkjh vf/kdr̀ vkdMsokjh gks;- 

   15- fdaer ok<yhdh xzkgdkaph oLrqaph [kjsnh nsf[ky ok<rs-  

 
iz-3 jk ;ksX; Ik;kZ; fuoMk 

1-  foi.kukr -------- gk ?kVdeq[; vkgs- 
1-  uQk  
2- fozdzh   
3- xzkgd 

     2- -------- gs foi.ku i;kZoj.kkpk varZxr ?kVd vkgs- 
1- Li/kZd  
2-  dkexkj   
3-  fdjdksGO;kikjh 

     3- foi.ku ekghrh Eg.kts -----------  
1- Li/kZdkaph ekghrh  
2- m|ksxkph ekghrh   
3- xzkgdkaP;k vkoMh fuOkMhph ekfgrh- 

4- xzkgd gDd fnol ------------ rkj[ksyk lktjk dsyk tkrks- 
1- 15 ekpZ   
2- 20 ,fizy   
3- 12 twu 

5- -------- gs foi.kupk ik;k vkgs- 
1-  fofue;   
2-  uQk   
3- fpUgkadu 

6- yskdl[;k ?kVdkapk vH;kl Eg.kts ----------- 
1- vkfFkZd la[;k’kkL= 
2- yksdLka[;k 'kkL=    
3- 3-ekul’kkL= 

7- xzkgdkauk R;kP;ka xjtsuqlkj foHkkx.kh ;kyk --------- Eg.krkr- 
1- foi.ku  
2- xzkgdorZu   
3- foHkkxhdj.k 



 
8- czsM vkf.k nw/k ------------- oLrqaps izdkj vkgsr- 

1- fo’ks"k   
2- lks;hLdj      
3- fVdkÅ 

9- vkS|ksfxd dzkarhuarj ------------ mRiknu gksÅ ykxys 
1- ekx.kh iwoZ  
2- ekx.kh izek.ks  
3- vkS|ksfxd 

     10-vkS|ksfxd cktkjisBsph [kjsnhgh ----------- [kjsnhvlrs- 
1- izR;{k  
2- vizR;{k  
3- jks[k  

     11- vkS|ksfxd cktkjisBsrhy ekx.kh -------------- ;k izdkjkr eksMrs - 
1- yofpd ekx.kh  
2- fLFkj ekx.kh   
3- ijfJr ekx.kh 

 
iz- 4 Fkk [kkyhy iz’ukaph mRrjs ,dk okD;kr fygk- 

1-  ^foi.kukph* O;k[;k |k- 
2-  ^izek.khdj.k* Eg.kts dk;\ 

3-  ^foi.ku O;oLFkki.kkpk* vFkZ lkaxk- 

4-  ^xzkgd lek/kku* Eg.kts dk;\ 

5-  ^varxZr i;kZoj.kkps* nksu ?kVd fygk- 

6-  ^foi.ku tks[khe* Eg.kts dk;\ 

7-  ^gjhr foi.kukph* nksu mnkgj.ks |k- 
8-  ^vkarjk"Vªh; O;oLFkkiu* Eg.kts dk;\ 

9-  ^foi.ku feJkps* ?kVd lkaxk- 

10- foi.ku i;kZoj.kkph O;k[;k |k- 



   11- foi.ku feJkps ^Qksj&ih* lkaxk- 

   12- ^foi.ku feJkph* ladYiuk fygk- 

   13- ^lkaLdr̀hd i;kZoj.kkpk* vFkZ fygk- 

   14- ^lq{e i;kZoj.kkpk* vFkZ lkxk- 

   15- ^Qsj foi.ku* Eg.kts dk;\ 

   16- ^fMthVy foi.ku* Eg.kts dk;\ 

   17- ^vkWuykbZu ekdsaZVhaxps* pkj mnkgj.ks |k- 

   18- ^lq{e foi.kukpk* vFkZ lkaxk- 

   19- ^lexz foi.kukpk* vFkZ fygk- 

  20- ^xzkgd orZukph* O;k[;k |k- 

  21- ^cktkjisB foHkkxhdj.k* Eg.kts dk;\ 

  22- [kjsnh uarjps orZu Eg.kts dk;\ 

  23- ^oLrw* O;k[;k |k- 

  24- ^miHkksX; oLr*w Eg.kts dk;\ 

  25- ^oLrw O;oLFkkiu* Eg.kts dk;\ 

  26- ^lkg¸;d m|ksx* Eg.kts dk;\ 

  27- ^fdaer* Eg.kts dk;\  

  28- ^fVdkÅ* oLrwph ekghrh lkaxk- 

  29- ^uk’koar oLrw* Eg.kts dk;\ 

  30- ^nSuanhu oLrqaph* pkj mnkgj.ks fygk- 

  31- ^ekx.khph yofpdrk* Eg.kts dk;\ 

  32- ^foi.ku la’kks/ku* O;k[;k |k-  

 

 

 



iz-5 ok fVik fygk- 
 

1- foi.kukps egRo 
2- foi.ku O;oLFkkiukph O;kIrh 
3- foi.ku okrkoj.kkps ?kVd 

4- foi.kukps izdkj 

5- Qksj&ih vkf.k foi.kufeJ 

6- foi.ku okrkoj.kkps Lo#i 
7- oLrw thou pdz 

8- fdaer fuf’phrh dj.;kph i/nrh 

9- mRiknu ;oLFkkidkph Hkwfedk 

10- foi.ku la’kks/kukph O;kIrh 

 
iz 6ok [kkyhy iz’ukaph mRrjs fygk-  
 
  1-[kjsnhnkj orZuqdhph O;kIrh lkaxk- 

  2-[kjsnhP;k i/nrh fdaok [kjsnhps VIis lkaxk- 

  3-cktkjisB foHkkxhdj.kkps egRo lkaxk- 

  4-cktkjisB foHkkxhdj.kkps xw.koSf’k"V;s lkaxk 

  5-[kjsnhnkjkP;k orwZ.kwdhph ?kVd Li"V djk-]  

  6-oLrw oxhZdj.k Li"V djk- 

  7-mRiknu O;oLFkkiukojrh dks.krs ?kVd ijh.kke djrkr- 

  8- fdaer fuf’prsP;k fofo/k i/nrh lkaxk- 

  09-oLrw O;oLFkkidkph Hkwfedk o tckcnkjh Li"V djk- 

  10- foi.ku la’kks/kukph ik;&;k fykgk- 

 



iz-7- ok [kkyhy iz’ukaph mRrjs fygk- 
 

1- foi.kukph O;k[;k |k- foi.kukph dk;Z lfoLrj Li"V djk- 

2- foi.ku feJ gh ladYiuk Li"V d#u foi.ku feJps egRo fygk- 

3- foi.ku i;kZoj.kkps varxZr vkf.k ckg; ?kVd lfoLrj fygk- 

4- cktkjisBkaph foHkktu djrkuk dks.krs fud"k ykoys tkrkr- 

5- foi.ku fu.kZ;koj foi.ku okrkoj.kkps iM.kkjk izHkko LIk"V djk- 

6- [kjsnhnkj orZu Bjfo.kkjs ?kVd Li"V djk- 

7- oLrw oxhZdj.k lfoLrj Li"V djk- 

8- oLrw thoupdz ladYiuk vkdr̀hP;k lkgk¸;kus Li”V djk- 

9- fdaer fuf’prdj.;kph i/nrhl foLrj fygk- 

10-fVdkÅ miHkksX; oLrwaph ;knh r;kj d#u tkghjkr vkf.k fdaer ;k uqlkj 

   foi.ku izfdz;sr dlk cny djky\ 

     11- csdjh m|ksxklkBh foi.ku feJ r;kj djk- 

     12- [kjsnhnkj ,dkp izdkjph oLrw ojpsoj dk [kjsnh djrkr- 

     13- f’k’kw ¼ckyd½ cktkjisB Eg.kts dk;\ ;k cktkjisVsrhy oLrwaph ;knh r;kj djk- 

     14- foi.ku la’kks/ku Eg.kts dk;\ foi.ku la’kks/kukph izdzh;k lfoLrj                  

         Li"V djk- 


